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TIMING IS EVERYTHING

Presented by Ed Golden, President

dentifying the need for home

healthcare is the first step for
those with an at-home senior.
Seniors’ needs can change, even
overnight. Sometimes the signs are
subtle, such as decreased memory
or a decline in socializing. Non-
medical home healthcare aides
can help ensure that seniors re-
ceive the everyday assistance and
companionship that allows them
to live independently and maintain
their sense of well-being. Fam-
ily members and loved ones who
cannot be with seniors all of the
time gain peace of mind knowing
that trained, caring home health-
care aides are there for them. To
learn how some healthcare aides
can provide invaluable assistance,
schedule an initial meeting with a
home healthcare service.

COMFORT KEEPERS can
provide a variety of home care

and personal care services for the
elderly. Comforting Solutions for
In-Home Care. Call (757) 229-
2777 to arrange for a free consulta-
tion and review of our services. To
the greatest degree possible, our
staff works to restore, maintain,
and promote our patient’s health
and wellbeing. Our non-medical
services are available 24/7. We
employ only the most dependable,
caring, and friendly staff. We are
an affordable alternative that al-
lows you to remain in your home.

P.S. For the majority of seniors,
remaining in their own homes is
more desirable.

\‘) Comfort
| ' Keepere,

www.comfortkeepers.com
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Wﬂiamsburg is known for many
things - tourism, the college of William
and Mary, a significant retired population,
its small town charm and much more. In
addition, we would be remiss if we didn’t
also recognize the significant military pop-
ulation that has made Williamsburg home.
In this issue, we've brought you some great
stories from both active duty and retired

military - from a four star general to a i

young man who has just begun serving in |

the Marines. I am certain you will feel a  Meredith Collins, Publisher
sense of pride and patriotism when you get

to know a few of our “military neighbors”.

In this issue we also reacquaint you with United Way’s new executive
director, Sharon Gibson-Ellis, who gives you a personal invitation to reach
out to our community through active participation in a Day of Caring.
She also invites you to take a fresh look at United Way as she gets to know
the many people who volunteer and serve, and those who benefit from the
many non-profit organizations who are helping people in need every day.

We have also brought you a new monthly feature, Generations, where
we will interview someone from a different age group each month to get a
personal glimpse of their generation on a local level. Our first story is from
an interview with Wilson Hale, a 20 year old William and Mary student
from Williamsburg.

Thank you for your loyal readership. We continue to think of ways to
keep your community magazine interesting, engaging and enjoyable. I ap-
preciate everyone who took the time to complete the recent Readership
Survey and share their thoughts. The winner of the $500 gift certificate
may be found on page 20. The certificate will be spent with Next Door
Neighbor advertisers - the businesses who make it possible for you to re-
ceive this magazine free each month. NDN
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General (Ret.) Anthony Zinni

A Steady Moral Compass

It is not uncommon to find Generals in the
Williamsburg area. Retired General Anthony
Zinni, United States Marine Corps, stands out
even in that stellar group. There are ten steps in
the officer rank structure and earning the honor
of four star general is uncommon. In fact, Gen-
eral Zinni is one of fewer than one hundred
Marines to have achieved the four star rank
since the first Marine Corps General Alexander
Vandegrift's promotion in April, 1945.

Walk into his inner sanctum, his home of-
fice, and the first thing noticeable is stars - in
startling groups of four, embellishing memora-

bilia that traces his 39 years as an active duty

By Linda Landreth Phelps

Marine. His military career took him to over 70
countries and the dizzying pinnacle of power,
culminating in leadership of the United States
Central Command (CENTCOM) when he as-
sumed charge of all troops in the Middle East
from General Norman Schwarzkopf.

General Zinni is happy to be exactly who he
is. He’s a tough, no-nonsense man who is ac-
customed to speaking his saber-sharp mind.

His influence and effective leadership has
covered the globe. He commanded at all op-
erational levels — from Vietnam through the
Gulf War - before he retired from the military
in 2000. As a Marine, General Zinni led with a

well defined vision and he was not afraid to take
a different approach to achieve better results.
Moral courage is often more difficult to come
by than battlefield bravery. Long ago in Viet-
nam, General Zinni made a vow to a wounded
Lance Corporal that he would never hesitate to
speak the truth. He once told a classroom of
midshipmen when he was invited to lecture at
the U.S. Naval Academy’s Center for the Study
of Military Ethics: “Speaking the truth can be
painful and costly, but it’s a duty. Often those
who need to hear it won't like it and may even
punish you for it, but you owe the truth to your

country, your leaders and your troops.”
NEXT DOOR NEIGHBORSAUGUST2011 3
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* Rigatoni Bolognese

* Mediterranean Roast
Beef Sandwich

* The Big "B" Burger

¢ Griled Crab Cake
Sandwich

¢ Criled Cheese &
Fried Egg Sandwich

¢ Ahi Tuna Steak
Sandwich

757-220-8188
NEW TOWN e 5201 CENTER STREET

Not valid with any other offer or discount.
One coupon per person. Expires 8/30/11
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General Zinni’s unwavering moral compass was calibrated by his large
extended family and the Catholic schooling he received, both of which
emphasized elevated standards of conduct. His generation was also raised
on expectations of honor and sacrifice regardless of the personal cost.

“The good sisters ran a tight ship,” General Zinni says in his mem-
oir, Battle Ready, co-written with author, Tom Clancy. He was taught by
nuns throughout high school, and went on to study at Villanova Univer-
sity, a Catholic college.

“I was the youngest child of four, and by the time I graduated from
high school my father finally felt that he could afford college tuition, so I
had the privilege to commute to Villanova, Pennsylvania, to continue my
education,” he says. “As a joke, somebody told me on the day I arrived
that everyone at Villanova had to join the military to be able to go there.
I saw some fine-looking Marines in uniform standing around a table, so
I signed up.”

General Zinni has never had any regrets about that decision. When he
graduated from Villanova University in 1965, it was with the benefit of
his Marine platoon leadership training.

Military life was a good fit and came easily to him, but there was
nothing easy about what came next: Vietnam. General Zinni served two
tours, was wounded, and worked his way up the chain of command as
a company commander, later followed by regimental commander and
staff jobs.

“A lot of it was luck of the draw - being in the right place at the right
time, getting the correct assignment at an opportune time. A lot of my
contemporaries who did not become Generals were equally qualified,”
General Zinni says modestly.

The walls of General Zinni’s home office bear pictures that offer
glimpses into his long, distinguished career. Some of the pictures are of
him with heads of state and captains of industry; others in a lighter vein
show him smiling with a glamorous Zsa Zsa Gabor and posing with
Sesame Street’s cuddly Elmo. But the photos on his walls function as a
synopsis of his heritage as well as his own life. Looking back, it seems he
was destined to serve in the military.

In a prominent place of honor is a picture of his father, Antonio Zinni,
wearing WWI Army Air Corps spats. Antonio was drafted soon after he
arrived in the United States from Abruzzo, Italy in 1910, and wound
up fighting with the 101st Aero Squadron in France, thereby earning
his American citizenship in service to his new country. On a shelf on
the other side of the room is a picture taken in Korea of General Zinni’s
much older brother in uniform. Hard work and service is a tradition in
his family, and family is important to General Zinni’s self-concept.

“I grew up in what was a blue collar mill town with Polish, Irish, and
Italians as well as African-Americans and Mayflower Americans mixed
in together. I came along in 1943, when my parents were well into their
40s. My mother made buttonholes in a garment factory and my father
was a chauffeur and estate manager. We were a close-knit family with lots
of relatives on both sides. After World War II, at every gathering I'd hear
exciting stories from my older cousins who had fought in the Battle of
the Bulge and all over the Pacific,” General Zinni says.

When it came time to think about retiring from vagabond military
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hen you have a stroke, every second
Wcounts. At our Certified Primary

Stroke Centers, Sentara’s team of
emergency room physicians, neurologists
and stroke specialists stands ready to
respond quickly and decisively meeting
national standards for stroke care. Through
fast intervention and collaborative
expertise, Sentara works to save brain cells
that can make the difference in your future
quality of life.

SIGNS & SYMPTOMS OF STROKE:

» Sudden numbness or weakness of the
face, arm, or leg, especially on one side
of the body.

« Sudden confusion, trouble speaking or
understanding.

« Sudden trouble walking, dizziness, or loss
of coordination.

« Sudden trouble seeing in one or both eyes.

- Sudden severe headache with no
known cause.

To learn about the Sentara stroke
program or to schedule an appointment
with a neurologist, call 877-310-8713.

sentara.com/stroke  vour community, not-for-profit health partner
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years, Williamsburg was high on the list of
possible places for General Zinni and his wife,
Debbie to settle down permanently. They came
to Ford’s Colony on the recommendation of
a good friend who lived there, 2 man who is
known to be a very thorough researcher. It was
supposed to be the first of many stops on a long
search, but they liked the town and neighbor-
hood immediately. A swift decision ensued:
they bought property, built their dream home,
and moved in 11 years ago.

Their Williamsburg location is central to
their extended family’s distribution. The Zin-
ni’s youngest child, Tony, 37, has been a Ma-
rine for 11 years. He is on his 6th tour of duty
in Afghanistan, while his wife, Michelle, and
family await his return in Stafford County.
Their daughter Lisa, 42, also lives in North-
ern Virginia, and their daughter, Maria, 41, is
currently residing in Australia. Between them,
their children have made the Zinnis grandpar-
ents seven times. Family reunions can be a bit
of controlled chaos with the three oldest grand-
children all being 8 years old.

“We have a beach house on the Outer Banks

and everyone likes to gather there,” General
Zinni says. “Now that the kids are in school, it’s
harder to get together, but so far we still man-
age it at Christmas.”

When he has time at home to himself, Gen-
eral Zinni prefers fishing to golfing even though
the nearby golf course is tempting for so many.

“I'm a fisherman, so anywhere I can do that,
I’'m happy,” he says. “I always told my kids to
play sports because you enjoy them, and I was
never much good at organized sports.”

General Zinni has precious little time for
fishing and hanging out with the grandkids.
He has co-authored two books since his Tom
Clancy collaboration. His latest is Leading the
Charge: Leadership Lessons from the Battlefield
to the Boardroom, which followed 2006s 7The
Battle for Peace: A Frontline Vision of America’s
Power and Purpose.

In addition, he serves as Chairman of the
Board of multinational defense giant, BAE
Systems. He is also heavily involved with his
church, St. Bede’s, and his favorite charities
such as the Jamestown and Colonial Williams-

burg Foundations and the Marine Corps Heri-

tage Foundation’s museum at Quantico.

General Zinni also maintains an active sched-
ule of speaking. Teaching at the college level is
one of his favorite roles, and the opportunity to
help mold the minds of America’s future leaders
is a privilege he treasures. Ethics has become a
specialty topic in his well-respected and popular
courses, both in business and military circles.

“The difference between ethics and morality
should be clear. Things that are legally permit-
ted may be ethical, yet contrary to one’s per-
sonal moral code,” he explains. “My daughter
once asked me a very deep question. She asked
me what I would die for. I thought about it
for quite a while before answering, but it came
down to five principles for which I would lay
down my life - Faith, Family, Friends, Freedom,
and Flag.”

From the battlefield to the boardroom, Gen-
eral Zinni’s brand of leadership is all his own.
He is guided by a steady moral compass, an
enduring legacy from both hardworking immi-
grant ancestors and the good Sisters who taught
him well. NDN

(% many years I've had
the pleasure of helping
people create beautiful
rooms as an interior
designer with Ethan Allen.

As a Williamsburg resident,
I'm able provide you with
immediate and convenient
assistance. Samples of
custom furniture, custom
upholstery, custom

window treatments,
custom plantation shutters,
exclusive rugs and accents
are readily available.

Whether it's one piece
or a complete room, I'm at
your service.

Design Service
and Delivery Are Free
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Helen Conti

Ethan Allen Interior Designer
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o Sergeant First Class (Ret.)
S Martin Billups

Lisa -\_I\_I.I_CUmmin'g Photography ¥

Sergeant First Class Martin Billups knew
from an early age what he wanted to be when
he grew up. Unlike other youngsters who as-
pired to be doctors, lawyers or veterinarians,
he knew that he wanted to be a soldier in the
United States Army.

His reason for enlisting was simple. Some
of the boys from his home town served in the
Army and came back with all kinds of stories
— stories about places they went, people they
met, and sights that they had seen. Of course,

-!.'.

l'“\% i1

job experience and earning a living were im-

portant, but most of all the young Virginian
wanted to travel. And travel he did; the King
and Queen County native spent 22 years in the
Army before retiring in 2006 with the rank of
Sergeant First Class.

Over the span of his Army career, Sgt. Bil-
lups and his family lived all over the United
States, from the south and westward to Texas,
to points north of the Mason Dixon Line.

He enjoyed many interesting experiences but

= (hanging
5 People’s Lives

by Erin Kelly

admits that it was tough — at times — moving
around so much.

“Even though I love to travel, the Army has
a very big turnover rate,” Sgt. Billups explains.
“No two assignments are ever the same. Ev-
ery time we moved we had to readjust all over
again and start over from square one, so that
was hard. So you settle down and have a few
good laughs, then it’s time to pack up again
and move on.”

While he was never called overseas to fight
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in any wars, Sgt. Billups dutifully served his
country within its borders. Many of the years
he served were spent training and preparing
soldiers to go to war. His favorite part of the
job was recruiting and his favorite place to live
was Fort Lauderdale, Florida.

“The weather and the clear blue ocean were
unbeatable,” he said. “Having access to NFL
and NBA teams like the Miami Dolphins and
the Miami Heat didn’t hurt either.”

“When I was recruiting I was literally able to
change people’s lives,” he says. “I saw people
go from one extreme to the next. When I met
some of them, they had no direction, and did
not expect to acquire much out of life. Then
I saw them come back with a pocket full of
money and a big smile on their face; that is
what really makes the job worth it.”

Of course, there were challenging career as-
pects as well. For instance, Sgt. Billups served
for many years as an Army trainer. He explained
how difficult it was to train soldiers and get
them to the point where they were ready for
war, knowing all the while that he would see
some off who would not be coming home.

“Members of our armed forces all want the
same thing as everyone else, to make a decent

living and be able to provide for themselves

Community
APPRECIATION'FARES

Savings for Teachers,
EMTs, Firefighters,
Police Officers &
Active Military

Hoﬂand America Line

A Signature of Excellence

Western Caribbean Excursion!

Round-trip from Tampa
Aboard the Ryndam!
Departing 11/27/11

\\L\] "3‘#}1 SK Wiliamsburg

RAVE] .

From $549 per person,
double occupancy. Regular sale rate from
$599 per person, double occupancy.

240 McLaws Circle

757-229-7854

warwicktravel.com
warwicktravel@warwicktravel.com

and their families,” Sgt. Billups says. “Soldiers
enlist and go to war. Going into this business,
you know what you are getting into. It is strict-
ly voluntary, and it is your job, period. Some
make the ultimate sacrifice.”

After a long and distinguished career, Sgt.
Billups retired from one career to embark on a
new one. Exploring his softer side, he is diving
into the fragrance business.

“I hope to get my business - called Martin’s
Famous Oils ™ - up and running soon. I'll be
selling incense, natural oils and scented lotions
as well,” Billups says.

It’s an endeavor made possible by training
at a different kind of boot camp: The Entre-
preneurship Boot Camp for Veterans (EBV),
developed in 2007 at Syracuse University, and
designed to help disabled veterans with a drive,
determination, and passion for business own-
ership take the first steps toward that goal.

Geared toward post-9/11 veterans who suf-
fered disabilities as a result of their service, the
program (which bears no cost to these veterans)
can be found on seven college campuses: Syra-
cuse University, Florida State University, Texas
A&M University, UCLA, Purdue University,
University of Connecticut and Louisiana State

University.

The program is split into three different
phases. During Phase One, veterans take an
online course in which they work on develop-
ing their own business concepts. Phase Two in-
cludes a nine-day residency at one of the seven
EBV universities. During those nine days, the
veterans complete workshops and take lessons
from entrepreneurial faculty from nationally
ranked programs all over the world. In Phase
Three, the veterans are able to gain ongoing
technical assistance from the faculty experts at
EBV universities as well as EBV partners.

“Once a soldier is a veteran and cannot serve,
they need a way to provide for their families,”
said Martin. “This program is an excellent way
to give them opportunities to provide, espe-
cially in this economy.”

Martin says that his new passion lies in be-
ing an entrepreneur — and the best part about
being retired is having the freedom to network
with congressmen and other business owners
as he launches his new endeavor. Over time,
he plans to mentor others — soldiers and veter-
ans alike — about the Entreprencurship Boot-
camp for Veterans and the many doors it can
open as they enter new and exciting phases of

their lives. NDN

10858 Warwick Blvd.
Newport News

757-599-3011

Let’s give back to those who gave us our Independence!

For every Bracelet Sold,
Hi-Ho Silver contributes

$25 to Homes for
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*Terms & Conditions: Fuel supplement has been suspended. Holland America Line reserves the right to re-instate the fuel supplement for all
quests at up to $9 per person per day should the price of light sweet crude oil according to the NYMEX (New York Mercantile Exchange Index)
increase above $70 per barrel. Please consult our website for current information. Fares are based on Promo(s) YC. Featured fares are per
person based on double occupancy, cruise only. Upgrade offers are valid on select sailings and in select categories only. Fares are in U.S. dol-
lars and include non-discountable amounts. Taxes are additional and and vary according to itinerary. Subject to availability. Offers are capacity
controlled, and may be modified or withdrawn without prior notice. Restrictions may apply. Must show proof of employment as a teacher by
supplying Teacher's Certification, union card or letter from principal on school letterhead with deposit. EMTs, Firefighters, Police Officers, and
all branches of active duty military (including US Coast Guard, Merchant Marine, National Guard, Reservists & US Merchant Marine) must show
proof of eligibility by faxing a copy of badge, or official ID. Please black out Social Security # prior to faxing military ID. Must be able to show
ID at pier upon request. To be sent via fax to: 206-281-0352 or by mail to Holland America Line, attn: Res Leads. For more information about
our stateroom categories and site descriptions, and to view deck plans, please refer to www.hollandamerica.com or the appropriate Holland
America brochure. Please refer to the appropriate Holland America brochure for full terms and conditions. Ships' Registry: The Netherlands.
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Major General (Ret.)
Frank Faykes

erseverance
Patriotism

By Alison Johnson

As a young boy, Frank Faykes dreamed of
flying planes in the Air Force — just like his fa-
ther, a first generation immigrant and World
War 1II pilot who eagerly volunteered to fight
for his adopted country.

That dream didnt come true; due to tim-
ing and history, he never became a military
pilot. He did, however, rise to become a two-
star General, and for years he helped shape the
muld-billion dollar Air Force budget at the
highest levels of government.

The James City County resident, now 56,
briefed Congressmen and staff for the Secre-
tary of Defense on Air Force priorities, includ-
ing the importance of developing unmanned
aircraft. He met two United States presidents,
presided over press conferences and traveled all
over the world.

“I feel lucky that I had lots of opportunities
to impact the future of the Air Force,” Major

General Faykes says. “America has the greatest

military in the entire world, which means the
onus is on us to always be ready to play a lead-
ership role around the world. I wish I could do
it all over again.”

Originally from Mount Laurel, New Jer-

sey, General Faykes lived near Air Force bases

Summer
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throughout his childhood. His parents had
emigrated from the Czech Republic; his father,
also named Frank, worked in retail at a Chi-
cago shoe store before heading to flight school
as many American planes were falling prey to
enemy fire during World War II. With just a

l | h l i 0[ <
9‘.& a-r & gfrr'-:"-i"'
323 Water Street, Yorktown
in Riverwalk Landing

757.875.1522
www.riverwalkrestaurant.net

—'-’ﬁ- 4
L

P:omo code: 10% Mil. Disc.
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Outdoor Storage
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Call today for information & pricing
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Self-Storage

525 E. Rochambeau Drive
(At Williamsburg Auction House inbetween Great Wolf Lodge & Pierce’s BBQ)
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Monthly Auctions
Now handling full estate sales
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l Purchase any steak from our regular dinner
menu and receive a FREE SEAFOOD ADD-ON!
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I. Chesapeake Bay Jumbo Lump Crabcake

¢ Pan Seared Scallops a$12.95

+ Sauteed Opus 9 Shrimp
RESERVATIONS SUGGESTED = Coupon Expires 09/02/11

Must purchase one of the following Steaks: Ribeye, Filet Mignon, New York Strip, Porterhouse, New York
Strip Au Poivre, Bone-In Filet Mignon, Cowboy Cut Ribeye or Kansas City Strip.

Valid after 4:30 pm Sunday-Friday. NOT VALID ON SATURDAY. Not Valid on Holidays. Valid with Regular
Dinner Menu only. Excludes Steak Diane. Not valid with special offers, coupons or discounts. Not Valid with
Recession or Concierge Menus. One coupon may be used for up to four people.

-1 Steakhouse

Be Sure to Join Opus 9’s E-mail New Town ¢ 5143 Main St.
Club for Other Great Offers 757-645-4779 I

Throughout the Year www.Opus9Steakhouse.com
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high school education and without total fluency in English, Frank Sr.
snuck into the bathroom to study after 9:30 p.m. lights out. He became
an officer and flew B-17 and B-25 bombers during the war. Today, he is
92 years old and remains in good health.

“He was a great inspiration to me, particularly his perseverance and
his patriotism,” General Faykes says. “The values he inspired in me were
big reasons for my success.”

As a young man, General Faykes signed up for the 4-year ROTC
program at Virginia Tech, where he majored in economics. He assumed
hed go to flight school right after his 1976 graduation, but the Air Force
wasn't looking for more pilots in the aftermath of the Vietham War.
General Faykes and his fellow ROTC cadets had the option to leave the
service, which most of his friends took.

He continued on.

“I had my whole life set on the Air Force,” he remembers. “T asked,
“What can I do if I can’t fly?” One of the answers was financial manage-
ment, and that sounded interesting to me even though I didn’t know
much about it.”

General Faykes’ first position was as a cost analyst at Strategic Air
Command headquarters in Omaha, Nebraska. He built up his financial
knowledge with a Master’s Degree in Business Administration from At-
lanta-based Troy University. Ultimately, he and his wife, Kathy, moved
18 times, a path that included three years in Spain and seven in Germa-
ny. Germany was a favorite because the travel lovers were able to explore
many surrounding countries and cultures.

During the last 10 years of his career, General Faykes worked out of
the Pentagon in Washington, D.C. As the Air Force’s Deputy Assistant
Secretary for Budget, he led a staff of 150 people that developed the
more than $130 billion Air Force budget. An easy week involved 60
hours of work; during budget season, General Faykes often was at his
office for 70 to 80 hours.

“There are a lot of deadlines, a lot of things that have to be done and
redone,” he says. “It could be very stressful, although I never felt over-
stressed. The biggest challenge for me was seeing how hard the younger
guys had to work. I knew they were missing their kids’ baseball games
and school plays. I'd try to get them to as many of those as possible, but
the job is intense.”

The work required much more than crunching numbers. General
Faykes and his team also had to understand what resources the Air Force
required to stay combat-ready, present and future. “There was never
enough money to do everything we wanted to do or even needed to do,”
he says. “Everybody felt their program was the best. It was our job to
figure out what was best given the resources we had.”

General Faykes is proud of advancing priorities such as unmanned
aircraft, which can offer 24-hour surveillance and carry ammunition. In
the aftermath of the 9/11 terrorist attacks, his team believed the planes
would be crucial to operations in Iraq and Afghanistan despite original
opposition from some high-level officials. Today, Predators and Reapers
are in high demand.

“They’ve made a big difference in being able to see what’s going on in
battle and monitoring where improvised explosive devices (IEDs) are be-
ing planted,” he says. “Hopefully we've saved a good number of lives.”

In Washington, General Faykes briefly crossed paths with presidents
Bill Clinton and George W. Bush. He came away more patriotic than

ever. “Any personal flaws aside, these two individuals were both very



presidential,” he says. “You could feel the aura and sense that they were
leaders — special people.”

General Faykes dealt with the stress of his work by running, a hobby
he picked up in 1979. To date, he has run more than 61,000 miles — he
keeps a log — and has completed 20 marathons. He covered 50 miles
to celebrate his 50th birthday and now runs 30 to 40 miles a week; he
also is an assistant cross country coach at Walsingham Academy in Wil-
liamsburg.

“I love running because of the feeling that I control my destiny,” he
says. “I control how much I train and how hard I push myself in a race.

It has kept me fit and gave me a lot of energy for my job.”

“We are very blessed to have
such wonderful men and women
in the military, wanting to serve in
the best way they can. We owe
it to them to do whatever we
can to support them and their
families.” ~ Major General Faykes

General Faykes retired in January 2008, not long after he and his
wife, Kathy, moved to James City County in part to live near her rela-
tives. “Because of military life, we'd missed lots of family events in the
past,” he explains. He enjoys taking history classes at the College of
William and Mary, playing golf and spending time with Kathy, a long
time schoolteacher, and their Miniature Schnauzers, Mollie and Roxie.
He also is a regular volunteer for Habitat for Humanity, which builds
homes for families who commit some of their own money and labor.

“I don’t like giving anything away for free,” he says. “I like meeting
inspiring, hard-working people who just need a break. It’s kind of like
the American dream my folks had.”

General Faykes still gets daily updates on key Air Force issues and
serves on the executive advisory council for the nonprofit, “Mission:
Readiness, Military Leaders for Kids,” which advocates for early educa-
tion programs and better childhood nutrition. A recent study found
nearly 75 percent of youth ages 18 to 24 weren' eligible to join the mili-
tary because they lacked education or had a criminal record or health
issues such as obesity.

“That’s terrible,”

around.”

General Faykes says. “We've got to turn that

Another issue for the Air Force will be upgrading or replacing an ag-
ing fleet of planes, some of which are more than 50 years old. That likely
will require both training people to fix older planes and incorporating
promising new technologies such as lasers.

Like his father before him, General Faykes is confident America can
rise to any challenge. “We are very blessed to have such wonderful men
and women in the military, wanting to serve in the best way they can,”
he says. “We owe it to them to do whatever we can to support them and

their families.” NDN
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Senior Chief Carmen Paige

Promoting A

Global Force
for Good

By Rachel Sapin

When Senior Chief Carmen Paige decided not to attend
college, it turned out to be the best decision she ever made.
Senior Chief Paige, a native of Wheeling, West Virginia,
remembers how she learned about the Navy through her
best friend. The two were entering the last semester of
their senior year of high school, and Senior Chief Paige
was uncertain about her next steps towards adulthood.

“My parents were expecting me to follow in my sib-
ling’s footsteps and go on to college,” she explains. “Deep
inside I knew I still needed to be in a disciplined atmo- '
sphere if I was going to be productive. My best friend, = V- Cumming Potograpny
Janet, had signed up a few months earlier and talked a lot about the traveling she was
going to experience and the pay she was expecting. I was intrigued, signed up and left before she did.”

Almost 30 years later, having served in the roles of Culinary Specialist and Officer Recruiter with the Navy, Senior Chief Paige
reflects on her career with joy and gratitude.

“I've met people from all over the world, visited many countries, and had the privilege of becoming a member of the best fraternity
there is - the Chief’s Mess,” she says. Her Naval resume is extensive; her tours have included the Naval Station Pensacola, the USS
San Antonio, and the Naval Recruiting District in Richmond, just to name a few.

“Nothing compares to being on board a ship,” she says. “I have served aboard six of them, and loved each one.”
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Throughout her many years of navigat-
ing domestic and international waters, Senior
Chief Paige has developed a profound relation-
ship with the sea as well.

“It is no longer just a body of endless wa-
ter,” she reflects. “Now, I look out
into the distance of the water and
say a silent prayer, because I know
that our sailors are out there on the
ocean, beyond our eye sight, away
from their families - putting their
lives on the line to protect our coun-
try as well as others.”

Senior Chief Paige’s affection for
her colleagues is evident in the ef-
fort she has put towards recruiting
for the Navy. Her accomplishments
were recognized in 2010, when she
was named a Recruiter of the Year by
the Navy for recruiting 48 officers, 60 percent
of the district’s active-duty total. Twenty-two
of those attainments were marked as “diversity
attainments,” and received recognition from
the Navy as being “a tremendous accomplish-
ment and in direct alignment with the Chief
Naval Operation’s vision of the future Navy

» ]

wardroom.

Senior Chief Paige takes her role as a recruit-
er very seriously. What is the most challenging
part of her job? “Making sure that I've recruit-
ed the most qualified Navy Officers to take on

the demanding responsibilities of maintain-

“As | approach retirement

| know that | will model my
civilian life by the same core
values that the Navy instilled in
me - to have honor, courage
and commitment.”

~ Senior Chief Carmen Paige

ing our Navy’s mission, A Global Force for
Good.’,” she says. Senior Chief Paige looks at
every recruit she meets as a potential leader for
tomOorrow.

As a recruiter, she has enjoyed helping others
fulfill their goals with the Navy. “Just knowing

that I had a small part in changing someone’s

life and fulfilling their dreams is an indescrib-

financial starter kits

able feeling,” she says.

Senior Chief Paige is preparing to retire from
the Navy this August. When she reflects on her
time serving, her reverence for the experience is
as expansive as the ocean itself.

“Every memory, good or bad, has
truly been a blessing and a part of the
molding that has made me who I am
today: from the first day I stepped off
the airplane in Orlando, Florida to
the day they pipe me ashore for the
last time.”

As she prepares to enter civilian
life, Senior Chief Paige has no plans
to slow down.

“I plan to live in Maryland, fin-
ish my degree in Human Resources,
and work in the Equal Opportunity
field,” she explains. “It’s been an hon-

or and a privilege to serve in the world’s finest
Navy. As I approach retirement I know that I
will model my civilian life by the same core
values that the Navy instilled in me - to have

honor, courage and commitment.” NDN

heep://www.fox43tv.com/dpps/military/Wil-
liamsburg-Navy-recruiter-wins-national-
award_3716581
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Lance Corporal Daniel Evans

FINDING HIS FUTURE

By Joe Collins

When a young person ap-
proaches high school gradua-
tion it is often an anxious time
for both the graduating senior
and parents. Most parents
want their child to have a sol-
id plan in place that will help
them get a start in the world.
There is excitement for the
future of their son or daugh-
ter and a bit of nervousness
over their child entering the
next stage of life. Regardless
of what these young people
choose to do, they are moving
forward into the unknown.
The plans high school juniors
and seniors begin formulating
in their minds can only be cre-
ated from what they have seen, heard or read
— not from what they have experienced. This ciding on his future.
makes the decision process a difficult one.

Like many young people, Lance Corporal

(LCpl) Daniel Evans had a difficult time de-

LCpl Evans spent his youth in Williamsburg

and was a typical teenager. His parents, Dr. Pe-
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ter Evans, a local dentist, and his
wife, Donna, wanted the best for
their son. They knew that he had
to find his own way when it came
to deciding what he would do af-
ter high school.

When LCpl Evans was a ju-
nior at Whalsingham Academy,
he thought about his future but
knew his grades werent where
they should be to make it in col-
lege. This realization was a major
factor in his decision to transfer
to Hargrave Military Academy
in Chatham, Virginia, for his last
year of high school.

“It didn’t look like I was going
to make it in anywhere,” LCpl

Evans says. “I went there for my

senior year to help get my grades up because I

wanted to go to college.”

Upon high school graduation, LCpl Evans
attended a small four year college in South
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Carolina. There he found more questions than
answers about what he should be doing with
his life.

“I spent two years at Coastal Carolina Uni-
versity in Myrtle Beach and I didn’t do well,”
LCpl Evans says. “I didn’t have any
motivation and I didn’t know what I
wanted to do. I needed an outlet be-
cause I didn’t want to sit around all
day and not do anything. My friends
looked like they were finding some-
thing but I couldn’t figure it out.”

While thinking about the lack of

direction in his life, LCpl Evans re-
turned to the one period in his past
that was successful and rewarding for
him: his time at Hargrave Military
Academy. Attending a high school
with a military structure suited him.
In fact, it was during that time that LCpl Evans
felt really good about his life and he realized
that he wanted to volunteer for military service.
Once he fully reflected on the positive experi-
ences he had Hargrave Military Academy, his
future fell into place.

“Picking a branch was very easy,” LCpl Evans
says with a grin. “If youre going to pick one,
you pick the best one - the Marines.”

Once he had made up his mind, LCpl Evans
left college behind and made an appointment
with Staff Sergeant Campbell, a Marine Corps
Recruiter in the Armed Forces recruiting office

in New Town.

“When | come home | feel
like I'm taller. | have a little
more pride.”

~ LCpl Daniel Evans

“I didnt know what I wanted to do and he
helped me out a lot. He helped me through
that whole process,” LCpl Evans says.

In January of 2010, LCpl Evans enlisted in
the United States Marine Corps. This was the
start of an exciting journey for LCpl Evans. He
spent the next four months going through a
battery of medical screenings, physical exams,
and academic tests at Fort Lee near Hopewell,

SNGCS

Virginia, all of which were required of new re-
cruits.

“You didn’t know when you were going to
have to go. I had to drive up there [Fort Lee],
and I was sitting there with a big group of kids

my age from all over who were all
with different branches of the ser-
vice,” LCpl Evans explains. “We were
there to get screened and to make
sure we were eligible to even go to
boot camp. There was a lot of wait-
ing - waiting for your turn.”

The indoctrination process was
just the beginning of LCpl Evans’s
lessons in patience. Military life is
typically ordered and systematic in
many ways. There are rules, regula-
tions and processes for almost every-
thing. Occasionally, however, things

can be unpredictable as well.

“I was supposed to go to boot camp Octo-
ber 26th - a full six months later,” LCpl Evans
says, clearly impatient with so much lead time.
“I said, ‘No, I can’t wait that long.” I didn’t want
to sit around and wait. I was really driven to go
and knock it out.”

Luck was on his side. LCpl Evans’s recruiter
called to tell him he had an immediate open-
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ing. LCpl Evans was thrilled to learn he would be leaving the following
week. By April 12, 2010 LCpl Evans was a new recruit at Marine Corps
Recruiting Depot, Parris Island, South Carolina. He was immediately
immersed in his indoctrination.

LCpl Evans laughs when he talks about his first rude awakening:
“When you first get there you're in like a holding cell, a holding platoon,
with everyone who just got there. You don’t know who your drill instruc-
tor is going to be but there are drill instructors there telling you where
to go and what to do. You get to your barracks and there are a couple of
drill instructors there and I am thinking, “Wow, they’re not that bad. This
is easy. I don’t know what all the hype was about.” Then an officer came
in and we were all sitting down on the quarterdeck and he says, ‘Now it’s
time to meet your drill instructors.” And I'm thinking, ‘Uh, these guys
arent my drill instructors?” They all walk into the room and salute and
make their statements to us and from then on it is just hell.”

While boot camp is physically demanding, particularly in the swelter-
ing South Carolina summer heat, LCpl Evans quickly learns thar it is
far more demanding mentally than it is physically. “They scream in your
face every day. It doesn’t ease up and it doesn’t get better,” LCpl Evans
explains. “It’s not like you are ever in the right. In the first of the three
phases you go through you wear cammies but you don't have name tapes
and your boots are not bloused and you are wearing running shoes and
it looks ridiculous.”

As the phases progress, the physical demands intensify. You have to
earn the right to become a Marine. Not everyone makes it out of boot
camp. Along with the physical demands, LCpl Evans was also pressed
with the demands of education.

“We do a lot of learning too,” LCpl Evans says. “We had a lot of
classes. We'd wake up early about 4 a.m., have breakfast, then physical
training. It is just go! go! go! Non-stop. Then we come back and go to
the classroom. When wed get a five minute break they'd take us to these
sandpits - push-ups, jumping jacks, crunches, mountain climbers - and
all the time they are screaming and you have to scream too. If you arent
loud they’ll keep pushing you harder.”

LCpl Evans persevered and graduated from boot camp on July 9,
2010. While he did well in training and the experience transformed him
into a well-disciplined, physically fit Marine, LCpl Evans admits he had
his doubts along the way.

“There were plenty of those times when I would look over at my bud-
dy next to me like ‘what did we sign up for?’,” LCpl Evans says. “But it is
all worth it in the end. And I had so many people back home supporting
me, like my family. And my friends were writing to me from college. So
if I quit I would be letting everyone down and that would be worse than
what was physically happening to me at that time.”

From there, LCpl Evans was sent to combat training at Camp Gei-
ger near Camp Lejeune in Jacksonville, North Carolina. There he was
trained on the weapons he would be using.

“There was a lot of classroom time in the morning and in the after-
noon we had practical application, getting hands on with the weapons.
I learned about machine guns, the M249B semi-automatic weapon, and
the AT4 rocket launcher,” LCpl Evans explains, excitement creeping into
his voice. “It was all new to me and it was good learning. We learned how
to take them apart real fast and put them back together and learned how
they operate. Then, towards the end we started shooting them.”

After combat training, LCpl Evans was sent straight to motor trans-
port school at Fort Leonard Wood, Missouri for basic indoctrination on



how to operate the Humvees and seven ton trucks. After nearly a year of
intense training, it was time for his first deployment.

“I was sent to the fleet in Okinawa, Japan where I got my license for
the Humvee, MCV, the seven ton, the MRAD, and the ITV. I can operate
and perform first and second echelon maintenance on those vehicles,”
LCpl Evans says.

With our country involved in multiple conflicts around the globe, it’s
certainly possible that LCpl Evans may be operating those weapons and
vehicles in combat. “I am part of a QRF or Quick Reaction Force as a
mortar man,” LCpl Evans states. “There are two teams and I am a gunner
for one of the mortar teams. When other units are out in the field taking
contact, we will be there for support. If a company goes out and they are
taking heavy fire and need back up, a helicopter will drop us off in that
zone and we will support them and help them out. We will see action
where we are going for sure.”

LCpl Evans was preparing to leave for a seven month deployment to
Afghanistan shortly after this interview.

“It doesn’t scare me,” LCpl Evans calmly shares. “More than anything
it pumps me up and motivates me. It’s a weird feeling.”

Part of that calmness comes from a sense of being well prepared since,
as LCpl Evans explains it, the learning never stops. “Right now they’re
teaching us how to deal with the culture - how to interact with the cul-
ture and with the Afghani people - how to treat them with respect. For
example, you go into a village and you find their senior man and you
show them respect and they will give it back to you. For the past two
months we have been living in the Mojave Desert conducting training
for Afghanistan. It was hot all day and cold at night and then cold in the
morning. At the end of the day you say: “Wow, that’s was some cool stuff
we did’”

It is clear that LCpl Evanss experience in the Marine Corps has
changed him.

“When I come home I feel like I'm taller. I have a little more pride,”
he says. “It’s a good job. It’s helped me out, and it has already benefited
me, even though I have only been in for a year. It’s good to know they
take care of you. Even though I am 22 years old, it’s matured me. It’s put
a good head on my shoulders and it is starting to make me realize who I
am. Because before I didn’t know. Nobody knew.” 'NDN

Publisher’s Note: On the day this issue was scheduled to go to press,
Next Door Neighbors learned that LCpl Daniel Evans had been injured
in Afghanistan when an Improvised Explosive Device (IED) exploded,
impacting the vehicle he was in. Here are excerpts from his subsequent

email to his parents:

The vehicle did well, it was the terrain that was very bad (a crater to the
right and a huge slope to the left) and because we had on all our gear, plus
seatbelss... because of all that we survived. I slammed my head on this metal
plate that stands behind me and the other guy. We were in the backseat. The
driver and I recieved concussions, and the guy to my right broke his hand,

and the gunner broke his finger..once the vebicle rolled completley 180 degrees
i slammed my head again, this time on the roof..our vehicle commander
pulled me out and then i turned around and pulled our gunner out. We then

scanned the area and set up security until the other marines came to us..then

i got under the vebicle and pulled our the 50 cal. and lified over the cans of
Sfuel that spilled everywhere...it was then that i realized that i didnt feel too
well...I went to medical and got treated... everythings fine now...
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An essential part of pre-de-
ployment preparation is careful
estate planning. Estate planning
may consist of a will, trust, ad-
vance medical directive, durable
power of attorney and life insur-
ance beneficiary designations.
Careful attention should be paid
to the individual’s goals, objec-
tives and family situation to
assure there are no unintended
consequences upon death. Some-
times, seemingly minor over-
sights can have tremendous con-
sequences. Take life insurance,
for instance. Most of us tend to
name our beneficiaries when we
buy a policy and then never give
the matter another thought. That
could be a mistake.

Here are two examples of a
beneficiary nightmare:

Example 1: Tom had a
$500,000 insurance policy on his
life. He named his wife, Karen,
and his minor daughter as equal
beneficiaries, to share and share
alike.

When Tom died, his wife
received $250,000, enough to
pay final expenses and retire
the mortgage on their home.
The additional $250,000 was
set aside for their daughter. Al-
though Karen was named guard-
ian of their daughter by the
Court, the Court restricted distri-
butions to a limited amount per
year. Karen struggled for years
to make ends meet. When their
daughter turned 18, she received
her share - $250,000 plus earn-
ings - without restrictions. The
result was a nightmare of squan-
dering of assets.

Example 2: If both spouses
are active military personnel, if
step-families are involved; or
concerned if a spouse would re-
marry due to their young age, a
parent may decide to name only
the minor children as beneficia-
ries. What would happen to the
surviving spouse if the insured
died?

In this scenario, with the chil-
dren named as beneficiaries and
one spouse excluded, the sur-

(757) 220-8114

viving spouse’s financial needs
could remain unmet, while a
large sum of money is set aside
for distribution at the children’s
18th birthday. As a result, the
surviving spouse could be disin-
herited, while minor children are
heirs to a fortune.

In both instances, the final
outcome would bear no resem-
blance to what the insured may
have thought were his or her
simple and clear intentions. It
could also result in financial
hardship for one or more people,
often intended heirs, as well as
legal wrangling that can go on
for years.

For their own sakes, minors
cannot receive or control pro-
ceeds from life insurance. State
law determines when children
are entitled to receive insurance
proceeds (usually 18), controls
how the surviving parent can use
those funds as the guardian, and
requires annual review of the
parent’s actions.

When minor children are in-
volved, a trust can be set up to
receive the life insurance pro-
ceeds. The advantage is that the
insured establishes the trust, se-
lects the trustee, and establishes
the terms under which assets can
be used and distributed from the
trust. In this way, the life insur-
ance proceeds will be used in
the manner specifically selected
by the insured. This works in the
best interests of both the minor
children and other dependents,
such as a surviving spouse.

Think twice before naming
minors as beneficiaries of your
life insurance. Talk to an expe-
rienced estate planning attorney
for the best strategy in your own
situation, especially pertaining
to the use of trust agreements.

For more information about
trusts and the role they play in
estate planning, please visit our
website at www.ferrisandas-
sociates.com for our seminar
schedule, or to schedule an in of-
fice conference with one of our
firm’s attorneys.
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Lt.Col.
Timothy M. Chavez

Officer,
Contractor,
Nomad...

a

By Rosemary VanHouten

If your first introduction to Lieutenant
Colonel (Lt.Col.) Timothy M. Chavez was his
9-page resume, youd probably be impressed
with his long list of achievements and wealth
of experience and education. But if you ask
him to single out what he considers his greatest
achievement he will not hesitate to tell you it is
his role as a father.

Chavez, a Lt. Col. (Reservist), spent 17 years
on active duty in the US Air Force in the com-
munication and information field and is also a
single dad - “With four fantastic children,” he
boasts, smiling broadly. Balancing his military
career and family life has always been impor-
tant to Lt.Col. Chavez.

When he first decided to enlist in the Armed
Forces the Air Force was an easy choice for him.

“It was more technical in nature,” the self-con-

fessed computer geek says. “I didn’t like getting

18" Cheese Pizza
Homemade sauce,
quality ingredients. Real
mozzarella cheese!

757-253-2266

Williamsburg Crossing
5251 John Tyler Hwy.
18 NEXT DOOR NEIGHBORSAUGUST2011

Addition |t|ona Mpme dine in oply:

muddy and sleeping in tents unless it was for
fun” The Air Force offered a wide variety of
options for learning and growth in the techni-
cal and computer fields and the young Chavez
quickly found a home.

“I have a great deal of respect for the famil-

farity and trust that exists between members of

230 Monticello Ave.
757-293-3524
www.Garden-Flags.com

Lisa W. Cumming Photography

the armed forces,” Lt.Col. Chavez explains. “I
was impressed by the amount of responsibility
placed on even the most junior airman.”

Lt. Col. Chavez also thought a military ca-
reer would provide a way for him to serve his
country. Referring to himself as a “Global No-
mad” or “Third Culture Kid”, Lt.Col. Chavez

Christmas s
in July!
Big Sale July 30! (i store & onie)

Visit our Store for Refreshments!
Door Prizes! Summer Santa!

All Month
Long!

Visit our store
fo see our great
selection of
Garden Flags
and Morel!




spent several of his formative years - from age
10 to 18 - growing up in Kuala Lumpur, Ma-
laysia. He considers himself a cross-cultural
blend (Malaysian and American) and admits
that his experiences and travel in his youth
helped to guide him towards the Air Force as
a career.

“You know the saying,” he says. “Join the
military and see the world.” And see the world
he did! He has visited over 35 countries and
has lived in 7 states and 3 foreign countries.
His family settled here in 2006 making Wil-
liamsburg the second longest place he has ever
lived.

Like many servicemen and women, Lt.Col.
Chavez was deployed countless times. During
his years of active service he collected many
memories, some better than others. He re-
members how his family suffered worrying
about one deployment in particular in the Fall
0£2000. Lt.Col. Chavez was with the unit that
was the first-on-scene after the USS Cole was
attacked.

“There was a temporary lack of communi-
cation with families because the ops [opera-
tions] tempo had suddenly and dramatically

increased,” he recalls. “It’s that kind of silence

that can be unnerving.”

Chavez and his family were in Mississippi
when the repaired USS Cole was deployed
again. “That launch inspired a great sensation
of patriotism in many people, and I am excep-
tionally proud and pleased, to be able to say,
‘I was there when...” That was definitely a day
that I will not forget,” Lt.Col. Chavez says.

After 17 years he had to make a decision:
continue towards completing 20 years of active
duty with the Air Force by being deployed for
365 days and leaving his family behind again
or leaving active duty. Despite his love of the
Air Force the choice was easy for him.

“It was a ‘No duh!” decision not to go back
to the sandbox again!,” Chavez explains of his
transition to a civilian job and the USAF Re-
serve and to remain with his family. Now a De-
partment of Defense contractor for Advanced
Technology International, Lt.Col. Chavez is
not far removed from his military career and
his lifelong passion for technology; he now
helps assess new Command and Control sys-
tems being fielded for the Warfighter.

While Lt.Col. Chavez is very proud to be an
American and to have served his country, he

always feels a little humbled when people see

him in uniform and say: “Thank you for your
service”. The compliment is rewarding and it
reaffirms his choice, but he knows that there
are unsung heroes behind almost every service
member who seldom receive any recognition.

“I volunteered to be a part of this profession
of arms,” Lt.Col. Chavez says. “I volunteered
knowing there would be chaos and many
moves. Truly, the thanks should go to those
individuals who are often overlooked or taken
for granted: the children and spouses. They did
not volunteer.”

While the services have taken great strides to
improve conditions for military families there
is still more to be done. “It’s not easy, and we
must remember that thanks should be given to
the people behind the scenes who sacrifice as
much, if not more, than the person wearing
the uniform,” he emphasizes.

One of the clearest indicators of the strain
a military career places on the family is in the
number of failed marriages. Chavez can attest
firsthand to the hardship and strain the mili-
tary can have on the family unit having gone
through a divorce himself.

But the military has a mission it must put

first and those who serve understand this and
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also understand the challenges that come with
serving both the military and their family.
Even after settling into his civilian job and his
new family routine, Lt.Col. Chavez was called
back to duty; he was reactivated to fill a critical
vacancy with the Joint Deployment Training
Center (JDTC) at Ft. Eustis as the Informa-
tion Technology Department Head.

Despite the many challenges of military
life, Lt.Col. Chavez says there is not much he
would change. “I know I've done things I re-
gret, but they have made me who I am today,
and except for the extra 20 pounds I've put on
the last couple of years, I generally like who I
am.”

Positive and cheerful, Lt.Col. Chavez tries
to live by his motto: “Live, love, laugh, listen
and learn” and tries to personify the “5Ls” on
a daily basis.

He provides a candid self-assessment. “I do
well with the first three, the last two, listen and
learn, are often a challenge, ” he admits. “But
I am hopeful.”

Meanwhile he plans to continue to focus on
his job and his passions: his children and when
he has the time (which he says often eludes

him) some amateur woodworking. NON

“I look forward to each
fresh issue of Next Door
Neighbors. 1 appreciate
being introduced to the
inspiring people in my
community, and being
reminded or informed of
the incredible selection
of businesses from
among which I may
choose.”

~ Michelle Brown
2011 Survey Drawing Winner

Michelle Brown’s name was drawn by Richard Schreiber, President of the Greater Wil-
liamsburg Chamber and Tourism Alliance, from all of the 2011 Readership Surveys
that were submitted - both electronically and by mail. She will spend $500 in gift
certificates with the Next Door Neighbor’s advertisers she selects. You receive Next
Door Neighbors free each month courtesy of the many businesses that advertise in this
monthly publication.

Smarter from the Ground Up

30% No Limit
Tax Credit

for WaterFurnace Geothermal
Comfort Systems

There's still a 30% “renewable energy” tax credit for homeowners who
install a qualifying WaterFurnace geothermal comfort system.

WaterFurnace geothermal units use the clean, renewable energy found in
your own backyard to save up to 70% on heating, cooling, and hot water.

Call us for more details on WaterFurnace!
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Achieve Your Personal Best

Shiela M. Robison, MSPT
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\ Licensed Physical Therapist
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therapy it really is all about
you. Choose the physical
therapist that can meet your
personal needs.
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ON
GHILD & FAMILY
GONNECTION

Amy Stutt, Program Director for
Williamsburg’s Child and Fam-
ily Connection, graduated from
Christopher Newport University
with a Bachelor of Science de-
gree in Early Childhood Psychol-
ogy. She received her Masters
of Education degree from Re-
gent University. Amy taught el-
ementary school for eight years
in Hampton before taking a
year off to spend with her chil-

IMPROVING QUR COMMUNITY BY
ENLIGHTENING QUR MIND3

Parlett's Paper
E/\’/ﬂi‘eﬁ'f(’mj'

Wedding Invitations

(Birthday, Anniversary and Business, too!)

Stationery
Greeting Cards & Gifts

S1ORIBYSANDIBROVSEIOURISEN=GIION]
4309 New Town Ave., Williamsburg « 757-561-0231

dren at home. Then she began
working at Child and Fam-
ily Connection, a program of
the Center for Child and Fam-
ily Services. This past January,
Amy accepted the position of
Program Director.

When did you first become in-
volved in the Child and Family

Connection?
| started working part time in

Lisa W. Cumming Photography

Bring a Friend to Lunch!

The perfect place to dine - business or casual
5, Come Try Our Variety

.1;- ]
_énl Ry of Menu Iltems!

Open 11am to 3 pm for Lunch
Large meeting room available for larger groups

757-229-5252

i

2021-D Richmond Rd.
(Across from Yankee Candle)
www.annasbrickoven.com

Brick Oven
Mon - Th: 11am - 10pm, Pizza - Pasta
Fri & Sat 11Tam - 11pm

NEXT DOOR NEIGHBORS 21



September of 2007 as the Child Care
Resource and Referral Coordinator
where | assisted families in finding
quality child care and worked with
child care providers to increase the
quality of care that was provided.

What is the mission of Child and Fam-
ily Connection?

Child and Family Connection links
families, children and caregivers to
community resources that nurture
childrens’ positive development.

How did Child and Family Connec-
tion become a reality?

In 1982, concerned members of the
Greater Wiliamsburg community
recognized the need for services for
working families that would link them
to child care providers and estab-
lished “The Council for Children’s Ser-

vices". In 1990, the agency changed

1 CLIENT = 1 TRAINER = 1 GOAL'

[INESS

vvyy

"I have decreased
my weight
measurements
while improving
my overall fitness
in the areas of
flexibility and
heardio. We work

its name to “The Caring Connection”.
The agency worked on two fronfs:
families seeking child care and the
child care organizations providing
the services. The agency maintained
a directory of family day care pro-
viders, child care centers and other
options for parents. It also provided
individual consultations and financial
aid to parents. In addition, the agen-
cy worked with child care providers
by offering fraining, helping them
fo become licensed, and following
up with training and workshops. In
2002, the agency merged with the
Center for Child and Family Services
and changed the name tfo Child and
Family Connection. In 2004, Child
and Family Connection increased
the scope of services offered by add-
ing mental health counseling.

What services are provided?

Child and Family Connection pro-
vides child care information, referrals
and financial assistance to families.
Staff members deliver training and
support to child care professionals
to include enhancing the healthy
growth and development of infants
and toddlers along with recognizing
and addressing their social,
tional and behavioral development.

emo-

The program also offers multicultural
counseling services for children, fami-
lies and child care professionals in
both English and Spanish.

Who are the clients?

Our clients are parents who may be
looking for child care, child care pro-
viders in both centers and family child
care homes who are looking for frain-
ing and support. It also includes indi-
viduals, children, families and child
care professionals who may need
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consultations, assessments or counsel-
ing services for issues such as school
related problems, grief, divorce, an-
ger control, Attention Deficit Disorder
/ Aftention Deficit Hyperactivity Disor-
der (ADD/ADHD), and attachment/
bonding to name a few. We charge
based on asliding fee scale although
no one is turned away due fo an in-
ability to pay.

How do you measure success?

Success for Child and Family Con-
nection is not just about numbers but
about the people we interact with
and can be measured in a variety of
ways. It is helping parents find child
care providers who meet their needs,
being able to assist low-income,
working parents with the cost of child
care, helping child care providers of-
fer the highest quality care possible,
and empowering an individual, fam-

ily, child or caregiver to improve their
lives through mental health services.
It is feeling like we have made a dif-
ference in the life of one of our cli-
ents.

What are some of your fundraising
events?

The Center for Child and Family Ser-
vices participates in numerous fund-
raising endeavors. Our biggest fund-
raiseris the “Country forKids” concert,
which we have been hosting for 12
years. “"Country for Kids" has raised
over $400,000 for our agency. In ad-
dition, we sponsor the "Celebrating
Friends of Children” gala which is an
annual celebration that recognizes
the child care providers and com-
munity partners in our area. The gala
also includes a silent auction to help
raise funds for our children and fam-
ily programs. Additionally, we partici-

pate in the “Human Race — Celebra-
tion in Lights” fundraiser organized
each year by the Volunteer Center
of Hampton Roads. Non-profits are
able tfo raise funds and have partici-
pants walk the mile journey of New-
port News' “Celebration in Lights” the
Tuesday before Thanksgiving.

How can the community help?

We love our volunteers. Volunteers
are always needed at our agency.
Our volunteers do everything from
helping with general office duties, to
assisting with special events, to lend-
ing a hand with day to day activi-
ties. | personally invite people to visit
us. Tour our agency at 348 McLaws
Circle and see what we are about.
Word of mouth is the best advertise-
ment we can get and when you see
how many children and families are
helped at our agency, we are confi-

treat them as such.”

rningside Salutes
One of Our Superstars!

“Every day at Morningside Williamsburg is a rewarding experience.
You couldn’t pay for a better education. We learn something new
every day. We love serving our residents and getting to know them.
Morningside is their home; we are the visitors and we work for
them! Our department takes pride in providing a friendly, active
atmosphere for each of our residents. Designing programs with the
individual in mind and working as a team enables us to provide the
best service possible. They are an extension of our families and we
~ John Boelte, Van Driver

Thank You John Boelte!

One of Our Superstars Who Makes

Our Residents Feel at Home

MORNINGSIDE OF WILLIAMSBURG
ASSISTED LIVING & ALZHEIMER'S CARE
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dent you will spread the word. Child
and Family appreciates any dona-
tions big or small. Donations are put
right into our children and family pro-
grams that allow us fo see clients ei-
ther for free or on a sliding fee basis.
Sixty-nine percent of our clients are
uninsured, leaving them paying out of
pocket. Donations can be sent to our
parent agency, Center for Child and

@ Prudential

Family Services, 2021 Cunningham
Drive, Suite 400 Hampton, VA 23666.
We thank you for your support.

What are the plans for the near future
for the organization?

Part of our comprehensive service
organization plan is to confinue to
enhance and expand some of the
services we offer in Hampton fo the

Williamsburg area. Child and Family
Connection would like to provide ad-
ditional services for the whole family
which would include services such as
credit and financial counseling and
job placement for youth and adults.

What are some personal experiences
you have had that renew your com-
mitment to Child and Family Connec-

Navigate Our Neighborhoods!

Towne Realty

PORT ANNE
$509,900
City of Williamsburg, quiet cul de
sac, 3 Bedroom, 2.5 Bath, priced
below assessment, new roof and
much more!

RICHMOND HILL ¢ $770,000
Unique in-town location 5 blocks
from Historic Area. 3 bedrooms
and den or 4 bedrooms. 3.5 baths.
All yard maintenance is taken
care of in HOA dues.

Tessa Louer
757-345-3804

CHANCOS GRANT
$230,000
Sunny 3 bedroom, 2 bath on
wooded quiet lot, pillars define
the living spaces, formal dining
room, gas fireplace.

SEASONS TRACE
$222,000
It shines! Immaculate 3 bedroom
Rancher with gleaming hardwood
floors and sited on a private lot.

Sheila Meyers
757-345-3816

KINGSMILLe $599,000
Classic 5 bedrooms 2.5 baths
on Halfway Creek. Renovated
kitchen, custom trim, sunroom &
bonus room.

VILLAGE GREEN
$169,900
2 BR, 2.5 BA, renovated condo.
New lighting, plumbing, paint,
hardwood floors. low city taxes.

Linda Berryman
757-532-7749

CITY OF WILLIAMSBURG * $119,975
Condo with 2 BRs, 2 full BAs, great
kitchen w/new paint, all new carpet &
vinyl, new heat pump. Near bus line.
Take a look, this one is a must see.

Mary Ann Gagliano
757-561-8561

POPLAR SPRINGS * $395,000
Horse property. 4 acres, 3 stall, room.
Custom home, 9 foot ceilings, HW
floors, master suite, Dressage ring.

Lisa
Remington-Smith
800-617-1743

T AR s =
KINGSPOINT ¢ $499,900
Brick, 5 BR, 3 full & 2 half BA
home with style, privacy, large
screened & tiled porch and deck.

Ron Campana
¢ 757-897-6824

MONTICELLO WOODS ¢ $550,000
3 BR brick rancher, bonus room, very
open, private lot, screen porch, deck
w/hot tub, large master. Owner/agent.

Bill Pritchard
757-570-3606

SKIMINO LANDING ESTATES
$659,000

Reduced! Custom brick Transi-

tional. Walk-out basement with

full kitchen on 2.29 private acres.

- e
GREENSPRINGS WEST
$479,500
Brick Ranch custom built by Dis-
tinguished Homes with $30,000

upgrades. Golf and water views.

PN Julia & Jack McNulty
\\ -\_@ 757-291-6464
N 7572541200

4135 Ironbound Rd, Williamsburg,VA 23188 « (757) 220-9500 - www.PrudentialTowneRealty.com @
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tion?

After working in the world of child
care while going through school and
then teaching children for eight years,
| have been able to use my previous
experiences when working with child
care providers and children. Seeing
the improvements in the children and
the growth in the providers, | believe

Child and Family Connection, and
that is why we strive every day to of-
fer quality programs and support ser-
vices.

How has your work affected your per-
sonal life and outlook?

I have seen the positive outcomes
that resulted from people volunteer-
ing in community agencies. This has

encouraged my family and me to
volunteer and give our fime to help
others and fry to make a difference
in the lives of people in our commu-
nity. NDN

For more information about Child
and Family Connection, visit:
www.ctrchildfamilyservices.org/chil-
dandfamilyconnection

whole heartedly in the work we do at

When you see a sign in front of a Prudential Towne Realty home, @ Pl‘lldt‘lltlal
TEXT PRU to 59559 and get all the MLS info on that home!

JAMES SQUARE
$163,000

2 masters, hardwood floors, fresh
paint, new dishwasher, private
rear yard, wood burning FP.

Ludmila Rich
Sheila Rivera
757-269-1160
757-753-7461

GREENSPRINGS WEST ¢ $670,000
4,080 sqft., 4 BRs, 3.5 BAs, dream
kitchen w/granite, family room w/FP.
3 car garage. Owners suite and more!

John Roberts

& B 757-345-3889

KINGSMILL ON THE JAMES
$534,900

Fabulous 3 BR, 3 BA patio home

on the River Golf course! Two story

great room open to 2nd floor bonus

room. Sun room. 3,000 sqft.

SKIPWITH FARMS
$289,900
Walk to the college! 3 bedroom,
3 bath, brick & stone rancher w/
2 car garage! Updated kitchen,
pretty hardwood floors!

QUEENS LAKE
$299,900
Spacious home on .61 acre cul-
de-sac lot! 3 BRs, 2.5 BAs, +loft,
2,436 sqft. Fabulous sun room,
vaulted ceilings and skylights!

[

KINGSMILL ON THE JAMES
$465,000

Building lot in Randolph’s Green.

Great views of the River Golf

Course and Lake! .28 ac. on cul-

de-sac. Owner/Agent.

Ruby Conn
757-291-4744

Towne Realty

FORDS COLONY . $400 000
Sun filled home on private lot. Featur-
ing 1st floor master, newer air condi-
tioning/heat unit. Move in condition.

Barbara Levine
757-345-3808

POWHATAN WOODS - $339,500
4 bedroom, 2.5 bath, bonus room,
den, granite counter tops in kitch-
en. Sited on private cul de sac.

Andrew Nelson
757-561-3725

KINGSMILL ¢ $500,000
Contemporary; open floor plan, BRs
upstairs & down, new kitchen with
granite countertops, hardwood floors.
Great golf and pond
views.

Donna Magoon
757-345-3885

FORDS COLONY - $339,900
4 bedrooms, 2.5 baths, fam-
ily room, 2 fireplaces, hardwood
floors, remodeled kitchen,fenced
yard and quaint garden house.

Judie Croft
Sandra Clay
757-345-3840
757-207-9543

COBBLE CREEK ° $254,000
3 Bedrooms, 2.5 baths. Loft could
be 4th bedroom. Stainless steel
appliances. Fenced yard w/ shed.
Near Colonial Parkway.

WESTMORELAND ¢ $479,000
Immaculate 3287 sqft. ranch
home on cul-d,e-sac. 4 BRs, 3 full
BAs, plus bonus room and screen
porch. Level .62 acre lot.

Frank Hughes & Bill Clarke
757-345-3809 757-876-8346

4135 Ironbound Rd, Williamsburg,VA 23188 « (757) 220-9500 - www.PrudentialTowneRealty.com @
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Let’s make every day a “Day of Caring”!

“I want to personally invite you to participate in this year's Day of Caring. The United Way of
Greater Williamsburg’s annual Day of Caring is September 15th. Over 800 volunteers will be

working in our community to help non-profit organizations, schools and many others within
our community. We have something you can do too!

This is an important day for our community with over 3,200 hours of service
given in one single day. I would love to count you among our volunteers. If
TR you would like to join us, please call me: 757-253-2264.

Even though a Day of Caring is only one day a year, it can have a more far reaching impact
of kindling or rekindling your relationship with United Way and our community. As you
may remember from May’s issue of this magazine, I am new to the Williamsburg area. Now
in the beginning of my fourth month as Executive Director, I get more excited each day as
I meet new people and forge new relationships. I am looking forward
to having a year-round relationship with volunteers, donors and the
community we serve - maybe even you!

My pledge to you is to put the same excitement, energy and commitment we put into the
annual Day of Caring into our everyday work and activities. Please join me in reinvigo-
rating our excitement about United Way in Greater Williamsburg.

{bson-Ellis L. o oflE ) q . . .
Sharon Gib If you are unable to participate in this year’s Day of Caring but are interested in finding out more about

United Way, email me at sharon.gibson-ellis@UWGW.org or call 757-253-2264. Let’s make every day a
Day of Caring with our thoughts and actions!

- Sharon Gibson-Ellis, Executive Director

COMING SOON!

Medical Weight Please Visit Us at Our

New Location
LOSS Centel’ 5424 Discovery Park Boulevard

We are expanding our services Suite 201
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Wilson Hale

Age 20

Many people would call Wilson Hale an all-
around Williamsburg guy. He is a third genera-
tion local with a slew of local friends and a job
at Bike Beat. He is also pursuing a degree at the
College of William and Mary, where he is a rising
junior. Every aspect of his life takes place right
here, and he wouldn't have it any other way.

At 20,Wilson has lived in the area since he was
six years old, long enough to remember when
Williamsburg had only one high school - and
Route 199 West ended at John Tyler Highway.
He has seen everything from the birth of New
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Town on what used to be farm land across
the street from Berkeley Middle School - to
the giant Griffon rollercoaster being built
across town at Busch Gardens.

After his 2009 graduation from James-
town High School, Wilson made the deci-
sion to remain here and attend college just
afew short minutes from his parents’ home.
Several members of his family are William
and Mary alumni, including his father who
graduated with the class of 1982. William
and Mary was a logical pick for Wilson.

“It is nice that | don't have to drive far to
see my family. And when the holidays come,
I'm already in town,” Wilson says. “Plus,| am
able to go home for dinner or to do some
laundry — a luxury many college students
don’t have.”

Majoring in economics with hopes to
add another major in philosophy, public
policy, or possibly design his own major,
Wilson says that the person who inspired
him the most to study economics was Rich-
ard Ambler, his AP microeconomics teacher
at Jamestown High School.

“Mr. Ambler is such a cool guy and he
really knows his stuff,” said Wilson. “He in-
troduced me to the field of economics and
it was an experience I'll always remember.
| thoroughly enjoyed the subject, so that
prompted me to study it in college.”

In addition to spending time with his
family, studying at William and Mary, and
holding down a part-time job, Wilson has
immersed himself in the biking culture in
Williamsburg. His love for biking started
when he began his job at the bike shop
but has grown immensely in the past four
years.

“I ride bikes all the time, it is kind of my
thing,” Wilson says. “Williamsburg has an
incredible bike culture and there is just so
much going on that people don't know
about!”

Wilson also serves as the Vice President
of Tribe Cycling — William and Mary’s bike
team which competes in mountain bike
events each fall and road racing in the
spring.

“In my role on the cycling team, | have
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gotten to be an event promoter. This has
allowed me to interact with the community
in an entirely different capacity,” Wilson
says.

Wilson is eager for those in the com-
munity who think of Williamsburg as just
a sleepy retirement town - or a haven for
tourists — to change their minds and realize
just how much is really going on here.

“There is really every aspect of life here in
Williamsburg, especially when it comes to
cycling” he said.

With bike trails perfect for any level of rid-
er, Williamsburg boasts easy trails through
the Historic district for a leisurely sight-
seeing excursion - to more difficult biking
paths for those looking for an extreme ad-
venture. Additionally, the Historic Triangle
offers a 20 mile route past Williamsburg,
Yorktown and Jamestown along the bike
path of the scenic Colonial Parkway, a beau-
tiful ride perhaps unparalleled on the east
coast.

Wilson's love for his hometown stems

from his family. His grandmother lives here,
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as do both of his parents.

“My grandmother has always been active
in the community,” he says. “She has lived
here since the late 1970s and has made
so many friends and

connections. She

loves the area.”
Wilson's father

works in informa-

tion technology for
Northrop Grumman,
while his mother is a
consultant for non-
profitorganizationsin
the area and through-
out the Peninsula.
Although he is not particularly worried
about the job market he faces, Wilson ad-
mits that after graduation it is likely that he
will branch out and move away from Wil-
liamsburg to get a taste of another area.

“Everyone needs an economist,” he says.

“There are usually a lot of government jobs
open. | know people who [have] already
graduated and are working for the govern-

ment in the Washington D.C. area, so that
could be a path | may follow. | also think a
degree from William and Mary will give me
alegup.”

in all | like it a lot,and | am proud to be a‘townie’”

However, once he is ready to settle down
and start a family, Wilson hopes to raise his
children right here in his hometown.

“I really loved growing up in Williams-
burg,” he reflects. “I enjoyed many good
times and can honestly say | never had a
bad experience. | love that the town is quiet
and that so many people come here to raise
their children. There are people of virtually

every age here.”

Meanwhile, Wilson enjoys college life and
is having fun as a student - and he finds it
humorous when some of his friends refer to

' It is funny because people are really surprised when | tell them

I am from Williamsburg. It is something they don’t expect,

especially since so many of my peers are from other areas. All

~ Wilson Hale

him as a‘townie’

“It is funny because people are really sur-
prised when | tell them | am from Williams-
burg,” he says with a laugh. “It is something
they don't expect, especially since so many
of my peers are from other areas. Allin all |
like it a lot,and | am proud to be a‘townie’”
Wilson will always consider himself as just a
Williamsburg guy. NDN
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Next Door Neighbors

Business

Dan Dipiazzo

Connecting
the Dots

By Greg Lilly, Editor

“The real basic rule of marketing, doesnt
matter if you are Busch Gardens or a dry clean-
er, is you have to connect the dots between
what you have and what the consumer wants,”
explains Dan Dipiazzo. “Always remember that
it’s not about what you are selling, it’s about
what they are buying.”

As Vice President of Marketing for Busch
Gardens and Water Country USA, Dan Dipi-
azzo knows how to connect the dots between

a business and its customers. Busch Gardens,

Pt
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as Dan puts it, has roller coasters, rides, shows

and animals, but that isn’t what the consumer
is buying.

“They want escape. They want entertain-
“You
have to take all of what we have and make it

ment, family time, relaxation,” he lists.

that.”

Dan is a St. Louis, Missouri native and he
started his career there. He was affiliated with a
public relations agency 16 years ago.

“Busch Entertainment was a client of mine,”

Lisa W. Cumming Photography

Dan says. “When I left the agency, I was a con-
sultant to Bush Entertainment for their pub-
lic relations. After a few years, I was hired as a
Busch Entertainment employee where I worked
in corporate marketing there in St. Louis.”

In 2007, an opportunity at Busch Gardens
Williamsburg opened up. “I was intrigued
having always been on the corporate side, and
working with all the parks around the country
— a great overview. I thought it would be neat

to be in an actual market, in the business, deal-
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ing with it on a daily basis,” he explains. “The
opportunity came open, and I got it. I've been
here for over four years. 'm very happy. In the
meantime, they moved the corporate office to
Otrlando, so I would have been moving anyway.
I'm glad I ended up here.”

Dan had been to Williamsburg
many times before on business trips,
and he'd brought his wife and chil-

dren here on vacation before he took

isn’t easy. “Its a struggle,” Dan admits. “We
struggle with it every year. Nobody has enough
resources, no matter how big you are. You have
to figure out what your priorities are and how

to split the resources between them.”

“In the simplest form,

other or use a piece for both groups, that’s great,
but you really have to go down each road.”

He uses an example of a long holiday week-
end like Labor Day. “For residents, what does
that mean? For a tourist who might be coming
here for three or four days, what does
that mean?” He and his team discuss
what kind of ticket prices a park guest
would look for; how long would that
person be in town; would they come

marketing is making sure what
you have to sell is relevant to
somebody.”

the job. He and his wife had always to the park multiple times? What if it

lived in the St, Louis area, and when rains? The resident could come back,

they thought about transferring some- but tourists may not. “You really

where else, Williamsburg seemed to
be a place they felt they would fit in.

“It’s a great place for a family and
to raise our kids,” he says. “This park
has always been known in the com-
pany to be one of the more innovative ones,
a real pioneer on a lot of projects. Profession-
ally, I knew it was going to be a good team.
Personally, it was going to be a great fit, which
is important when youre moving two teenage
girls.”

Marketing a business based in Williamsburg,
big or small, has a dual consumer audience:
locals and visitors. Appealing to both groups
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~ Dan Dipiazzo

Busch Gardens develops their marketing
plans with those two tracks in mind. “We de-
velop a resident plan and we develop a tourist
plan,” Dan adds. “You really have to get your
frame of mind around that channel and not
think how to make a certain promotion work
for everybody. Think what will work for these
folks and what will work for these others. If

you can figure out how they complement each

o i S

have to go through that whole pro-
cess,” Dan says. “From there, it takes
on extensions. Even on our website,
we send people down different paths
because we know they are interested
in different admission products and deals.” He
starts the marketing plans by getting into that
frame of mind and developing two parallel
plans. “Easier said than done,” he admits.

Dan explains that there are some things
constant across all audiences, like value. “How
you define value may be different because for
someone who lives here, the value is probably

that they can come multiple times throughout
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the year,” he says. “If 'm coming here from Philadelphia for a week, my
value proposition is different — can I visit the park more than once, can
I visit both Busch Gardens and Water Country? Those things factor into
a plan more. You appeal to value, but that comes into play in different
ways.” He stresses that value is not just discounts. Value is a combination
of what you are offering and the price. The challenge is providing a value
to the customer that doesn’t erode profitability. “But,” Dan interjects,
“it may not be a discount, but still be a great benefit to the consumer.
Convenience is great value booster — to buy tickets on-line, in advance,
and not stand in line at the park, that’s convenience and valuable to our
customer.”

Connecting the dots from the consumer’s wants to the offerings of
the business involves research. Today, research and product development
have expanded beyond the classic surveys and focus groups. Dan ex-
plains that for Mich Tower, the new attraction at Busch Gardens, his
team held several focus groups, showing different concepts and ideas.
They didn’t stop with that, they dug deeper to discover what the cus-
tomer liked about it, what was the value they saw in it. With those focus
groups and e-mail surveys to their customers, Dan added social media
like Facebook. “Our Facebook page and the feedback we get from our
fans, that is something we put into consideration,” Dan explains. “We
do surveys there as well.”

Social media is a research and marketing tool that Dan and his team
have embraced. “You really have to be committed to it. I think of it as a
relationship,” he explains. “If 'm going to have a friendship with some-
one, I can’t expect to send them a message every six months and think
we're going to be great friends.”

When they started the interaction on-line, Dan wasnt exactly sure
how to incorporate the new tool. “We thought we needed to start some-
where,” he says. “We have associates to post status updates and answer
questions. The more fans you have, the more chance for interaction. We
have over 220,000 fans on Facebook now. That’s 220,000 people who
might have an issue, a question or concern that we can deal with.” He
likes that the people on Facebook have come to his page to ask for in-
formation or comment on Busch Gardens, offering their opinions and
expressing what they value about the park.

“The great thing about social media is that it personalizes your busi-
ness,” Dan explains. “You get someone responding to your question.
We're not just pushing out press releases. If ten people are on there with
confusion about something, we can respond to it, not just a formal policy
statement from a company, but a personal interaction. People are looking
for that.” Facebook has been a great marketing tool for Dan, especially
for the one-to-one interaction it encourages. “It’s primarily a communi-
cation vehicle and a feedback mechanism, but we have offers like every-
day discounts for fans,” he says. “Also, Twitter is set up as our deal center
where we do limited-availability and time sensitive special offers.” Twitter
sends out short messages to people’s Internet-enabled devices like com-
puters and smart phones. Dan and his team send out messages on special
offers on things such as that day’s behind-the-scenes tour with a couple
of slots available. He uses Twitter as a vehicle of notifying customers of
deals and discounts.

“In the simplest form, marketing is making sure what you have to sell
is relevant to somebody,” Dan Dipiazzo says. “Then, put your product in
those terms.” High-tech or low-tech, understanding what you can about
your audience helps you know what is relevant to them. Connect the
dots and watch what happens. NON
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Jackie Hartman

from the pool

By Greg Lilly, Editor

“I learned how to win and I learned how to lose,” Jackie Hartman
explains of her life in the water. Jackie is the coach of the Manta Rays
swim team at the Williamsburg Community Pool. The pool is tucked
behind Ace Hardware on Richmond Road. Jackie says they like to call
themselves “Williamsburg’s best-kept secret.” The heat and humidity of
mid-summer drive school-aged children to the pool, and many of them
learn how to be good sports and how to be part of a team while having
a blast at the pool.

Born and raised in Williamsburg, Jackie started swimming when
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she was six years old. “My next door neighbor
swam here at the Williamsburg Community
Pool and was on the Manta Rays team,” Jackie
explains. “I decided I wanted to try swimming
on a team too.”

She had taken her initial swim
lessons at the Williamsburg Aquatic
Club (WACQC).

liamsburg Community Pool and

“I came to the Wil-
started swimming,” she says. She
continued to swim at WAC then
switched to the Coast Guard Blue
Dolphins (CGBD) team. “I was on
the CGBD from the time I was eight
until last year,” she adds, “that’s four-
teen years with the Blue Dolphins.”
Jackie also swam on teams at Queens
Lake.

“I was usually on three teams at
once,” she says. “For example, I would be on a
summer team, on my high school team at Bru-
ton, and on the Coast Guard Blue Dolphins
swimming year-round.” She kept swimming,
never stopping, moving up to the next level.
After graduating from Bruton High School,
she went to James Madison University (JMU)

and swam on the swim team all four years while

there. This past spring, Jackie graduated from
JMU with a degree in Health Sciences.

During her college summer breaks, Jackie
has coached the swim teams of Williamsburg.
In 2008 and 2009, she was the head coach of

“I learned hard work and
dedication - to be tough,
how to compromise, how to
get along with other people
—so many things.”

~ Jackie Hartman

the Kingspoint team. This is her first year as
head coach at the Williamsburg Community
Pool and the Manta Rays.

“Coaching,” Jackie says, “was the next step
for me. I was offered a head coach position
with Kingspoint’s swim team after my fresh-
man year at college. Coaching turned out to be

a great summer job and the next step in swim-
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ming. By experiencing the coaching side, I un-
derstood the dynamics of leading a team and
all that goes on behind the scenes. It helped a
lot with my college swimming, by experiencing
that other side of the sport.”

The Manta Rays team ranges in
age from 4 to 18. Besides the tech-
niques of swimming and competi-
tion, Jackie hopes the kids learn some
of the same skills she did, abilities as
useful on dry land as in the water.

“I learned hard work and dedica-
tion,” she says, “to be tough, how to
compromise, how to get along with
other people — so many things.” She
sees the early involvement in sports
contributing to a lifelong path of
healthy living. “Kids learn how to be
athletic, how to be healthy, how to

be fit,” she adds.

The best age to start a child in team swim-
ming, according to Jackie, is six or seven years
old.
any fear of the water they might have and that

“Older than that, a child is more aware of

makes it a little more difficult,” she explains.
“If they’re too young, their attention span is all
over the place. It’s hard for them to pay atten-
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tion to learning strokes.”

Summer morning practices are by age di-
visions, where each group has time and indi-
vidualized attention from the coaches — Jackie
and assistant coach, Jay McCormick. The kids
concentrate on proper swim strokes
plus the additional techniques they
will need in a swim meet.

“We spend about 70 percent of
the time on swimming,” Jackie says,
“and a good 30 percent on the me-
chanics, such as turns and starts.”
She states that the mechanics of a
meet can be the hardest part for
many swimmers.

A swim meet starts with warm-
ups. “Each team gets thirty minutes,”
Jackie says. “It’s kind of crazy, really
hectic, everyone is in the pool. Then
we run in heats with five lanes in the pool. We
start with the youngest group and move up
from there for each event.”

Near the end of the meet, the relays occur.
“That’s my favorite part because that’s where the
team aspect comes in,” Jackie says. “Everyone
is loud and cheering. If we win, the coaches

get thrown in the pool.” Jackie continues other

traditions with the team. “We go over to Sal’s
after every meet. I remember doing that when
I was seven, so it’s cool to still do that. Also, we
still do the same cheers at the meets that we did

when I started at six years old.”

“Being an athlete, | really like the
body and tfrying to fix things, not
so much with medicine, but with
movement. | love the science of
the body and how everything
works together.”

~ Jackie Hartman

One of her favorite things about the swim
meets is how everyone gets involved.

“At the meet, it’s a lot of the older kids help-
ing the younger ones,” Jackie says. “All the par-
ents are involved too, whether timing, getting
the kids behind the blocks, or cheering — it’s
very loud during a meet.”

Jackie says the Manta Rays have a lot of

young talent, ready to grow and get faster. “I'd
like to see the team move up a division. We're
Division II now, and Division I is the biggest
and fastest.” Divisions are based on the size of
the teams and their records. “If we win our
meets this summer, we'll probably
move up.”

Jackie will continue her education
this fall at Sacred Heart University in
Connecticut. “I'm going to physical
therapy school,” she says. “Being an

athlete, I really like the body and try-
ing to fix things, not so much with
medicine, but with movement. I
love the science of the body and how
everything works together. It seems
like a really great field for me. I like
people: dealing with them and help-
ing them.”
The people aspect of sports is more than the
statistics of wins and losses: it’s the spirit of the
sportsmanship. Jackie sees the team as a fam-
ily, not defined by a neighborhood or a single
section of Williamsburg. The team is open to
every child who wants to have fun in the wa-
ter and learn basic lessons about teamwork to

carry him or her through life. NN
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“It’s like reggae, folk and blues,” singer and
song-writer Kari Velandria says of her sound.
“Those are the three main styles. My major
influences are people like Bob Matley; Pink
Floyd — I love the melodic flow; Jack Johnson

— that’s a vibe in my music, kind of beach-like,

really mellow, kicked back. Everyone tells me, | genres. Her music is happy, up-beat and laid-

‘Dude, you're like a girl Jack Johnson.” To be = back. Its a perfect complement to a summer
honest, if I had to describe what I sound like, = evening with friends.
that’s it.” Kari grew up in Williamsburg.
Kari goes on to mention people like Ben “I attended Walsingham Academy through

Harper and other singers in the reggae and folk = 8th grade, moved to Virginia Beach, then re-

wee?)
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turned here. I definitely consider myself a local,” she says. “The farthest
I've been away was attending a music school in Florida. I always come
back. I went to Full Sail University in Florida, a private arts school
that specializes in computer animation, film, digital media and record-
ing arts.”

Her interest in music started when she began piano lessons in third
grade. The music seemed to come naturally to her because, even though
she could read music, she picked up a song faster by ear. One day her
father gave her a guitar to see if she might like playing it.

“That was in seventh grade, and I loved it. The guitar is my main
instrument today.”

From playing music to performing was a natural progression, but
not an effortless one. “It wasn't easy,” Kari says. “I had the worst stage
fright. The first thing I ever did, live, by myself, was an open mic at
College Delly, and I was terrified.” Today she is more comfortable, but
the nervousness still makes an appearance as she readies herself for the
stage. “Always after the first song, I'm doing better,” she admits. “I’ll
look down during that first song, just looking up a little, searching for
the energy from different parts of the room. I feed off where I see people
really enjoying the music.”

Her strategy involves searching the crowd as she sings to see who
connects with her music. “You can tell who gets into it,” she adds. The
performance becomes singing to one person at a time, going from one
friendly face to the next, a one-on-one experience that makes stage fright
disappear since there is no anonymous crowd, just a collection of smil-
ing individuals.

Her performances are both solo and a duo with her friend, Wes Fore-
hand. She and Wes have a band they call Humble Beets.
have been playing music together for about five years now,” Kari says.
“Folk mixed with reggae, really a lot of genres like my personal style.
It’s so hard to put a label on it. We've played all around the Hampton

“Wes and T

Roads area plus around the region from Virginia Beach up to Charlot-

tesville and down to the Outer Banks of North Carolina.” Some artists
find working together a clash of ideas and styles, but Kari and Wes seem
to meld their vision and approach to the music. “It just clicks between

us,” Kari says. “He’s the lead guitar and I'm the rhythm.”

The aspect Kari likes about the collaboration of a duo is the exuber- |

ance created when working with another artist. “You can feed off each
other,” she says. “That’s awesome. Having the companionship is great
because we pump each other up; we give each other motivation. That
helps a lot, because when you play by yourself, sometimes I don't feel as
confident. Wes makes me feel me comfortable.”

Being on a stage alone can be intense. “A duo has more of a dynamic,”

Kari says. Stage banter between the two helps relax both of them and

the audience. “We argue like family. We're together so much, practicing

and performing; sometimes we have four or five gigs a week.”

The other side is Kari’s solo performances. “I can choose what I want
to do and how I want to do it,” she explains. “There arent any issues,
right or wrong, it’s all my decision.”

She knows that anytime there is collaboration among band members,
there is compromise. “I can do what I want,” she says with a laugh.
This artistic freedom also affects her sound. Both Kari as a solo artist
and the duo Humble Beets do a mix of reggae, folk and blues, but when

Kari performs alone, she says her vocals are stronger. “My voice shines
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through more when I play by myself,” she says.
“I guess I hold back more with a duo to mix
with the guitars.”

She plays her own original songs and what
she calls “original cover” songs. “When I play
covers,” Kari states, “I play them differently
— original covers. I don’t want to sound just
like the artist who originally recorded it, that’s
their thing.”

Kari was asked to play this September’s Bay
Days in Hampton. “That’s a huge thing for
me,” she says. Around Williamsburg, music
enthusiasts can find Kari at local venues on a
regular basis. “I play Center Street every other
Friday — that’s where the Bay Days people saw
me,” Kari says. “I'm playing on the patio at
Center Street now, that’s always fun. I play ev-
ery Wednesday at Green Leafe in New Town. 1
host the open mic at Paul’s Deli every Monday;
it’s a great place for musician to come out and
share their music. We just jam out.” She does
a few gigs in Charlottesville and in Newport
News as well.

At one of her performances, a man listened
carefully for a while then approached her at a
break. “This guy was from New York,” she ex-
plains. “He asked me if I had heard of John

Brown’s Body.” That’s a reggae band big in the
music festival circuit. “These festivals are two
and three days at a time, all over the United
States,” Kari explains. “My goal is to get into
those types of jam scenes or festivals. I'm going
to talk with this guy’s company about getting
into the music festivals. That’s a great oppor-
tunity for me.”

The festivals bring together many different
types of music and people. “It all becomes one
big melting pot of music at these events,” she
adds. “I want to travel, maybe across country,
playing random spots. That would satisfy me.”

The lure of the road tempts musicians.
Kari tries to explain it, “I guess it would be
the unexpected. There are so many beautiful
places I haven't seen yet. Wherever you go, you
meet people who are different. But music al-
ways brings everyone together — that’s a com-
mon thing that everyone has. The people, the
places, the environment inspire me so I know I
would be crazy inspired for writing.”

Happy, melodic, up-beat music brings peo-
ple together, and Kari Velandria’s music sets
the hot soundtrack for enjoying cool Williams-

burg nights. NON
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Dr. Gerald DeWitt h

Navigating

Your Child’s Early Years

By Greg Lilly, Ediror

When discussing children’s development
from infancy to school-age, Dr. Gerald DeWitt
brings up a point about a baby’s early devel-
opment. “First, I tell parents that you cannot
train a baby to sleep through the night until
he’s around four to six months old, but the
thing I try to emphasize to them is that sleep-

ing through the night is not the child sleeping

Next Door Neighbors

,_JIealth

M Lisa W. Cumming Photography

a solid eight hours.”

Dr. DeWitt says the expression “sleep
through the night” is an incorrect term.

“For a parent, ‘sleeping through the night’ is
that the child does not wake up the parent dur-
ing the night.” Dr. DeWitt explains that most
people do not sleep continuously through the
night, but actually wake up, look at the clock,

roll over and go back to sleep, sometimes not
even remembering.

“Children do the same thing,” he adds. “If
the baby is in the parent’s bedroom, and they
hear the child stirring around, they think he’s
not sleeping through the night. He’s going to
do that.
himself back to sleep. You want to teach a child

You want him to learn how to get

to comfort themselves, teach them to go back
to sleep when they wake up because they are
going to wake up.”

Dr. DeWitt grew up in Lynchburg, Virginia
and headed to school in Charlottesville. “I was
in Charlottesville for 15 years,” he says. “All
at the University of Virginia: undergraduate,

medical school, residency and faculty. I spent
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five years on the faculty at the University in
the Department of Pediatrics.” He received an
offer to work in Pediatric Education and Neo-
natal care at Riverside in Newport News. After
a few years living in Newport News, he decided
Williamsburg would suit his family better.

“We moved to Lightfoot and then to Toano,”
he says. “After 17 years at Riverside, I decided
I wanted to be in a practice for more long term
contact with patients and families. I joined Dr.
Georgia Prescott here in Williamsburg, which
was 17 years ago.”

With so many years in pediatrics, Dr. De-
Witt had seen earlier generations of babies
bringing in their own babies for his advice on
raising a healthy child. That process starts at
the beginning.

“A healthy pregnancy is the foundation of
raising a healthy child,” he says. “Choose a pe-
diatrician who shares your philosophy about
feeding, behavior and overall health. We are
partners with parents on getting this baby from
infant to a child then to an adult in the healthi-
est way possible.”

Parents are advised to talk with several pe-
diatricians. Dr. DeWitt says, “Discuss with
potential pediatricians how patients are man-

aged, philosophies, immunizations, what visits
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are like.” Unlike some medical specialties, pe-
diatrics doesn’t focus primarily on the physi-
cal examination. “That is the smallest part
of the visit,” Dr. DeWitt explains. “Talking
about what’s happening with the child adjusts
with each visit. In pediatrics, there are con-
tinuous changes happening. Every time the
patient comes in, there are different aspects of
the child’s life to examine. When do we start
solids in his diet? When do we try to get him
to sleep through the night? When do we try
to toilet train him? When do we teach him to
ride a bike? That’s the bulk of ‘well child’ visits:
talking about what he’s doing, if he’s doing all
the things he is supposed to, how to help him
do the things he needs to do, and how to keep
him safe.”

Knowing what to expect is part of the jour-
ney to a healthy lifestyle, but setting an example
is 2 major component too. “The biggest thing
a parent can do is modeling,” Dr. DeWitt ad-
vises. “Parents with unhealthy habits, whether
eating habits or inactive lifestyles, transmit
those to the kids. Parents, who ride bicycles,
while that’s good, should wear a helmet. I see
children with helmets and the parents without
helmets. That teaches the child that by a cer-

tain age he can ride without a helmet. Same

with parents letting children ride in the car
without a seatbelt or car seat. That’s part of
what the pediatrician talks with parents about,
the modeling behavior.”

Children learn more by example than by
what they are told. Parents, who drink soda all
day and are big fast food fans, will see their
children mimic those habits. “I see that when
parents ask why their child is overweight,” Dr.
DeWitt states.

Mimicry, Dr. DeWitt explains, is something
we do all our lives, usually unconsciously. “It’s
the experience of feeling — ‘oh, my mom used
to do that.” The way you react or handle a par-
ticular situation, it’s natural. We learn as we
grow up how to relate to people, handle situa-
tions, deal with problems by what we see and
experience. Those internalized reactions come
out later. The more parents can model behav-
iors that they want, the more the children will
do it later on.”

As a baby grows and changes, pediatricians
offer more information for parents in the form
of classes and workshops. “We have a lactation
consultant who can help parents with breast
feeding,” Dr. DeWitt says of his practice at Pe-
diatric Associates of Williamsburg. “We have
baby care classes offered here called ‘Baby Care

—
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101.” And we have ‘Baby Massage’ classes for
babies who are a little bit irritable or fussy.

“One of the things most frustrating for par-
ents and gets them into bad situations with
their children,” he explains, “is when kids are
fussy.” Many times, parents are unsure how to
calm or soothe a crying baby.

“Babies cry a lot in the first few months,”
Dr. DeWitt explains, “and some parents think
there must be something wrong. That’s what
babies do. That’s part of what we talk about
at the visits: here’s what to expect the baby to
be doing, here’s how often he should sleep and
eat. We try to get them to understand. Most
young parents have not had child care experi-
ence or nearby extended family as was the case
in the past.”

During Dr. DeWitts time with parents
and their child, he evaluates the child’s devel-
opment. “Is his speech coming along? Is he
starting to scribble and draw pictures?” Dr.
DeWitt lists. “Is he learning letters, numbers
and colors? Those are some of the basics that he
needs to achieve to be on the road to attending
school.”

Heading to school also involves socialization
for the child. Dr. DeWitt encourages parents
to start having children do things without the

parent, like a mother’s morning out, where the
child gets used to not being with the parent.
“Children going to school need to be able to
separate, tolerate not having their mother with
them,” he explains. “So if you start earlier, say
at three or four years old, even a babysitter or
switching with a neighbor for a few hours each
week gives the child some experience with oth-
er situations and other caretakers, more experi-
ences than just being with the parent. Those
are the kinds of things that get a child ready for
school. Start early and do small pieces.”

The field of pediatrics stays exciting for Dr.
DeWitt with the changes he’s seen over the
years. “Some of the biggest advancements I've
seen,” he describes, “are immunizations. When
I started in practice, we would see a child with
meningitis frequently. Now, we haven’t seen
one in several years.” He says he used to see
children with polio or children dying from
measles. “Those things, in this country, are al-
most gone. It allows us and the parents to focus
on other things like development and healthy
lifestyles because we're not treating those ill-
nesses that are being prevented by immuniza-
tions.”

A new vaccine that has him excited about
the future is the human papillomavirus (HPV)

vaccine for cervical cancer. “This new develop-
ment will change people’s lives,” Dr. DeWitt
states. “If you have a vaccine that will prevent
90 percent of a certain type of cancer, that’s a
big deal. I think there will be more of those
types of things coming.”

From first accomplishments to starting
school, a child develops rapidly during his ear-
liest years. Parents may find keeping up with
the changes a challenge, but Dr. DeWitt ad-
vises to use a child’s pediatrician as a resource.

“Parents need to ask questions,” he says,
“not to be embarrassed to say they don’t un-
derstand or know how to do something. They
should come in with written questions so that
they don’t get home and think ‘T meant to ask
this.” I give parents handouts on what to ex-
pect. Its hard to remember everything from a
doctor’s visit.”

Also, he advises to use reliable sources for an-
swers, especially when using the Internet. He
suggests well-known institutions like the Acad-
emy of Pediatrics (www.aap.org) or the Center
for Disease Control (www.cdc.gov). From un-
derstanding exactly what constitutes “sleeping
through the night” to preparing a child for the
first day of school, a child’s pediatrician helps
the parents navigate the journey. NN
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Laura Kinsman

The Transitioning

Mindset

By Greg Lilly, Editor

Transitioning to a smaller home or retire-
ment community is a difficult decision for
many seniors. Add to that the possibility that
your adult children are living in distant towns
or cities, and then the easiest option is to do
nothing. But that is putting off the inevitable.
Williamsburg’s Laura Kinsman specializes in
helping seniors transition to new lives. Whether
downsizing, moving to an assisted living com-
munity or to another family member’s home,
or liquidating estates, seniors and families
sometimes need local, third-party assistance.

“My in-laws went to clean out a house of
a relative,” Laura says, explaining the genesis
of her business, Williamsburg Estate Services.
“They were exhausted when they came home.”

Not only were they physically tired, but they
had spent a considerable amount of money on
airfare, hotel and rental car expenses, plus a
week of their vacation time.

“I asked if there was not someone who could
have done that for them, someone who lived

« First Class workmanship at a fair price

757-221-0019

www.metroplumbing.com

Virginia Class A
Licensed

NEXT DOOR NEIGHBORSAUGUST2011

Pipe Replacement, Bath Remodeling,
Installations, and Repairs

Polybutylene (PB) pipes tend to crack and split with age. Homes that have
pipes made from PB could experience leaking pipes and water damage.
Call me to replace or repair your problem pipes!

* Specializing in interior PB Pipe Replacement since 1995
* New pipes installed using CPVC or Copper

* Expert drywall repairs included in your quoted price

John A, Tompkins & Son

32 Years Plumbing Experience
Call for More Information and a FREE QUOTE.

in that town.
That’s

my idea started;

where

helping people
with the home
clean-out and
working with
estates.”

As  part
of  Lauras
process, she
found that
an interest-
ing step in
cleaning out a home for an es-
tate sale was the intermediary piece of a senior
moving to a retirement community.

“Where my in-laws had helped ready a house
for an estate liquation after the death of a rela-
tive, another situation requires more time and
consideration — transitioning to a new home,”

she says.
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Seniors who are downsizing, moving to a

retirement community, or moving to another
area are not liquidating everything. They usual-
ly need help deciding what to take and what to
sell or donate. In the years since she started her
service, Laura has acquired techniques, contacts
and methods to help both the senior and the

Insured Plumbing &
Building Contractor

Custom Made Matiresses

Affordable ¢ 90 Day Comfort Guarantee ¢ Personal Service

4500 John Tyler Hwy. ¢ (757) 564-7378 * www.bedcraftersbymichelle.com
Yoz Us OMNE MG WELL SIYE (OU A BEFTER DAY PROMISE"

Ask About Our Active Duty &
Retired Military Discounts!

BepCArTER
~Toy MWl




adult children make the process as
straightforward as possible.

“It’s never easy,” she says.

Laura grew up in Middleburg,
Virginia and graduated from the
University of Virginia (UVa.) in
Charlottesville. “[That’s] where I
met my husband,” Laura says. “We
both attended UVa. He’s originally
from Williamsburg, and that’s how
we ended up here. We have lived
here for all but two years since we
married in 1998.”

She began her career working in
recruiting and human resources at
Newport News Shipbuilding, and
then moved to the Information
Technology area of the company.
Laura earned her Masters of Busi-
ness Administration at the College
of William and Mary.

“Then I left the shipyard and
started working for a consulting
firm for a few years,” she explains.
“I became a mom in 2005. My
oldest went to kindergarten this
past year, and a little bit of time
was freed up. My thought was
that when my second one goes to
kindergarten, I'd have my business
up and running full-time. Well,
the idea jumped and [it] took my
time faster than I expected. I have
a growing business, but still try to
be a stay-at-home mom. It’s a little
crazy.”

Laura realizes that she does more
than coordinate moves and estate
sales for seniors. The psychological
impact of leaving the family home
for a new adventure is complicated
for both parents and children.

“Although, by the time I get
called, the decision has been made
to move,” she says, “I know it’s re-
ally tough.”

She has worked with senior cou-
ples where one has had more trou-
ble with the transition than the
other. “Give it time,” she advises.
“Especially when one spouse has
transitioned well and the other still
has trouble. You have to let them
go through their own process.”

The new home must still feel
like home even though not all the
possessions will move to the new

place.

What are some ways Realtors®

build relationships  with

buyers and sellers?

PILAND:

It’s still all about relationships...
those bonds based on trust, con-
fidence and knowledge will al-
ways be how homes are bought
and sold. There are many ways
we build relationships with the
public, clients, fellow agents, sup-
port teams and service providers.
How do we find and build rela-
tionships that ultimately will sell
your home?

To start, let’s understand some
terms. The word “media” is of-
ten overused or perhaps misused.
One definition of media is merely
the means of disseminating in-
formation. We often associate
the word “media” with the news-
papers, magazines or news chan-
nels on the television, Internet or
radio. We associate the words “so-
cial media” with web based sites
like Facebook, Twitter, LinkedIn
or Plaxo. These permission based
sites allow for interaction on a
direct basis. But what is it really?
Marketing.

Social media is only one mar-
keting activity that is a portal to
the start of a relationship or sim-
ply a relationship builder. It al-
lows individuals to relate to you
through your conversations. They
allow you to locate, attract and

connect with a
mass of people
with similar in-
terests,  opinions
and thought pro-
cesses. Some social
media sites allow you to do both
personal and specific marketing.
“Posting” a listing on Facebook
or on Craigslist might just catch
a buyer’s eye.

With sites like Homes.com,
Realtor.com, Trulia and Zillow
you can look for homes to buy or
rent, compare your home to those
on the market, ask questions of
Realtors” and research the qualifi-
cations of a Realtor”.

However, caution should al-
ways be applied when relying on
Internet information. Automated-
Value-Models (AVM’s) are not
based on human intellect and per-
spective. 'They do not allow for
location, condition or plan design
in their “pricing”. That is how
your local Realtor” brings value to
you. And, those are the benefits
that your local Realtor® offers you.
Their knowledge of the market
and their ability to convey the in-
formation to you will solidify that
important trusting relationship.

Print media is a tool that is used
to attract consumers to a business
or organization visually. Often an
advertisement evokes an emotion
or memory. It can be a “brand-
ing” vehicle as consumers search
for that Realtor” relationship...the
one that will help them buy or sell
a home.

The yard sign remains a popu-
lar marketing tool and has ex-
perienced a metamorphosis of
information. In addition to the

Q:=A

An Interview with Nan Piland

PRESIDENT OF WILLIAMSBURG AREA ASSOCIATION OF REALTORS®

Email Nan at info@waarealtor.com

Realtor’s® name and contact in-
formation, signs may now display
websites that buyers can visit to
get detailed information about the
property and information boxes
containing printed details about
the property.

Another feature on signs that’s
growing in popularity is Quick
Response codes (QR). QR codes
are square barcodes that can be
read by camera telephones or
barcode readers that take you to
a website which contains details
about the property. All of this is
done to help you learn more about
a particular property and the Real-
tor” - building a relationship that
will serve you.

The traditional open house is
also an opportunity to build a re-
lationship. One-on-one conversa-
tion is important. If you are vis-
iting an open house, you may or
may not find your dream home.
But what you might find is the
right Realtor” to help you through
the process of buying or selling a
home.

What all of this comes down
to is relationships - trusting the
advice of your Realtor®. While
excellent marketing is crucial for
buying and selling homes, all of
the best marketing in every venue
possible will not, by itself, sell a
home. That continues to be the
price, position, location and the
condition.

Your Realtor” can guide you to
homes that fit your needs and de-
sires. This can save you the time
and energy of scouring through
hundreds of real estate websites on
your own.

Real estate is local.

Williamsburg Area Association of Realtors®

5000 New Point Road, Suite 1101

&

757-253-0028

www.waarealtor.com

Williamsburg, VA 23188-9418

B
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“We try not to take too much,” Laura says. “I
help the client look at the space they will have
Maybe
that favorite leather chair will not fit in the new
home, but let’s find something that will. At the

and decide how much they can take.

same time, don’t get rid of it all. I say take a
few things, we can always remove excess items
later.”

Another aspect that helps a transition is hav-
ing friends who have already downsized and
moved. “That’s why a lot of people move to a
“They

move because they just don’t want to keep up

retirement community,” Laura explains.

the house anymore and their long-time neigh-
bors and friends have already moved. They want
to have those options of the extra social activi-
ties, leave the over-sized, lonely house behind.
When you make the move, jump in, explore
the new community, get involved.” The social
interaction of a retirement community helps to
ease the change.

For out-of-town children of a senior, Laura
says they should be part of the planning, but
not the actual work of sorting, packing and
moving,.

“The parents and the children need to come
to grips that the children are busy with their
own lives,” she stresses. “They can come and as-
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1 call Casey Bishop at
7157-345-9239

www.absoluteimprovementgaragedoors.com
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ABSOLUTE IMPROVEMENT

GARAGE DOOR
- SERVICES

. Spring Replacement = Panel Replacement
‘ Refurbish Old Garage Doors

New Garage Doors & More!
SAME DAY SERVICE!

10% Discount for
.. Military and Seniors

o We service all makes and models!

[ GEMNIE | G LnftMaster

HALF OFF ||

Electric Garage Door Opener |
with the purchase of a new garage door ||

With coupon. Not to be combined with other discounts or offers.

sist with the process, but really can’t take the
lead. They can’t take two weeks out of their life
to help Mom go through Dad’s closet. Thats
hard for the adult children to admit. The chil-
dren need to realize this for themselves. That’s
tough. Just from personal experience, I know
that’s a tough truth to acknowledge.”

She suggests adult children talk with their
“Help

them understand that this is to make life eas-

parents about the reasons for a move.

ier,” she says, “to keep them from over-exert-
ing. That discussion can move the process along
to where they are happier - not lonely in the
home or struggling to do too much around the
house.”

Once the decision is made, the next step is
to sort through the home to see what should be
given to family or charity, what could be sold to
help off-set the costs of the move or what just
needs to be disposed of.

“I always suggest that the adult children make
sure the family has everything out of the house
that they want,” Laura explains, “anything from
childhood that is a memento or something spe-
cial to your parent that you want to keep.”

Some people want to do the sorting them-
selves; some don’t have the time or energy. Lau-
ra and her team, being a third party, can help

make decisions easier.

“People are a little hesitant to have a stranger
go through their mom’s clothes,” she admits.
But since she has been through the process sev-
eral times, she has more experience knowing
what items might sell rather than what should
be donated. She can see the value that family,
being too close or too emotionally connected,
might not see.

Laura’s advice to seniors is to start going
through closets, the drawers in the china hutch,
the attic to see what you want to keep.

“Ask your children what they want,” Laura
says. “T hate to say it, but a lot of the time, they
don’t want many things. Most adult children,
at the age where their parents are going into
a senior living situation, those kids are settled,
they have their own family, furniture and china.
Some might want a particular item, but usually
not a lot of things are on their list.”

She says to begin discussing it with your chil-
dren to find out what they really want. Once
that is done, you can start cleaning out. You
don’t even have to act on it yet; just start think-
ing about it, getting into that mindset.

In the process of change, Laura Kinsman
knows the right mindset is the first and biggest
step. NDN
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Hey Neighbor!

Please visit www. WilliamsburgNeighbors.com and click on Hey
Neighbor! for a complete list of curent community announcements.
To submit your non-profit event to Hey Neighbor! send a paragraph

Bac

with your information to: heyneighbor@cox.net

Hey Neighbor!
WILLIAMSBURG PLAYERS
2011-2012 SEASON

Tickets Available Now

This year in our new 316 seat ven-
ue, see the following: The Produc-
ers - Nov 3 - Nov 19, 2011; The
Taming of the Shrew- Jan 5 - Jan
21, 2012; Pride and Prejudice -
Mar 1 - Mar 17, 2012; Noises Off
- Apr 19 - May 5, 2012; Curtains
- Jun 14 - Jun 30, 2012. Season
tickets are $65.00. Thats only
$13.00 per show, a savings of 28%
over single ticket prices. Down-
load a season subscription form by
visiting the website www.williams-
burgplayers.org and clicking on
the box office tab. Located at 200
Hubbard Lane, Williamsburg, VA
(757) 229-0431.

Hey Neighbor!
WILLIAMSBURG FARMER’S
MARKET

July 23,2011

Two Girls and a Hammer Pro-
ductions will provide the canning
demonstrations using seasonal
products from the Market at 9:30
am. and 10:30 am. Canning
education program and handouts
made possible by Ball & Kerr
canning products. 402 W Duke
of Gloucester St. in Merchants
Square. www.williamsburgfarm-

ersmarket.com 757-259-3768

Hey Neighbor!

LEGAL OUTREACH
PROGRAM

July 23,2011

Free Legal Consultation is pro-
vided to those who meet financial
criteria and who live in Williams-
burg, James City County and
Upper York County. This effort
is partnered by Williamsburg Bar
Association and Williamsburg-
James City County Community
Action Agency. Services will be
provided at William & Mary Law
School, 613 S. Henry St., in Wil-

liamsburg, 10 a.m. to 1:00 p.m.
Law services include: uncontested
divorce, landlord/tenant and real
property, employment law, im-
migration law, child custody and
support, consumer law, will/estate
law, bankruptcy, Medicaid, pro-
tective orders, social security, wills
and estate planning, restoration
of driving privileges, restoration
of civil rights, domestic relations
and voting rights. Call Yvonne
or Linda for an appointment at
757-229-9332. You will be asked
for information concerning your
wages and other property that you
have. Your information is confi-
dential. Walk-ins will be accepted,
but there is no guarantee that
walk-ins will be seen on that day.

Hey Neighbor!

EARLY CHILDHOOD MUSIC
SCHOOL

|ul¥ 25-29, 2011

Morning or evening classes are
available for ages 4-35 months
(with parent) and ages 3-5 years
(without parent). Age appropriate
activities are offered in a balanced
program of singing, movement,
listening, and playing instru-
ments. Introduction to Keyboard
is available for ages 6-7. The Early
Childhood Music School is locat-
ed at Williamsburg United Meth-
odist Church, 500 Jamestown
Road, Williamsburg, VA 23185.
Tuition is $36-$58 depending on
age of child. There is an additional
fee for materials. For information
contact Cindy Freeman, Director,
at 757-229-1771 X 108 or cfree-

man@williamsburgumc.org.

Hey Neighbor!

SECOND ANNUAL
CARDBOARD BOAT REGATTA
July 30, 2011

10:00 am - 3:00 pm. Come join
the Williamsburg Jaycees for their
Second Annual Cardboard Boat
regattaat The Watermen’s Museum

Let us transform your backyard into
the beautiful landscaped getaway
you have imagined!

e DESIGN & INSTALLATION e PONDS & WATERFALLS

e MAINTENANCE SERVICES e LIGHTING
* BRICK PATIOS & WALKWAYS e« OUTDOOR KITCHENS
* IRRIGATION AND MORE!

Aaron Williams
Owner and

Certified Landscape
Professional

WiLLiamvs

AND m DE AN
-II.HSCAEI- EIGHM,INC

1554 Penniman Road ¢ (757) 564-7011

CARPET CLEANING YOU CAN COUNT ON.

Our Place or Yours!

Now located at 135 Powhatan Springs
Road in Five Forks. GRAND OPENING
SPECIAL! Bring us your smaller area rugs
to clean and enjoy a discount!

Vickie Skutans, Co-Owner

AIIow us to Clean One Area or Oriental Rug, and
We’ll Clean a Second One.....HALF PRICE!
Second rug must be same size or smaller. Cleaning of both rugs
must be done during same visit. Offer Expires 8/30/11

(757) 564-8000

Fringe Repair Service * Full Service Carpet Cleaning
Upholstery Cleaning  Tile & Grout ¢ Pet Odors & Stains
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Hey Neighbor!

Please visit www.WilliamsburgNeighbors.com and click on Hey Neighbor! for a complete list of current community announcements.
To submit your non-profit event to Hey Neighbor! send a paragraph with your information to: heyneighbor@cox.net

in Yorktown. All proceeds benefit
Big Brothers Big Sisters of Greater
Williamsburg. They will be hand-
ing out prizes for everything from
best time to the Titanic award
(most dramatic sinking!). Visit
them at www.williamsburgjaycees.
org for event details. Questions or
need more information? Contact
them at president@williamsburg-
jaycees.org or at (757) 243-6695.

Hope to see you there!

Hey Neighbor!

12TH ANNUAL VT DAY

— SCHOLARSHIP RECOGNI-
TION & HOKIE SENDOFF
August 13, 2011

The Williamsburg Area Chap-
ter of the VA Tech Alumni As-
sociation will be hosting its 12th
Annual VT Day — Scholarship
Recognition & Hokie Sendoff
for New and Returning Hokie
Students. Join fellow Hokies for
a Back-to-School Hokie Send-off
for area Virginia Tech students.
Alumni and friends will recognize
this year’s scholarship recipients.
Please bring canned food goods
to support the Hokie Bird Fights
Hunger Campaign. All canned
goods will go to our local FISH
organization. We hope to see you
there! For registration and details,
visit:  http://williamsburghokies.
com. If you need more informa-
tion, please contact Jim McK-
own, President, Williamsburg
Area Chapter (WBAC) — VTAA,
WBAC-VTAA@cox.net Web:
WilliamsburgHokies.com

Hey Neighbor!
THE VINEYARDS OF
WILLIAMSBURG 5K

August 13, 2011
Sentara presents a family event to

benefit Child Development Re-
sources. Children’s games and ac-
tivities, a picnic supper and Ben &
Jerry’s ice cream are included in the
registration fee. This is one event
that attracts walkers and runners
of all ages. This scenic 5K through
The Vineyards of Williamsburg
boasts 800+ attendees, including
5K finishers, fun runners, volun-
teers, and enthusiastic families
and has become one of the most
popular races around. Register
online at cart.cdr.org. Race details
at vineyards5k.cdr.org.

Hey Neighbor!

BRUTON PARISH CHURCH
ANNUAL BOOK SALE
September 1-4, 2011

Thursday Noon — 7 pm, Friday
9 am — 5 pm, Saturday 8 am — 5
pm, Sunday 9 am — 3 pm. Dates
& Times above are for book sale
only. “The Biggest & Best Book
Sale in Town” - baked goods and
beverages for sale by the Bruton
Parish Cookbook Committee.

Hey Neighbor!

BRUTON PARISH PRE-
OWNED JEWELRY &
ACCESSORIES SALE
September 2-5, 2011

Featuring gently used jewelry,
scarves, ties, etc. all at amazing
prices! This Sale will be in The Bru-
ton Parish Gift Shop at the same
address during gift shop hours.
Bruton Parish Church, Lewis Hall
(229-2891).erback Books $1.00
CD, DVD & Puzzles $2.00

Hey Neighbor!

EARLY CHILDHOOD MUSIC
SCHOOL FALL CLASSES
September 12, 2011

Early Childhood Music School

fall classes for children ages 2
months through 8 years will be-
gin the week of September 12.
Morning and evening class times
are offered. The school nurtures
children’s natural musical instincts
while encouraging creativity, mo-
tor development, and literacy
through singing, movement, lis-
tening, and playing instruments.
Keyboard classes for children 6-8
years old and adults will also be
offered. Childcare at a nominal
fee will be offered for siblings of
Thursday morning infants. The
Early Childhood Music School is
located at Williamsburg United
Methodist Church, 500 James-
town Road, Williamsburg, VA
23185. For information contact
Cindy Freeman, Director, at 757-
229-1771 X 108 or cfreeman@
williamsburgumc.org.

Hey Neighbor!

2ND ANNUAL
WILLIAMSBURG LANDING
5K FOR ARC AWARENESS
September 24, 2011
Williamsburg Landing is hosting a
5K run/walk competition and 1-
mile fun run/walk to benefit the
Arc of Greater Williamsburg, their
programs and services. The course
is nestled in the gentle tree covered
hills surrounding Williamsburg;
this out-and-back course traverses
the 137 acre campus of Williams-
burg Landing which neighbors
College Creek. All proceeds to
benefit The Arc of Greater Wil-
liamsburg. Registration: htep://
www.thearcgw.org . Contact:
Andy Switzer , aswitzer@williams-
burglanding.com,
Phone:757-565-6547, 3000 The
Mall, Williamsburg VA 23185.

Hey Neighbor!
COLONIAL ROAD RUNNERS
GRAND PRIX EVENT
October 15, 2011

James City Stadium in Warhill
Sports Complex, 8:30/9:00 start
time. 4725 Stadium Drive, Wil-
liamsburg. Fees: $20.00 to
$35.00. Registration closing date:
Wednesday, October 12, 2011 @
11:59 PM. A challenging com-
bination of roads and beautiful
nature trails through the Warhill
Sports Complex and adjacent
roads. Walkers welcomed. Online
registration closes at midnight on
October 12. There will be race
day registration untl 8:00 a.m.
Checks and cash only accepted.
Supporting Beyond Boobs! Inc., a
Williamsburg based 501(c)3, non-
profit organization dedicated to
saving lives by providing support
for young women diagnosed with
breast cancer and breast health
education for all.

Hey Neighbor! is a free service of
Next Door Neighbors magazine.

It provides non-profir organizations,
civic groups and churches with a
way to communicate events and
happenings to the public. To have
your event considered for publica-
tion, please email the name of the
event, date of event and five or six
descriptive sentences describing the
event. Only submissions received in
paragraph form (similar to what is
on this page) will be accepted. PDF
Siles of flyers or other graphic files will
not be accepted. Send your emails ro:
HeyNeighbor@cox.net. If you have
any questions, please call Meredith
Collins at 757-560-3235.

HERITAGE

HUMANE SOCIETY

Bark in the Park

Chickahominy
Riverfront Park

www.heritagehumanesociety.org

Sat., Sept. 10
9am to 5pm

(under the auxiliary tab)

A WALK FOR THE DOGS

PLEDGE SHEETS AVAILABLE NOW!
Kk hkhkkhkkhkhkhkkhkkhkkkkkkk**

SLAPWATER

PERFORMS LIVE AT 4:00PM
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NEIGHBORHOOD

photo challenge

PATRIOTISM AT THE
FARMERS’ MARKET

Find the 12 differences
between the original
photograph (top) and
the altered photograph
(bottom).

Enjoy!

Look for the answers
in the next issue of
Next Door Neighbors.

July 2011
In the Neighborhood
Photo Challenge

|
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Next Door Neighbors

Collins Group, LLC
PO Box 5152
Williamsburg, VA 23188
(757) 560-3235

Gracious traditional 3,275 sqft home.
Bright open floor plan includes two
back to back LRs, one with FP, DR,
family room with second FP and large
eat-in gourmet kitchen plus bonus.
Located on quiet cul-de-sac near com-
munity facilities, with lake, creek, pond,
two pools, marina, clubhouse and ten-

nis. 48?,000. MLS# 30027570
D O
SusanBImith

Rrieruieng Haed Sty bt e by B e

757-876-3838
susansmith@lizmoore.com
www.lizmoore.com/susansmith

STONEHOUSE AT MILL POND
3539 Splitwood Road
Meticulous custom home on the 13th fair-
way of the Traditions Golf Course. 4 BRs
with first floor master suite with trayed
ceilingand 3 full BAs and 1 half BA. Beau-
tiful columned formal DR w/detailed ceil-
ing. Open plan to the great room, built in
bookshelves. Formal LR/study. HW floors
throughout main level.
Plantation Shutters on
all windows. 3,315 sqft.

$519,000.

Charlotte Turner
757-784-4317

charlotteturner@lizmoore.com
www.homesbycharfotte.com

PLEASE DELIVER 7/21 to 7/23

110 HERMITAGE ROAD
Williamsburg
Masterfully built using reclaimed brick, this Co-
lonial 3 BR, 2.5 BA home has the character of
old and the convenience of new. Recently reno-
vated kitchen with lots of cabinets, wood floors
& granite counters. Wood floors, new windows.
Large LR w/FP. Large corner lot in a well estab-
lished neighborhood, minutes away from New

Town and CW. $325,000.

Tim Parker
(757) 879-1781

Cyril Petrop
(757) 879-8811

www.timparkerrealestate.com

GOVERNOR’S LAND

1904 Nathaniel’s Close
Stately lakefront home on one acre lot w/
golf views. Marble floored entry w/curved
staircase, two story office/club room w/
floor to ceiling windows. Formal DR and
LR each with FP. 5 BR with ensuite BAs.
Family room opens to gourmet kitchen,
bonus/exercise, and game room. Southern
comfort and entertaining opportunities

like no other. $1,650,000.

AMEE]KA

L
(757) 869-5533

amerika@lizmoore.com

FORDS COLONY
Exceptional Golf Course Home. This
3,600 sqft custom home has views of
the scenic 11th and 12th holes on the
Blue Heron course. Spacious, open
floor plan with first floor master suite.
Huge deck, walkout basement and pri-
vate cul-de-sac location. Owner says,
“Bring all offers.”

Susan Krancer
REALTOR®

Liz Moore & Assoc.
5350 Discovery Park Blvd.

Williamsburg, VA 23188 ‘\

ph: 757-784-0363 fax: 757-240-5666
golfproperties@cox.net
www.WilliamsburgGolfProperties.com
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FORD’S COLONY
Priced below recent appraisal. 2006 cus-
tom home offers quality amenities. From
gorgeous HW floors to gourmet kitchen
wiwine cooler, quartz counters, stainless
appliances & more! Main level w/large
master suite. Upstairs are 2 large BRs,
“hobby room,” & huge loft w/wet-bar &
Murphy Bed. Private, mature, low main-
tenance landscaping.Screened  porch,
Trex Deck, brick patio.
3,700+ sqft, 3 BR, 2.5BA
and over 600 sqft of unfin-
ished space. $579,000

Lorraine Funk
757-903-7627

lorrainefunk@lizmoore.com

BERKELEY’S GREEN
3401 Wexford Run

Abundance of natural light, great liv-
ing space, updated granite kitchen,
large yard with irrigation, close enough
to walk to the pool. Popular schools!
An opportunity to live in one of Wil-
liamsburgs  favorite neighborhoods!
$299,900.

757.291.9119

andrea@williamsburghomefinder.com

Live in Port Anne where the charm
of walking to Colonial Williamsburg
meets elegant & relaxed living! Located
within the city limits, this delightful
Ron Curtis home will not disappoint.
Kitchen offers new s/s appliances, new
granite and opens to family room. Spa-
cious Ist floor MBR retreat. 2 guest BRs
both w/ en suite BAs. Screened porch
and backs to greenspace! $535,000.
E )
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757-503-1999
deelynneilson@lizmoore.com
www.PremierWilliamsburgRealEstate.com
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