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   We’ve all heard or 
read enough news to get 
a sense of  how the econ-
omy is fairing, but even 
the national experts can’t 
seem to agree on what lies 
ahead. There are so many 
economic variables in 

flux that even the most experienced business 
people are left scratching their heads trying 
to predict the future. I have had a number 
of  recent conversations about the business 
climate with highly respected local business  
people and understandably, not one of  them 
could provide a confident forecast of  what 
exactly we can expect in the months ahead.
     What these experienced business people 
do say is that downturns are a part of  normal 
business cycles and that recovery is always 
somewhere on the horizon. No one, includ-
ing the people we interviewed for this issue, 
can predict how long it will be before there 
is an upturn in the marketplace. Most agree, 
however, that a certain amount of  what hap-
pens locally depends on what we do. As con-
sumers, we impact our local economy one 
purchase at a time. As businesses, we stay 

Meredith Collins, 
Publisher
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viable by finding ways to be more innova-
tive and efficient. We must work harder and 
smarter to keep our customers engaged in 
our products and services. 
     In the pages ahead, you will read what a 
handful of  our experienced business leaders 
say about what they believe we can expect 
in their industries on a local level in 2009. I 
hope the following interviews will give you 
positive resolve in challenging times.
    

Next Door Neighbors is 
taking the next step 
in its evolution 
by improving its 
current format. 
We will be 

bringing you two new features each month 
that are not directly tied to the theme of  the 
issue and new talent to create this portion of  
the magazine.
     I’d like to introduce you to Greg Lilly, 
writer, novelist, graphic designer and former 
managing editor of  Sedona Home & Garden 
magazine, and now Next Door Neighbor’s 
new Lifestyle Editor. Greg’s writing has ap-
peared in magazines and media outlets such 
as Southwest Art magazine and Art Talk. He 
recently relocated from Sedona, Arizona to 
Williamsburg.
       Beginning with the February issue, Greg 
will bring you timely human interest stories 

about locals relating to Home and 
Health, our two new departments.

       We value your input and will 
continue to evolve to meet the 

challenges of  today’s econo-
my and to keep you engaged 
in your community with 
positive stories about your 
friends and neighbors. 

Thank you for reading 
Next Door Neighbors!

Greg Lilly
Lifestyle Editor
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Suzi Williamson

     Sometimes economic fore-
casts are like weather forecasts:
no matter what you predict to-
tally unexpected events can blow 
in and change everything.  In last 
year’s real estate forecast, several 
top brokers expected a stabiliza-
tion of  the market in Williams-
burg, but the reality in 2008 was 
not as sunny.
     Although Williamsburg is of-
ten thought to be insulated from 
some of  the national factors af-
fecting the real estate market, it 
continues to experience soft sales. 
Home sales in the feeder mar-
kets of  Northern Virginia and 
the Northeast have slowed con-
siderably and that has prevented 
people who would like to move to 
the Williamsburg area from being 
able to. On the bright side, Wil-
liamsburg has been less affected 
by subprime mortgages and therefore has 
had fewer foreclosures impacting the market 
than many other cities across the country.
     According to Linda Kinsman, Chief  Ex-
ecutive Officer of  the Williamsburg Area 
Association of  Realtors (WAAR), all real 

estate is local.  She thinks Williamsburg will 
weather the next storm. “History says that 
Williamsburg doesn’t go with the national 
trend - it usually does better,” she said.
     WAAR is a local trade association for 
real estate agents.  The designation of  Re-

altor is actually an additional ac-
creditation, which Kinsman says is 
important.
     “When times are slow,  it’s the 
best time for agents to get edu-
cated. I always tell people who are 
looking to buy or sell that they 
should ask an agent about the let-
ters after their name. It says a lot 
about the time they’ve taken to 
educate themselves,” she said.
     That alphabet soup of  letters 
can be confusing, but it’s also one 
of  WAAR’s goals – to provide 
education for real estate agents. 
It can mean taking classes to be-
come a senior housing specialist, a 
specialist in new home sales, focus 
on representing buyers, or other 
special designations, and they are 
worth looking into. Kinsman said 
that just like any non-profit or 
trade association, the economic 

squeeze puts the pressure on for them to 
offer more to their constituents.
     In order to lead WAAR with no conflict 
of  interest Kinsman does not have a Real-
tor’s license; however, she’s had plenty of  
experience in the real estate industry. Kins-
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man and her husband came to Williamsburg 
in 1976 from Northern Virginia. She started 
working part-time for WAAR in 1981.  As 
the area’s real estate opportunities grew, so 
did the organization and 
her role within it. Kins-
man now supervises a 
staff  of  five full-time 
employees as the CEO. 
      “When my husband 
and I bought our house, 
it was the late 1980s and we were flying high 
because we’d gotten an interest rate of  11¾ 
%. What a deal, we thought. Then, when 
the interest rates were around 16%, it was. 
But today I see people waiting for the rates 
to go down before making a decision and I 
wonder about that.”
     Kinsman is taking the long-term view on 
real estate, especially because it’s cyclical. Af-
ter one of  the longest housing booms ever 
for sellers, it’s a buyer’s market again. She 

encourages people to get a deal for them-
selves. “I think that fence-sitters should be-
ware…this is a good time to buy, and the 
interest rates are good, but the concessions 

are really what could be valuable. And, there 
are a lot of  houses on the market, so you 
can find just what you want. Or, if  you find 
almost what you want, tell the seller and see 
what you can work out,” she said.
     How is the real estate market affecting 
the people her organization serves?  “Well, 
we’ve seen a decline in non-renewals as 
some people leave real estate, but I think 
that it says that the people who stay are se-
rious about the profession,” Kinsman said. 

WAAR was chartered in 1956 and has grown 
significantly. “When I first started, we had a 
total of  100 members and we now service 
approximately 700 to 900,” she said.

     Personally, Kinsman says she’s proud of  
the work that WAAR does in the communi-
ty and that the members are generous - with 
their time and money, no matter what the 
market. “We’ve done Angel Trees and golf  
tournaments and Housing Partnership proj-
ects and rung bells for the Salvation Army. 
It’s important to us and it’s important that 
we are visible in the community,” she said.
     Newly-elected president of  WAAR, 
Frank Hughes, also sees opportunities in 

“I think that fence-sitters should beware…this is a good time 
to buy, and the interest rates are good, but the concessions 
are really what could be valuable.”    - Linda Kinsman, WAAR
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the 2009 market. “I think the spring will 
continue to bring challenges to sellers until 
the inventory is more in line with the num-
ber of  buyers. That said, there hasn’t been 
a better time to buy in my 13 years [as an 
agent.] Interest rates are very low, there is 
sufficient inventory for even the most dis-
criminating buyer, prices have dropped and 
there are more seller concessions available. 
If  prospective buyers take advantage of  the 
market, we could see a more rapid return 

to a balanced market, which is good for ev-
eryone.”
     The local association also provides state 
and national affiliations. Kinsman just re-
turned from the National Association of  Re-
altors Conference in Orlando and brought 
news from the NAR’s Chief  Economist, 
Lawrence Yun. “He said that it looked like 
the second quarter of  ’09 we’d see stabiliza-
tion, but then revised it to the fourth quar-
ter of  09’,” Kinsman said. She reminds buy-

ers and sellers that Williamsburg tends to do 
better than the national average, so it could 
happen a bit sooner here.
     No matter who looks into their crystal 
ball, 2009 is going to be a tough year to pre-
dict.  The storm may not have passed, but 
it is likely that it won’t be as severe for the 
housing industry in Williamsburg as it may 
be in other areas of  the country.
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     Christopher Burgess is the President and 
Chief  Executive Officer of  Baylands Federal 
Credit Union. Baylands serves 
eight counties in the Williams-
burg area: James City, New Kent, 
King William, King and Queen, 
Middlesex, Essex, Mathews and 
Gloucester. Like most local busi-
ness leaders, Burgess is unsure 
how to predict the future of  our 
local economy and admits he has 
never lived during a period with 
uncertainty quite like this. How-
ever, his outlook is an optimistic 
one and he has confidence that 
the local credit unions will be 
doing their part to support their 
communities.
     Burgess was born in England in 
1947 right at the end of  WWII. He 
spent the first years of  his life in 
Essex - an area along the Thames 
Valley, where the river Thames 
runs up through London.  Burgess 
remembers it as an economically 
challenging time period. The area 

had suffered greatly from consistent bomb-
ing. As a young boy, Burgess experienced the 

kind of  hard times that many people have 
only read about in history books.

     “There was a housing short-
age the first six years of  my life I 
lived with my parents,” he recalls. “I 
was the firstborn. We lived in two 
rooms. One in the basement of  a 
house – they were rented - and one 
on the second floor which meant 
you had two flights of  stairs to get 
up. The whole house had available 
to us – a flush toilet outside. It was 
connected to the house but you 
had to go outside to get to it. There 
were three groups of  people that 
lived in this house. We all rented 
different rooms. To have a bath, we 
brought in a galvanized tub and set 
it in front of  the fire and used a tea 
kettle to boil water to put in that 
tub. As a child I got to bathe first 
and then my mom got to bathe and 
then my dad got to bathe, all in the 
same water. We only had one tub. It 
was just a performance. Food was 
still rationed. I don’t know about 

Credit Unions
CHRISTOPHER BURGESS

By Meredith Collins
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this country but in England there was ration-
ing up until about the early ‘50s. My parents, 
when I was born, got to get two eggs a week 
instead of  one egg a week because I was allo-
cated one egg. You could not buy eggs unless 
you had your ration book with a certificate in 
it. You tore it out, handed it in and you got 
to buy two eggs.” 
     Burgess looks back on this experience 
as a testimony to the strength of  the human 
spirit and as a way of  illustrating the similar-
ity in the cooperation that unfolds between 
people during tough times with the founda-
tion of  cooperation that credit unions were 
built upon. 
     Credit unions were first started in 1844 
in Rochdale, England where a group formed 
the Society of  Equitable Pioneers. They sold 
shares to their members in order to be able 
to purchase goods at better prices, and then 
they sold the goods to their members at a 
savings. The concept later spread to Ger-
many and then to the United States in 1908. 
Today, about 85 million Americans belong to 
a credit union.*

     According to Burgess, the cooperative 
structure of  credit unions is what allows 
them to fair better during tough economic 
times than some other financial institutions. 
Credit unions are not for profit, which means 
they don’t pay taxes. While he admits that 
community banks offer local services similar 
to those offered by credit unions, generally 
credit unions are less affected by the prob-
lems we read and hear about on a national 
level.
     “There are a few credit unions that do 
have issues in down economic times, but 
generally speaking credit unions fair better 
during poor times than banks do,” Burgess 
says.  “Part of  the reason for that is credit 
unions have different goals. The interests of  
the credit union are aligned with our mem-
bers. You have to be a member of  a credit 
union rather than a customer. Some people 
think that you have to pay a membership fee. 
Well you don’t. In our case, we ask that you 
put $25 in a savings account. It’s your $25. 
All we’re saying is that in order to be a mem-
ber you must have twenty five of  your dollars 

in your savings account. Some credit unions 
only require $5. That’s the only requirement. 
Now there is eligibility. Some people don’t 
understand how you can be eligible to be a 
member.”
     Eligibility varies among credit unions. 
Some credit unions are established as a Single 
Employer’s Group (SEG) and others have a 
much broader membership. For example, 
Baylands Federal Credit Union began as a 
SEG credit union for employees of  the mill, 
now Smurfit-Stone. Today, you can become 
a member of  their credit union if  you live, 
work, worship or go to school in the geo-
graphic community that includes the eight 
counties they serve. There are a number of  
credit unions serving the Williamsburg area, 
each with their own membership policies: 
First Advantage Federal Credit Union, Bay 
Port Credit Union, Langley Federal Credit 
Union, Chartway Federal Credit Union, 
Navy Federal Credit Union and more.
     Credit unions operate by using the money 
of  their members. “It’s our members’ money 
that we lend out and it’s our members that Happy Holidays

from

421 East Rochambeau Drive next to Pierce’s Pitt Bar-B-Que • (757) 220-9660
www.eurocarsofwmsbrg.com

Front: Gus and Marina Fotiadis 
Inside: Chris and Helen Fotiadis
Back (LtoR): Ae Niyomkham, Travis Loving, 
Nick Ferenc, Shelby McDannold, Cedric Wilson
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borrow our members’ money,” Burgess ex-
plains. “We don’t have stockholders like a 
bank has. We don’t have stock that’s on the 
market like a bank has. So we don’t care if  our 
stock price would go up and down because 
we don’t have any stock. We’re not capital-
ized through selling stock. We’re capitalized 
through our members’ money.”
     Burgess’ business experience is rich and 
varied and he draws his insight from multiple 
careers he has enjoyed. He originally came 
to the area from England when he was 26 
years old to accept a position at the mill in 
West Point, VA. He has a Bachelor’s Degree 
in Engineering from the City University in 
London, England and in 1988 he earned his 
MBA from the Mason School of  Business 
at the College of  William & Mary. Burgess 
has worked in operations and production, as 
a finance and business analyst, and in strate-
gic business development executing mergers 
and acquisitions all over the world – Mexico, 
China, South Africa and several European 
countries.

     “I got to fly on the Concorde once,” 
Burgess reminisces with a smile. “I flew 
around the world during a week of  work one 
time…what do they call it here? Bucket List 
things?”
     His career with Baylands Federal Credit 
Union began when he served on their vol-
unteer board. “Board members for a credit 
union are volunteers – they are not paid direc-
tors,” Burgess clarifies. He ultimately became 
Chairman of  the Board and volunteered to 
perform strategic planning responsibilities 
for the group which was his forte. Ultimately 
he was hired to put the plan in place and 
when the former CEO retired, Burgess was 
promoted to his present position.
     According to Burgess, for the most part 
credit unions are operating today the way 
they have in the past. “We still have money to 
lend,” Burgess emphasizes. “If  people want 
to borrow money we will lend it to them. 
We’ll still do mortgages, we’ll still do home 
equity lines of  credit,  we’ll still do used cars, 
new cars, signature loans - whatever you 

want to do.” He sees consumer confidence 
as a real issue right now and with layoffs and 
unemployment concerns this is understand-
able. He encourages people to look at what 
credit unions might be able to do to lessen 
their personal burdens. “If  you’re looking 
ahead and you are worried, don’t lay awake 
at night worrying about it,” he advises. “Do 
something about it. Come and talk to us.”
     Burgess does not know what the future 
holds, but he is confident that Baylands Fed-
eral Credit Union is prepared for it and that 
credit unions as a whole are an avenue that 
some people may want to explore as they 
make their way through these challenging 
times. 
     “I will promise you, if  it gets worse credit 
unions will get more and more attention be-
cause they will be holding up their communi-
ties,” Burgess emphasizes. “They will be sup-
porting their communities and doing more 
for people.”

* www.creditunion.coop/history
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     Diversifying Williamsburg’s economy plays a major role in Dr. 
James Golden’s goals.  Golden is Vice President for Strategic Initia-
tives in the College of  William & Mary’s Office of  Economic Devel-
opment.  His office facilitates public and private university partner-
ships to strengthen the university and contribute to local, regional 
and state economic development.  “We link faculty to businesses in 
the area primarily to do collaborative research,” Golden says, “and 
to go after grant and federal funding opportunities.  We also provide 

Economic
Development

JAMES GOLDEN, Ph.D.
By Greg Lilly
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assistance with business planning and financing through the Mason 
School of  Business.”
     The Office of  Economic Development is also involved in the 
Hampton Roads Research Partnership which includes the universi-
ties from William & Mary to ODU and the two major research labs: 
NASA Langley Research Center and Jefferson Laboratory.  “We work 
with them to promote research and link that research to companies 
in the area,” he says. “We have a coordinating effort in several tech-
nology areas, especially sensors. We’re focused on helping the region 
expand in sensors, modeling and simulation, and bioscience.”  These 
three clusters of  local scientific expertise are the focus of  the region’s 
technology development.
     Golden is especially interested in how the expansion of  technol-
ogy companies in the area benefits the Williamsburg community.  “I 
see an opportunity to grow a knowledge-based industry that would 
be linked to the kinds of  research we do at William & Mary,” Golden 
says. “That would help provide diversity to the economy that is very 
much needed.”  The current heavy tourism-based economy leaves 
little cushion for Williamsburg when visitors cut back on their travel 
plans.  Golden explains that a key objective for economic diversity for 
Williamsburg is the attraction of  knowledge-based professionals.  
     As Golden guides faculty and technology companies to partner-
ship in research, the result is win-win for all involved.  William & 
Mary looks for internship opportunities for their students and re-
search collaborations for the faculty. The growing companies create 
an environment that is conducive to young professionals plus draws 
and retains seasoned employees to the area.  “Our students see this as 
a vibrant place to go to school. We’re interested in creating opportu-
nities for spouses – an increasingly important aspect of  recruiting and 
retaining faculty,” Golden adds. “Today, some spouses commute to 
Richmond or down to Norfolk and that’s a stretch, so we’re looking 
for more opportunities for them.”
     Golden says his position at the college is the convergence of  all his 
interests. Cultivating university and private sector partnership initia-
tives combines elements from his past careers.  “I had a long time in 
the Army, a lot of  that at West Point where I chaired the Department 
of  Social Sciences,” he explains.  “I’m comfortable in an academic 
environment and I understand a lot of  the challenges of  delivering 
high quality education. As an economist, I’m also interested in the 
finance issues and strategic planning issues – I did some of  that in the 
Army.  After my military retirement, those interests led me to my next 
job at Tenneco. I was the Executive Director for Technology and I 
also got involved in the strategic planning for the company.”  Two 
areas of  significance developed for Golden: technology (new product 
development and how to leverage the research at universities to help 
develop new technologies and new products) and the strategic plan-
ning process (how to allocate funds across a corporation to the areas 
where they produce the highest return).
        Golden and his wife Elaine moved to Williamsburg in 1999.  He 
cites the college, the area’s rich history, and the temperate weather as 
major factors in the decision to settle here.  The community feel of  
Williamsburg attracted the Goldens too.  “Although it’s been grow-
ing substantially in the last few years,” Golden says, “Williamsburg is 
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still very much a small town community.  People do know each other.  
Most folks are glad they’re here.  It’s a friendly community with the 
right scale.  There are issues about growth; some say we’ll lose that 
small town quality, but it’s certainly still here now.  I think it’s a vibrant 
community.  A lot of  folks are really engaged in community service, 
it’s a clear value when you ask for help with a project and the answer 
is always ‘yes’.”
     Controlled growth with an eye for the future can make all the dif-
ference as the area expands. Golden uses NewTown as an example 
of  successful development. “I think this 300 acre development con-
ceived with a new urban design is consistent with where the commu-
nity is,” Golden explains, “and it meets a real need. Plus it extends it 
to become a little friendlier to knowledge-based companies.  It’s a life-
style that is more attuned to what young professionals would expect.  
It has entertainment opportunities and different kinds of  residences 
close to each other. There is vibrancy to this kind of  environment 
that is a positive addition to the community.”
     For 2009, Golden sees diversification, attraction of  more knowl-
edge-based professionals, and continued college and private sector 
partnerships. The economic downturn offers an opportunity for busi-
nesses according to Golden. “William & Mary is doing what we can 
to reach out to businesses in the area by offering access to our faculty 
through planning sessions to help the businesses think through how 
they might adjust to the downturn. We have forums and professional 
outreach classes from the professors of  the Mason School of  Busi-
ness that will work with companies in the area to help them manage 
in these difficult financial times.” 
     The positive outlook for the coming year is that now is the time for 
businesses to work with the faculty to discover new ideas and strate-
gies for their companies. “We know the economy will recover,” Gold-
en says. “These things are cyclical.  I’ve been around long enough to 
have seen a lot of  these and we’ll come out of  it.  A downturn is an 
opportunity to review your operations to ensure you focus on your 
core priorities and that your business plans are sound. It is a time to 
think about education and workforce training, and how to improve 
the efficiency of  the workforce and our core processes so we can 
manage more effectively.”
     One of  the big advantages the Hampton Roads area has is the pres-
ence of  the military installations. Golden explains that the military 
is generally unaffected by the slowing economy. “Defense spending 
could decline in the future,” he says, “but right now it’s not affected 
by the downturn. That provides a core of  income to help sustain the 
local economy.”
     Golden refers to the area’s history of  great resilience. “We all un-
derstand that this is a cycle and the underlying strengths of  this com-
munity are extremely sound. Institutions like William & Mary provide 
intellectual leadership and capabilities for the community.” 
      The confident nature of  Golden and his affection for Williams-
burg shine through the cloudy economic horizon. “We’re very well 
serviced,” he states, “by the institutions that are here, the strong civic 
commitment of  the people, and a tradition of  pulling together and 
supporting each other in difficult times, so I think there is a lot to be 
optimistic about. I know I am.”

*APY (Annual Percentage Yield).  Promotional APY of 3.30% effective as of November 4, 2008.  The bank requires the Money 
Market account to be opened with funds currently not on deposit with Virginia Company Bank and the minimum balance to 
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1.75%.  Fees may reduce earnings.
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     The world of  financial ser-
vices grabs headlines in the national 
press.  In the Williamsburg area, lo-
cal companies continue to work 
with small businesses and individu-
als to achieve realistic goals and ob-
jectives says Frank Smith, president 
of  Sphinx Financial Group. The 
key to surviving the current econ-
omy is focus and trust.  Focus on 
your goals and establish trust with 
your financial advisor.
     Frank Smith and his wife Char-
lene moved to Williamsburg in 
1998 and established Sphinx Fi-
nancial Group to provide guidance 
in wealth management.  Wealth 
management includes wealth ac-
cumulation, asset protection, and 
wealth transfer – the full cycle of  a 
company or individual’s financial life.  Smith 
recommends that a financial advisor should 
stress the basics and rational thinking.  He’s 
a no nonsense type of  man who can explain 
finances in a way that has you thinking you 
should have thought of  that solution your-
self.  “I enjoy helping people tremendously,” 
he says, “not only managing their financial 
resources, but based on my client’s goals and 
objectives ensuring that when they need the 
money they’ve got it.”

     He emphasizes managing expectations.  
“Don’t try to beat the market, time the mar-
ket, or guess the market,” Smith explains.  
During an initial consultation with a po-
tential client, a good advisor establishes the 
client’s risk tolerance and uses that as a guide 
for growth benchmarks.  The advisor should 
note the client’s life milestones that affect in-
vestments and ensure the money is available 
when needed. “When they’re ready to send 
their child to college,” Smith says as an ex-

ample, “they have the funds; when 
they’re ready to upgrade to their 
next home, they have the funds.”  
     The current economy hasn’t pan-
icked his loyal clients.  Smith says 
he’s had as few as six calls about 
current portfolios.  “I work hard 
to cultivate relationships so my cli-
ents believe in me and trust me and 
know I work in their best interest,” 
he explains.  “Clients know I have 
them in something within their risk 
tolerance and not involved in some-
thing they shouldn’t be.  Everybody 
is going through the downturn now.  
I’ve been around the corner once or 
twice. We don’t give our clients a lot 
of  high-flying stuff  trying to grow 
their assets in astronomical ways 
when it doesn’t make sense.” This 

desire for rapid growth created risky invest-
ments; a tactic Smith says contradicts most 
financial professionals’ mantra of  strategic 
long-term planning.
     With the downturn in the economy, a lot 
of  people ask him for advice.  They are con-
cerned about the money they’ve set aside or 
about the hit they’ve taken on their portfolio.  
The inevitable questions are tossed his way 
at social gatherings or professional groups:  
Where should I put my money?  What is 

Wealth Management
FRANK SMITH

By Greg Lilly
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“Williamsburg’s Next Door Neighbors maga-
zine has been the source of at least thirty 
seven percent of our service requests for four 
months... We owe a good measure of our 
success this year to this magazine.”
                                - Pete Childs, Carpet Pro

“Congratulations on your publication, Next
Door Neighbors. I hear more and more 
people talking about it and saying how nice 
it is to see the talented people in our com-
munity highlighted.  So hats off to you for 
making the progress you’re making.”
- Glen Byrnes, Golden Horseshoe Golf  Club 

“I just wanted to tell you how much attention 
we’ve gotten from your article in Next Door 
Neighbors. If you wonder if anybody reads it 
I can definitely tell you, ‘Yes!’

                 - Janet Smith

“I just got the latest edition... I thoroughly 
enjoyed it. It was like walking down memory 
lane. I’ve been here since ‘57 and enjoyed 
reading all of the stories you had in there.”
          - Ron Campana, GSH Real Estate

“The article you did - I have had one thou-
sand people comment to me about that 

article and your magazine. It’s funny the 
amount of people who read it. You are really 
penetrating the market.”
               - Vickie Nase

“I can always tell when the Next Door Neigh-
bor magazine hits people’s mailboxes be-
cause my phone starts ringing.  This is the 
best marketing money I have spent.  People 
even stop me on the street and recognize 
me from the magazine.  I would highly rec-
ommend this to anyone who is looking to 
increase traffic to their business.” 

          - Elaine Obie, Nationwide Insurance

Direct mailed monthly to 
98% of the homes in the 

Williamsburg market.
To learn more contact 

Meredith Collins at (757) 560-3235 or 
meredith.collinsgroup@cox.net

Visit www.wburgndn.com to read all of 
these back issues on line!
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safe?  When will things turn around?
     He leans forward and says there are three 
options: “Get out. Or make sure what you 
have is what it should be, and sit and watch 
it.  Or make sure what you have is right, and 
stay in and continue to invest.”  That would 
be ‘fold, check, or raise’ in poker terms, but 
Smith stresses not to look at investments 

as gambling.  There is risk, but that is why 
he takes the time to help establish a client’s 
comfort for the ebb and flow of  returns.
     As far as predictions for sunnier times, 
Smith admits no one has a crystal ball, but 
he adds, “It will take two to three quarters 
to pull out of  this.  There aren’t any quick 
fixes.”  But he says the Williamsburg area ex-
periences less of  the turbulence from Wall 
Street because of  the military’s presence and 
the steady foundation for the economy it 
provides.  Plus, he recognizes the support of  
the growing retiree population in lessening 
the impact of  rising unemployment.  “Those 
two big factors help us,” he says.  But the 
national and world economies still affect the 
Historic Triangle, and Smith likes the idea 
of  diversifying the local economy with light 
industrial, research and development, and a 
focus on new industries like ‘green’ energy.
     The financial crisis of  the past several 

months, he explains, has been years in the 
making.  “We moved from an economy driven 
by manufacturing and technology to one that 
is actually driven by financial services,” Smith 
says.  “Financial services are predicated on 
debt.  Lee Iacocca said it very well when he 
said that there’s something wrong when we 
can make more money selling money than 

we can selling cars.  He was absolutely right.  
That set the stage for all kinds of  creative 
financing.”
     The fallout of  ‘selling money instead of  
cars’ is one reason Smith likes companies 
with solid products and industries that tap 
into new trends like green energy research 
and development.  These are long-term in-
vestments to explore.
     A client’s goals and objectives should guide 
an advisor’s recommendations, and not be a 
reaction to the volatile market.  Smith talks 
to his clients about their situation and walks 
them through a simple budget of  assets and 
liabilities, “what’s coming in and what’s going 
out” as he likes to describe it.  With that as-
sessment, he helps to develop a plan of  asset 
allocation.
     Smith says that the Historic Triangle has 
a growing population of  retirees and pre-re-
tirees, so some advice from a wealth man-

agement professional should deal with the 
near-future. He tells of  an experience with 
a recently widowed 82 year old woman who 
moved to the area to be closer to her daugh-
ter.  Although still physically able to care for 
herself, she sold her home and moved into a 
continuing care facility.  
     “I sat down with her and we looked at 
her assets and liabilities, what’s coming in 
and what’s going out,” Smith explains. “We 
talked about some expenses she might not 
need now, because she sold her house.”  
They also reviewed things she could pay off, 
but discovered she had a monthly shortfall.  
Focused on her assets, Smith reviewed the 
proceeds from the sale of  his client’s home 
and found that they could utilize it in an an-
nuity.  That investment gave her a monthly 
check starting the next month, and it provid-
ed enough income to cover all her expenses 
and left her with a monthly surplus. 
     “I got a lot of  satisfaction out of  that,” 
Smith says.  “I helped her to sustain her-
self.  That’s what it’s all about.  Now she has 
enough income to cover her bills, and she 
doesn’t have ongoing worries about what’s 
happening with the economy.”  He sits back 
in his chair and smiles. “That’s beautiful, 
that’s really beautiful. That gives me a lot of  
satisfaction.”
     The current economy necessitates the 
basics in financial services: Focusing on ob-
jectives and building trust with your advisors.  
As Smith says, that can bring real satisfac-
tion. NDN

“It will take two to three quarters to pull out of this.  
There aren’t any quick fixes.”  
               - Frank Smith, Sphinx Financial Group
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     As President of  the Greater Williamsburg Chamber & Tour-
ism Alliance, Richard Schreiber plans for the future.  Throughout his 
career, Schreiber has focused on operating statements for his com-
panies and the tactical efforts of  hitting monthly and quarterly goals.  
“Here,” he says, speaking of  the Chamber, “we deal primarily in the 
future.”  
     Current Chamber involvement includes input into the James City 
County Comprehensive Plan. “This is a precursor for our involve-
ment in 2012,” Schreiber adds, “when all three municipalities (James 
City County, York County and the City of  Williamsburg) do their 
comprehensive plans at the same time.  The comprehensive plan 

Tourism
RICHARD SCHREIBER

By Greg Lilly
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is intended to guide the economic develop-
ment and overall quality of  life aspects of  
the area for 20 years.  The elements put into 
that plan are going to help those who govern 
the plan and form ordinances that will over-
see how the area develops.”
     The direction of  the area’s economy and 
quality of  life are two important interests for 
Schreiber.  He and his wife Lynn moved to 
Williamsburg when a recruiter telephoned 
him about a position with Colonial Wil-
liamsburg (CW). After 14 years at CW, other 
opportunities called them to the Eastern 
Shore of  Virginia where Schreiber partnered 
with the Nature Conservancy on the area’s 
sustainable economic development.  This 
allowed him to explore ways that Eastern 
Shore residents could use their natural re-
sources to expand their economy while pre-
serving the quality of  life.
     Work then took the Schreibers to Hilton 
Head, SC but Williamsburg beckoned them 
back in 2005.  “Lynn wanted to be closer to 
the grandchildren, as did I.  After those 14 
years in Williamsburg,” he admits, “I had a 

great affinity for this place.” 
     At that time, the Chamber of  Commerce 
and the Convention & Visitors Bureau were 
undergoing some changes that the mem-
bers considered vital to the future of  the 
organizations.  “They were going to merge 
the two organizations into a new structure,” 
Schreiber explains, “and they needed some-
one to pull it together, to give direction.  
It sounded like one last opportunity to do 
something valuable before it was ultimately 
time to really retire.”
     Schreiber and the Greater Williamsburg 
Chamber & Tourism Alliance are the voice 
of  the business community. The organiza-
tion has the distinct benefit of  a view over 
county and city lines. “Because we are in-
volved in all three municipalities,” Schreiber 
explains, “we try to do things others aren’t.  
We hope our voice bridges differences and 
urges what’s best for the economy and for 
the people that live here.”
     With over one thousand members, the 
Chamber & Tourism Alliance wants a plen-
tiful workforce, a balanced economy and 

healthy businesses.  One way to achieve 
this is working with the local governments 
in planning. “The level of  commitment and 
talent of  the Chamber members allow us 
to take on a unique role with the governing 
bodies,” Schreiber says. “We work with them 
to be their partners, to step up when there is 
something that we can do to help, or when 
an issue affects more than just their jurisdic-
tion. We want them to look to us to help with 
that.  The beauty of  this organization is that 
we don’t have any other ambition than to be 
of  service.  When we’re invited in, we share 
goals with them.”
     Workforce housing and diversifying 
Williamsburg’s economic base are areas of  
concentration for Schreiber’s subcommittees 
and task forces. The developing technology 
companies on the Peninsula and in Suffolk 
create an opportunity for diversification. “We 
need to take advantage of  it,” Schreiber says. 
“These are chances for this community to 
add more businesses that balance tourism.”
     Our economy is driven by tourism.  That 
fact is never disputed, and according to Sch-
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reiber, our residential tax rates are lower 
than other parts of  the country thanks to 
tourism. “The reason,” he explains, “is the 
money flows in from the millions of  tour-
ists who come here, who go away, and don’t 
need services. It’s a wonderful model as long 
as tourism is working well. It has functioned 
very well for a very long time in this commu-
nity.” But, the economy can affect tourism, 
and it has.  In a recession, people take fewer 
vacations, and they don’t drive as far or stay 
as long. “We need to acknowledge that 2009 
will be less for tourism than 2008,” he says.  
“It’s not because of  anything local business-
es do or because of  marketing. It’s because 
of  the economy.”
     Schreiber’s role is to ensure the local econ-
omy provides the opportunity to succeed.  
When he surveyed the Chamber members, 
the most important aspect of  this area was 
the quality of  life. “That means that even 
though we’re a business organization,” he 
says, “we’re not going to encourage unbri-
dled growth because that can have a negative 

NDN

influence on the quality of  life. Everything 
has to be balanced. Our approach to all is-
sues is to achieve that balance for the long 
term good of  the economy.”
     Even with the downturn in the economy, 
Schreiber still sees opportunity to succeed.  
The Chamber offers a series of  workshops 
and seminars in conjunction with William 
& Mary’s Mason School of  Business which 
cover subjects from analyzing your business 
to dealing with your finances, sales and mar-
keting. Chamber networking events allow 
businesses to exchange ideas and generate 
leads.  “If  you try,” Schreiber advises, “you 
can affect your own destiny. You can im-
prove your business if  you network, you can 
become a better business person.”
     Two pieces of  advice Richard Schreiber 
has for 2009: Support your local community 
businesses and be heard in planning for the 
future.
     “We will get through this economy – we 
always do.  These (Chamber) business people 
live here with you, and you need this econo-

my to succeed,” he explains. “In times like 
this, trust the people who care about the area.  
The members are putting their money up to 
support those long-term activities in which 
we’re engaged. It is an indication that they 
want to be here for the long term, that they 
love this area as much as we do, and they’re 
investing in it. Support these people.”
     An important part of  living in the Wil-
liamsburg area is the opportunity to partici-
pate with the local governments’ processes 
for caring about and planning for the fu-
ture. “We can build a stronger economy, an 
economy respectful of  the quality of  life that 
brought virtually everyone here,” Schreiber 
adds.  “We can’t just leave it to the people 
who are politically active or issue oriented.  
All of  us who moved here wanted this qual-
ity of  life.” He looks across his desk filled 
with stacks of  paper in orderly rows, “We 
had all better be involved or somebody else 
is going to make the decisions for us and for 
our future.”

7218 Merrimac Trail, 
Williamsburg    
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residential carpets to their original beauty 
and functionality at a fraction of the cost of 
replacing them. 

We repair buckled, worn, stained and 
unattractive carpets by refurbishing 
them and extending their life.

Our color correction services will address your 
concerns over carpet that is stained, discol-
ored, affected by bleach spots, sun fading, 
food and drink stains or simply discolored 
from high traffic.

Before you go to the expense of 
replacing your carpets, allow us to give 
you a free estimate on restoring them.

Other Services We Offer That 
Can Save You Money:

• Carpet Cleaning

• Upholstery Cleaning

• Tile & Grout Cleaning & Repair

• Area Rug Cleaning

• Carpet Restretching

• Vent & Duct Cleaning

• Oriental Rug Cleaning

• Water Damage Response

(757) 566-1469
www.carpetpro.org
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     Like many leaders in the banking indus-
try, Larry Dillon can sum up his company’s 
current strategy in just two words: 
“hunkering down.” The country’s 
tough economic times will re-
quire some adjustments and hard 
work, according to Dillon, the 
Chairman, President and Chief  
Executive Officer of  C&F Finan-
cial Corporation and Citizens and 
Farmers Bank. The corporation is 
the holding company for the West 
Point-based bank, an 18-branch 
operation that also offers full in-
vestment services.  
     According to Dillon, some of  
what banks will need to do this 
year and in the near future, both 
locally and nationwide is: main-
tain a good supply of  excess capi-
tal, trim overhead costs, focus on 
non-aggressive lending and high-
quality loans, work to collect on 
outstanding loans and offer great 

By Alison Johnson

customer service. 
     “I’m not worried about surviving, because 

we will survive this thing,” Dillon says. “The 
goal is to come through it as un-
scathed as possible – and not just 
us, the bank, but the customers as 
well.” 
     Dillon, 55, has plenty of  faith 
in C&F Bank, a 225-employee op-
eration with branches in a region 
stretching from Newport News to 
Richmond. He has worked there 
more than 31 years since pursu-
ing a career in banking almost by 
chance. 
     A Portsmouth native, Dillon 
was always good at math but had 
planned to pursue a Master’s De-
gree in Computer Science after 
college. During his senior year at 
the University of  Virginia, where 
he earned a degree in commerce, 
a finance professor mentioned a 
job that would cover hotel and 
meal costs whenever he traveled 
for work – a big perk for someone 

Banking
LARRY DILLON

FORECAST 2009

Residential Assisted Living

of Williamsburg

SpringArbor

757-565-3583
935 Capitol Landing Rd,
Williamsburg, VA 23185

www.springarbor l iv ing .com
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(757) 565-7788
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www.artcafe26.com

Helping to add financial 
certainty to your future...

• Long-Term
  Care Insurance

• Fixed Annuities*

• Life Insurance

Bill Forloine, 
CLU, CLTC

Agent, New York Life 
Insurance Company

*Issued by New York Life Insurance and An-
nuity Corporation ( A Delaware Corporation)

(757) 303-7609
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from a modest background.  
     Dillon accepted a position with the Bureau 
of  Financial Institutions, a regulatory divi-
sion of  the Virginia State Corporation Com-
mission, where he worked for three years. 
However, he was still considering computer 
science until the night he paid 
$25 to attend a retirement din-
ner for the Commissioner of  
Banking. 
     “At the time, that was like 
$300 to $500 for me, but I 
went out of  respect,” he says. “I look back at 
that night and think, ‘What would I be doing 
today if  I hadn’t gone?’ because I had never 
planned for a career in banking.”
     At that dinner Dillon met W.T. Robinson, 
then the president of  C&F Bank. The bank 
was looking for new young talent, and Dil-
lon impressed Robinson during their conver-
sation. After politely declining a couple of  
offers, Dillon agreed to start working at the 
bank while going to night school at the Col-

lege of  William & Mary. Working full time, he 
earned a Master’s in Business Administration 
in what he calls “five very long years.” He 
liked the bank so much that he never left. 
     When Dillon was just 36, he took over as 
bank president. “At the time, it was scary as 

the devil,” he says. “Now when I look back at 
it, on the trust they had in me, it’s humbling. 
I’ve been through good times and bad times, 
and it’s put me in a position to really help 
other people. That’s a blessing.”  
     Indeed, one of  Dillon’s favorite parts of  
the job is helping people work toward their 
dreams. He still gets excited when customers 
show him plans for a new home. He also has 
enjoyed supporting C&F employees as they 
advance in their careers, describing himself  

as a demanding but forgiving leader. Mistakes 
don’t bother Dillon, so long as they’re not re-
peated. “I don’t mind when something goes 
wrong, because that’s how people learn,” he 
says. “I do mind if  things go wrong a second 
time.” 

     C&F Bank has performed well partly be-
cause it is like a real family, Dillon says. In 
existence since 1927, the bank has had just 
three presidents, himself  included. During 
his tenure, one focus has been expanding 
services and hours to meet the needs of  lo-
cal customers. 
     Still, the job has its stresses. The current 
economic crisis is the worst Dillon has seen 
in his career. The government bailout, in his 
eyes, was necessary because big banks were 

“Now I think there’s a feeling of, let’s get back to the 
basics and have these more exotic products go away.”
       - Larry Dillon, C&F Bank 

Great Gifts for the Holidays!

Tracy Ovitt,
Master Aesthetician
Facials, Microdermabrasion, Waxing

Stop by or call us today! (757) 220-8510
1781 Jamestown Rd., Williamsburg

www.serenitynailandspa.com

The perfect last minute gifts... Clarisonic Skin Care System, Jane 
Iredale Skin Care Makeup, Dermaware Skin Care and more!

FACIALS • WAXING • IONITHERMIE • MICRODERMABRASION • MASSAGE • NAIL 
SERVICES • SPA PACKAGES • HAIR SERVICES • COSMETICS

Gift Certificates May Be Purchased for Any Dollar Amount.
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not interacting financially, which is crucial for the world’s markets 
to work. 
     “The way I describe it is this: there are 100 people in a room, and 
two are infected,” he says. “Nobody knows who the two are, but they 
know that if  they touch one, they will die. So immediately, nobody 
will touch each other. Banks were like that because they didn’t know 
who would be going under.” 
     Dillon is hopeful that the worst is over, and that the region’s 
economic set-up – particularly its government installations and per-
sonnel – will shield this area from too much damage. “This fairly 
constant in-flow of  revenues should help prevent as much of  a slow-
down in the local economy as what other parts of  the country may 
experience,” he says. 
     Local banks will have to adapt to tough times still ahead. Profits 
will be lower than in recent years, for example, and banks will need 
to work out non-performing loans. Dillon also predicts a return to 
more traditional real estate lending, with basic bank loans and down 
payments replacing subprime lending, no-money-down deals and 
variable rate real estate loans that have led to so much trouble.  
     “It hasn’t been the banks that have been irresponsible,” he says. 
“It’s some of  the mortgage companies who gave loans without even 
verifying income, or who loaned to people who put no money down. 
Now I think there’s a feeling of, let’s get back to the basics and have 
these more exotic products go away.” 
     In the years ahead, Dillon foresees some bank consolidations, 
foreclosure reform from Congress and a time of  higher regulatory 
scrutiny – even though he says banks already are one of  the country’s 
most heavily regulated industries, particularly after the misdeeds of  
Enron and other large companies. “At times, it can take the fun out 
of  trying to help people,” he says. 
     As for personal financial advice, Dillon urges everyone to un-
derstand what they’re investing in, including all of  the risks, and to 
be wary of  deals that seem too good to be true. He also encourages 
diversified investment portfolios that include cash, bonds, stocks and 
real estate. “You don’t ever want to put all of  your eggs into one 
basket,” he says. 
     One common mistake people make, he adds, is that they don’t be-
come more conservative with their investments as they grow older. 
While people in their 40s can afford to take a big hit on a stock port-
folio, those in their 60s and 70s may not have time for the market to 
recover between downturns.   
     Outside of  his long career in banking, Dillon is proud of  his work 
in the West Point community, where he lives with his wife, Renaye 
and their son and daughter, Ryan, 27 and Cara, 24.  In his down time, 
he’s happy to be back playing basketball, one of  his lifelong loves, 
despite recent knee replacement surgery. NDN
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Now thru January

Book your 
appointment 
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     As 2008 winds down with talks of  a federal government bailout 
of  the automotive industry, it appears that the immediate forecast 
for car dealerships throughout the area is bleak. “It’s been tough,” 
admits Jim Hernandez, general manager of  Charles Barker Lexus in 
Newport News, “especially within the past few months. Things have 
slowed down quite a bit. People are afraid to buy a car because they 
don’t know what tomorrow will bring.”
     Hernandez, who lives in Williamsburg, has been in the business 
since the 1970s. A friend hired him to wash cars at the largest Toyota 
retail store in the nation in Tom’s River, NJ, and Hernandez quickly 
worked his way up. He soon traded in towels for keys to deliver ve-
hicles to customers.
     “I was always a big fan of  cars, and was real excited about driving 
them to the customers and getting them excited about the cars as 
well,” Hernandez recalls.
     Within months, he became a salesman, and eventually, a manager. 

Automotive
JIM HERNANDEZ

By Brandy Centolanza

FORECAST 2009

We’re Your Link to 
Business Connectivity

“We know how demanding it is to run 
a business - whether it’s a new or fully 
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with you to provide the communication 
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and efficient as possible.”
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Hernandez later held numerous positions at 
several different dealerships in Connecticut, 
Rhode Island, New York, and Alabama. In 
2000 he settled in Newport News as a gen-
eral manager at Hall Automotive. He became 
head of  the Charles Barker Lexus team just 
last year.
     Hernandez says his biggest challenge is 
keeping everyone satisfied. “I always strive 
to work to keep 100 percent of  our custom-
ers happy.”   Perhaps even more challenging 
now, however, is the impact the recent credit 
tightening has had on business.    
     “Dealers were left with a lot of  inven-
tory because customers couldn’t get financ-
ing,” he says.  Hernandez favors working to 
offer more low-interest loans to bring back 
customers. 
     As for a potential government bailout, 
Hernandez thinks mostly of  the families that 
those jobs provide.  “So many people de-
pend on the auto industry for jobs,” he says. 
“They need the support to get through these 
times.”
     Falling gas prices are helping with some 

sales, particularly of  the larger sports utility 
vehicles. “Now that gas has dropped, people 
are starting to come around again,” Hernan-
dez says. “People are buying the SUVs and 
feeling they can afford them again.” 
     He also notes that hybrids are becoming 
more popular as well. “More and more folks 
are starting to look at hybrids as an option,” 
Jim says. “I think there will be plenty of  hy-
brids, and they will be more affordable.”
     Advances in technology in vehicles, such 
as integration of  car radios with i-Pods, built-
in navigation systems with traffic conditions, 
and hands-free phone systems, are also at-
tractive to buyers.
     “There is a lot of  gadgetry coming out in 
the new cars,” Jim remarks. “We are doing a 
lot more to keep up with the market.”
     Still, he is frank about what is ahead in 
the New Year. Hernandez feels 2009 “will be 
a flat year. We may see a slight increase, but 
I think it will be a flat year. I think 2010 is 
when we will start to see an upward trend, 
and we will hopefully keep going up from 
there.”
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ATTENTION 
NON-PROFIT ORGANIZATIONS! 

Please email heyneighbor@cox.net 
on or before Tuesday, January 6th to be 

considered for inclusion in the January 22nd 
issue of Next Door Neighbors.

Hey Neighbor!
There are more community announcements for this issue that did not fit on this page.

Please visit www.wburgndn.com and click on Hey Neighbor! for a complete list of current community announcements.

Hey Neighbor!
FIRST NIGHT WILLIAMSBURG 2009
December 31, 2008
Downtown Williamsburg, the College of  
William & Mary plus churches and City 
buildings provide stages for 60 perform-
ing arts groups. Food available for sale, and 
buses give free rides to all sites. Kids’ Show 
starts at 5 pm at Matthew Whaley School, 
Main Stage Entertainment begins at 5 pm. 
Grand Finale Fireworks included in admis-
sion price. Buttons are on sale at 20 retailers.  
www.firstnightwilliamsburg.org 757-258-5153.

Hey Neighbor!
VOLUNTEERS NEEDED
The Arc of  Greater Williamsburg is seeking 
volunteers in three program areas: fitness, 
education, and recreation.  If  you have some 
time to spend with some of  the nicest adults 
you will ever meet - please call The Arc’s 
Programs Coordinator, Bette Faye at 229-
3535.  Our Bingo activity is low on nomi-
nally priced prizes - if  a business/church or 
youth group is interested in collecting some 
new or gently used items, please contact us 
at the above mentioned number for more 
information on how you can help.  Happy 
Holidays!

Hey Neighbor!
FUNDRAISER FOR GROVE CHRIS-
TIAN OUTREACH
“Neighbor in Need” is a program where you 
can order an anonymous bouquet of  flowers 
any time of  year to send to a neighbor in 
need. The bouquets are $15. Everyone needs 
to feel special and know someone cares. Go 
to our website at www.groveoutreach.com to or-
der your bouquet.

Hey Neighbor!
WOMEN’S OPPORTUNITY AWARD
January 5, 2009
Soroptimist International of  Williamsburg, a 
volunteer organization for business and profes-
sional women, seeks applicants for their Wom-
en’s Opportunity Award.  Recipients receive 
a cash grant for educational expenses.  The 
award is for women who are the primary wage 
earners for their families and are accepted to or 
enrolled in a vocational training course or col-
lege program.  To obtain an application please 
call Karen Snowden Roberts at 757-566-1534, 
or e-mail at Karen@prestonhroberts.com.  Deadline 
for applications is January 5, 2009.

Hey Neighbor!
“PASHN FLORAL BOUQUET” FUND-
RAISER
January 2009
PASHN (Parents & Advocates for Special 
Housing Needs) is dedicated to providing 
housing opportunities in the Greater Wil-
liamsburg area to individuals with intellectual 
and developmental disabilities.  In an effort to 
spread awareness and raise funds, PASHN will 
be taking orders for the “PASHN Floral Bou-
quet” throughout the month of  January.  The 
cost is $35.00 with a percentage of  the pro-
ceeds being donated to PASHN.  To find out 
more about PASHN, check out their website at 
www.pashn.org.    To place an order for the “PA-
SHN Bouquet”, please call Nancy Kowaleski at 
(757)-564-7624 or email pashn@cox.net.

Hey Neighbor!
BOWL FOR KIDS SAKE 2009
February 28, 2009
The 29th annual Bowl for Kids Sake event 
is right around the corner. This exciting, fun 
filled family event will be held on February 28, 

2009 at the Williamsburg AMF Lanes. Anyone 
and everyone can get involved as a bowler, a 
team captain, a sponsor- or all three! Bowl for 
Kids’ Sake is our main fundraising campaign.  
All money raised goes directly toward support-
ing a unique one to one relationship between 
a mentor and a child, here in the Greater Wil-
liamsburg Area. If  you care about kids, and can 
“spare” a little time for fun, you’re the perfect 
Bowl for Kids’ Sake supporter. To learn more 
about how you can get involved; contact us at 
(757) 253-0676 to help us provide “little mo-
ments…big magic” in the life of  a child. 

Hey Neighbor!
WILLIAM & MARY’S SATURDAY EN-
RICHMENT PROGRAM
February 14, 2009 - March 28, 2009
The Saturday Enrichment Program is prepar-
ing students for learning in the 21st century by 
developing research, problem-solving, scien-
tific inquiry, and critical thinking skills! Don’t 
miss this opportunity to experience science, 
technology, engineering, and math (STEM) as 
students learn by doing! A number of  courses 
will be taught by specialists in the field to in-
clude instructors from William & Mary, Vir-
ginia Department of  Forensic Science, the 
Virginia Institute of  Marine Science - to name 
a few. Courses are available for students in Kin-
dergarten through 9th grade. Registration has 
begun. Visit our website: www.cfge.wm.edu/sep.
htm to download a registration brochure of  
course offerings or call (757) 221-2458.

The Heritage Humane Society (HHS) is full to capacity with lovable adoptable dogs 
and cats, puppies and kittens.  Please consider adopting a pet and saving a life so our 
animals can have a home for the holidays!  View our animals at www.heritagehumanesoci-
ety.org or at our new shelter at 430 Waller Mill Road.  We all look forward to meeting 
you and helping you find your new best friend! (757) 221-0150

We Need a Home!
(We promise to be the best friends you’ll ever have...)

AD SPONSORED BY NANCY ATKINS



We know interest rates will never be “0%” - the Limbo Stick will never go that low. How-
ever, rates have been at a historical low - fluctuating throughout the year but still low.

Now the buzz is that Congress is planning on pushing them lower - maybe even as low as 
4 1/2%.

They can’t go there with a wave of a wand and there is still uncertainity.  What we do 
know is that rates are low, housing prices have moderated.  Waiting for the rates to fall 
may leave you disappointed as the selection of homes diminishes.  You can preview all the 
available homes in our community by visting our web site.  

      A good time to buy is now.

         - Angela Dougherty, Managing Broker

How Low Can They Go?
Are You Playing the Interest Rate Limbo?

    757-229-0550
5208 Monticello Ave., Williamsburg, VA 23188 

www.williamewood.com

The best way to shop for homes is online.
The best website to go to is...
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