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   Our last magazine of  the year is a 
local business forecast issue. We inter-
viewed community leaders from a va-
riety of  businesses and government to 
learn more about them and to get some 
insight into their views of  the economy 
and what they expect on a local level in 
the upcoming year.
      The economy today is not where any 
of  us want it to be. However, like most 
things in life - attitude is everything. My 

hope is that you will see the positive outlook that these leaders have 
and know that, like them, many local business owners are focusing 
on ways to use this time to become more efficient, more effective 
and to provide better product and service solutions that will ensure 
their continued success and your satisfaction.  As a consumer, you 
are a vital part of  this equation. If  you are in the position to spend, 
your actions make a difference. The businesses who advertise within 
these pages are presenting you with their personal invitation for you 
to do business with them. I hope you do.
     Like many other businesses, I have made some strategic decisions 
to improve my business in 2010. The best way I can serve this com-
munity - both consumers and businesses - is to produce a magazine 
you will want to read each month and deliver it to as many Williams-
burg area residents as I can. Beginning with the next issue, we will 
increase our direct mail delivery from 34,800 homes to 36,525 homes 
- almost every home in the market. 
   Below is a schedule of  all of  our issues for 2010. If  you have 
a friend or neighbor you would like for us to consider interview-
ing please email me at: meredith.collinsgroup@cox.net. I look forward to 
hearing from you! 

Meredith Collins, Publisher
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    Skip Campana is an optimist.  “You 
have to be one to be in this business,” he 
laughs.
     Vincent “Skip” Campana has worked in 
the commercial real estate business for over 
two decades and has spent the past three 
years at Campana Waltz Commercial Real Es-
tate, LLC, a family-driven firm he runs with 
his business partner, Tom Waltz.
     “It used to be like the old saying ‘if  we 
build it they will come,’ but today the busi-
ness is a little more complicated,” says Cam-
pana. 
     “It’s not just putting up speculative build-
ings, not just brick and mortar.  Increasingly, 
it is the work force, the skill level, think tanks, 
incubators, or computer technologies.  
You need to have all the ingredi-
ents, like the perfect stew,” he 
says.
     “Just look out this window,” 
he says from an office in New- 
Town.  “You see brick veneer, 
hip-roofed office buildings, 
cluster homes, small business-
es. But what you also see is en-
ergy and activity. Something that 
is alive and vibrant.”
     “And I like that!” he ex-
claims.
     Born into a close-knit Italian 
family originally from Brooklyn, 

NY, the Campana family settled in Williams-
burg in the late 1950’s and has been here ever 
since. Campana enrolled at Old Dominion 
University but not before taking the state real 
estate licensing exam.  
     “My father told me that before he sent me 
to college, I would have to take the real estate 
principles course and pass the state exam,” 
he explains.
     With that began a life-long love affair for 

the career Campana refers 
to sometimes as “the 
game,” although he ad-
mits that he originally 
thought that the res-

taurant business might be fun too.
      Still, the game is not without upsets.  Cam-
pana has been in the business long enough to 
experience the highs and lows that the inevi-
table cycles bring and he sees them as natural 
events – even opportunities to take stock and 
shift strategies if  necessary.
     “I’ve never lost my appreciation of  our 
market, even in tough times,” he says. “But if  
you are tenacious, there is always supply and 
demand.  If  it stops for a period of  time you 
take that time to regroup and do your home-
work – but never take your eye off  the ball.  
In my opinion, this recession – if  you want 
to call it that – for Hampton Roads is not 
as dire as the early nineties when there were 
significantly more foreclosures as banks were 
taking back properties.  In 1992, 90% of  my 
work involved foreclosures. Today, I would 
put the number at probably 15 or 20%.”
     Of  course, different areas of  the coun-
try have different thresholds for their devel-
opment. Williamsburg is fortunate to have 
quality of  life bragging rights. People want 
to live in Hampton Roads – specifically the 
Williamsburg area. That has long been true 

and will likely continue, so Campana 
views the local economy as being in 
a recovery of  sorts, as opposed to a 
bad cycle.

“For me,” he says, “the glass is half  
full, never half  empty.” NDN

Skip Campana
CAMPANA WALTZ REAL ESTATE 

By Lillian Stevens
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Mark
Hanna
VIRGINIA COMPANY BANK

By Meredith Collins

     Mark Hanna is the President and CEO of  Virginia 
Company Bank, a relatively young community bank which was es-
tablished in 2005 and has locations in Williamsburg and Newport 
News. A third branch in Hampton is on the way. When Hanna talks 
about his upbringing in the Baltimore, MD area, you can’t help but 
wonder how he became a banker instead of  a newspaper executive. 
He speaks fondly of  his childhood and the work of  his father, Glen, 
who was in the newspaper business.
     When Hanna was a young boy, his father 
worked for the New York Times  advocat-
ing the use of  newspa- pers in school 
classrooms through a pro- gram that still 
exists today, Newspapers in Education. Just 

(757) 941-7288
Virginia Class A Contractor 2705 023766A - Virginia DCJS License 11-4101

Make Your Home or Office 
GREEN at the Push of a Button!

GREEN  SOLUTIONS

www.optech.net

22 Years of Professional Systems 
Integration for Your Home or Office

Call us to hear how we can save you money by making 
your home or office environmentally friendly.

Rich Locke, RCDD

• Use a control system to operate your lights at 90%.  
This saves energy and extends the life of your bulbs. 

• Your same remote control allows you to set your 
room temperature so that it adjusts automatically 
when you are away and when you return. 

• Installing occupancy sensors that detect when a 
room is occupied and when it is vacant, automati-
cally turning lights on and off, saves energy and 
money.

Find out more 
about about our 

services at

4680-15 Monticello Marketplace
Williamsburg

(757) 564-4400
www.grapesbythecrate.com  

Moselland Zeller
Schwarze Katz Riesling

Red – Green - White

Reg. $12.99   Sale $10.99

Old St. Nick’s
Egg Nog
Reg. $9.99

Sale $8.50

Biltmore Estate
Christmas White

Reg. $11.99

Sale $9.99

Duplin Christmas
Eve Red
Reg. $9.99

Sale $8.50

Santa & Reindeer 
Wine Bottle Covers  

$10.99 each

Check out our

HOLIDAY SAMPLER!
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Imagine Being Told You Have Cancer.
Now imagine the confidence of knowing Virginia’s[ only accredited cancer network is on your side. ]

Acancer diagnosis is the kind of news we hope we never get. But now
area patients with cancer can take heart in knowing the care they’re

receiving is among the best in the nation. The Sentara Cancer Network –
recently certified by the American College of Surgeons – provides expert
cancer care using the very latest technologies, innovations and clinical
research. Cancer care is complex. But with the strength of the Sentara
Cancer Network, our team of physician specialists and skilled clinical staff
is committed to giving patients with cancer every possible advantage. 

S E N T A R A C A N C E R N E T W O R K

Virginia’s first Network Cancer Program
accreditation from the American College
of Surgeons’ Commission on Cancer was
awarded to Sentara for Sentara Norfolk
General Hospital, Sentara CarePlex
Hospital, Sentara Virginia Beach General
Hospital and Sentara Williamsburg
Regional Medical Center.

sentara.com/cancer Your community, not-for-profit health partner

sen-6782 REV cancer overall_WNDN:Layout 1  9/8/09  4:18 PM  Page 1
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before his fifth birthday, Hanna moved with his family to Minnesota 
where his father went to work for the Minneapolis Star Tribune. Over 
the years, his dad worked for several newspapers including the Bal-
timore Sun and Washington Times in various departments – circulation, 
marketing, and advertising. The newspaper business had a tremen-
dous impact on young Hanna.
     “I’ve been unemployed only a few weeks since I was in the fifth 
grade because I started working a paper route [in Minnesota] then,” 
Hanna says. “When my son grows up, I can tell him I carried 50 
newspapers through 3 feet of  freshly fallen snow on foot at 5am in 
the morning when it was 25 degrees below zero. I did my rounds.”
    He thought his father’s work was interesting and over the years 
Hanna became an avid newspaper reader. He still is today.
     “I still want a hard copy of  the newspaper in front of  me when I 
have my morning coffee,” he says.
    It’s a wonder Hanna did not follow his father into the newspaper 
business, but while he was still on campus at Wake Forest University 
where he earned a degree in Business Administration, he was re-
cruited by First Citizens Bank and went to work for them two weeks 
after graduation. He lived in Winston Salem for six months, spent 
two years in Raleigh and another 8 ½ years in Greensboro – all with 
the same North Carolina based bank. In 1999, Hanna transitioned 
to BB&T and moved to Virginia Beach. They later promoted him 
to Peninsula Area Executive. In 2005, Hanna was recruited to help 
lead a new bank - Virginia Company Bank, and, while he was very 
happy with his situation at the time, he felt like it would be a good 
move for him.
      Hanna has not looked back, but he does keep his eye on the future 
- especially in terms of  the banking industry in the local market.
      “First, I want to correct a popular misconception that banks don’t 
want to lend money,” Hanna says. “I can only speak for Virginia 
Company Bank but I do talk to other banks. The only banks that 
don’t want to lend money now are banks that are in trouble.  As far 
as I know, no banks in our community are in serious enough trouble 
that would make them not want to lend. The broader picture right 
now is the banks do want to lend, they very aggressively want to 
make loans, and they don’t want to make bad loans. The underwrit-
ing standards are different from what they were a few years ago.”
     Underwriting standards are going to be impacted by what is hap-
pening in the marketplace; they are not static. 
    “I’ve been in banking now for about 20 years,” Hanna explains. “I 
came into banking in the last big recession, from the late ‘80s to the 
early ‘90s.  It’s funny, following that recession, there was a return to 
solid underwriting standards, to historical underwriting criteria. As 
the economy got better, as the whole housing market appreciated, as 
banks grew – there was another phenomenon:  a lot of  non-banks 

I L L U S I O N S  B Y  M A R C U S

Please present this ad for discounts. Offers good through 1/31/10

Lasting Impressions
We make... 

374 McLaws Circle, Suite One
Phone for your appointment today!

757-253-7790
www.illusionsbymarcus.com

Any Spa Service $10 off
Jane Iredale
Mineral Make-up 10% off
Tuesday is Senior Discount Day

New Look for
         the New Year!
A MAKE-OVER starting with a base 
color w/highlights, designer haircut 
& style, brow arching, make-up 
application (Jane Iredale) and end-
ing with a manicure and paraffin 
treatment!

All for $185! valued at 
over $200

A Great Way to Start 2010!

Open Mon - Fri 9am to 6pm
Sat. 8am to 4pm

Evening Appointments Available

189 Ewell Rd. (Off Mooretown Rd.) • 757-220-3670 • www.williamsburgalewerks.com

Tours are about 45 minutes.
Learn how beer is made, sample 

our beers and you’ll each

Your Guests Will Enjoy 
Touring Our Brewery!

Bring Your Family & Friends for a Tour this Holiday Season. Everyone 
Will Have Fun Learning More About Our Great Tasting Local Beer!

Take Home a FREE 
Souvenir Glass!

admission price for 
everyone in your party!

$100 OFF
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entered the lending markets. You had non-banking competition from 
companies like GMAC, from CIT, from mortgage brokers that were 
selling loans that never went to a bank and they were going to inves-
tors on Wall Street. There was a lot of  the wild, erratic stuff  you read 
about -- sub-prime loans where people got 100% financing, people 
who didn’t provide income verification were getting mortgage loans, 
people with terrible credit were getting mortgage loans and car loans. 
The distinction there is that many of  those people, while they were 
getting loans, weren’t getting loans from banks. They were getting 
loans from non-banking entities that were bundling the loans and 
selling them off  to investors who were packaging them together in 
traunches and selling to investors on Wall Street.  Most banks I know 
of  never went that far. The spectrum didn’t swing that widely. But it 
has swung back a little bit for banks.”
     According to Hanna, the underwriting standards for Virginia 
Company Bank are not very different from what they were when 
the bank was first established. “Our appetite and hunger for loans 
in 2009 isn’t much different from what it was in 2005,” he adds. “We 
still want all the quality loans that we can get.”  He wants to create a 
balanced portfolio and in that regard Virginia Company Bank, like 
most good banks,  is selective. “If  we’re going to do commercial real 
estate loans right now, we’re trying to do those where we have a rela-
tionship with the borrower that we can build upon, not just in 2010, 
but in 2015 and, hopefully, in 2020.”
     As Hanna looks ahead to 2010 in Williamsburg, he is cautiously 
optimistic. “I think what we’re going to see is a period of  stabiliza-
tion, but it’s going to be a long, protracted period of  stabilization.  
Nationwide, we still have over 10% unemployment and people’s in-
comes are not rising. Most employers I know of  have salary freezes 
on; many small businesses and self-employed people are struggling 
to maintain the income that they’ve had in prior years,” Hanna says. 
“So, until consumers get back to spending money, the economy, I 
think, is going to be fairly flat. I read a lot of  economic reports, 
and there are some people who are actually projecting that housing 
prices haven’t hit bottom yet and, even though they thought they 
had, maybe in 2010 we’ll see a 5 to 10% erosion in housing prices. 
I can see the logic behind that, but locally, I see things stabilizing 
for a while to come. The upside for Williamsburg will really start to 
materialize as consumers tend to be more confident in discretion-
ary spending and feel like they can travel again, that they can spend 
money again. We’ll see our hotels’ occupancies rise and we’ll see our 
parks fill up.  But I think we have a ways to go.  It’s not going to hap-
pen in the first or second quarter of  2010. I think we’ll have to ride 
through a period of  very little growth until really, probably, the third 
or fourth quarter of  the year.  And then, maybe we’ll start seeing 
some improvement.” NDN

 Achieve Your 
             Personal Best
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For More Information 
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www.reachforperformance.com
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Shiela M. Robison, MSPT
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“As far as economic development goes, it’s all about loading the funnel with 
prospects,” says Keith Taylor, James City County Economic Development Director. 
Before the financial downturn, Taylor often traveled with others from the region and 
state on team marketing missions to visit prospects capable of  producing goods and 
services for export from the region in order to import wealth. As a function of  the 
global economy, the number of  such prospects, usually product manufacturers, has 

become smaller and smaller. Since the county has put a freeze on travel, Taylor 
is no longer making the trips. Consequently, he has had to keep in close 

touch with others in the region and state that are traveling. 
       Taylor is cautiously optimistic about attracting new prospects. Since 
September 2008 the number has actually increased by 54% even though 
the pool of  prospects requiring 100,000 square feet or more was dimin-
ishing before the downturn. In addition, Taylor has been able to follow 
up on more than two-thirds of  the prospect inquiries because of  the 
availability of  the specified space requirements needed by the prospec-
tive businesses. Also, he says, “We benefit from a positive international 
recognition factor, which should help us.”

       Taylor, a William and Mary undergraduate, Tribe fan, 
Kingsmill neighbor, and twenty-year resident of  the county, 
is proud of  the area. He has watched the economy grow and 
become more diverse. “The Williamsburg area offers big city 
amenities,” he says, “together with small town charm and 
friendliness.” 
     In addition to prospecting, the James City County Office 

Keith Taylor
JAMES CITY COUNTY OFFICE OF ECONOMIC DEVELOPMENT

By Sara E. Lewis
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230 Monticello Ave.
757-293-3524

Visit our website for even more merchandise! www.Garden-Flags.com
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Exclusively at Garden-Flags.com
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of  Economic Development is busy helping businesses prosper that 
are already growing. “Our existing industry visit program helps us 
uncover the opportunities and threats we can help them address,” 
says Taylor. Recent visits uncovered the need to assist Wythe Will 
Distributing, LLC, AVID Medical, Inc. and David A. Nice Builders, 
Inc. with expansions.  
     Economic developers are keeping in touch with commercial and 
industrial real estate companies to learn about availability and inter-
est shown by companies searching for property in which to expand 
or relocate. Taylor reports that his office is also making use of  new 
software to keep track of  smaller office real estate listings. Having 
this information handy helps James City County stay prepared to 
meet business needs. 
   Through an initiative dubbed “economic gardening,” entrepre-
neurs with good ideas are being recruited and mentored in a business 

incubator. Such businesses are usually technology-driven service ap-
plications. James City County is also working on initiatives in work-
force development. 
     The county continues to enjoy a lower rate of  unemployment than 
the  national average but it also suffers from an underemployment 
phenomenon. Many of  the area’s opportunities are tourist related 
service jobs characterized by seasonality, few benefits, and limited 
upward mobility. “When our best employers offer jobs, people will 
line up around the block,” says Taylor. “This is part of  what our mis-
sion is all about: bringing quality jobs to the county.” An area with 
quality employers and jobs will attract robust retail operations, doc-
tors, restaurants, and more. 
     Unfortunately, state cutbacks are putting added pressure on lo-
calities to find money to pay for services. This will continue to hold 
down economic development activity. “Local governments will prob-
ably be the last to bounce back from the downturn because of  the 
way we’re funded,” Taylor says. Property assessments are down due 
to the decline in home values. As houses and building regain value, it 
will take a couple of  years for funds from assessment adjustments to 
reach the county budget. 
     An aging Interstate highway system and the need to develop light 
rail or other transportation alternatives are also pressing issues, ac-
cording to Taylor. Finally, he is concerned about the need for quality 
jobs for youth. “We want them to want to stay here.” His assistant 
director, Steven Yavorsky, is supporting the Young Emerging Profes-
sionals (YEP) of  Williamsburg organization to address the needs of  
this demographic.

(757) 229-3722 

Make Any Room Warm and 
Cozy for the Holidays!

An electric fireplace adds a warm, relaxing ambiance to any 
room in your home ... with a push of a button!

• Plugs into a standard 110/120V outlet
• Safe, clean and portable
• Fast, easy installation
• Choose from a variety of units 157 Second St.    

“The Williamsburg area 
offers big city amenities 
together with small town 
charm and friendliness.” 	
				    - Keith Taylor

Comforting Home Care

TREND TOWARD HOME CARE
Presented by Ed Golden, President

The technological advantages and an 
aging population have led to the ex-

pansion of the home health care industry 
in recent years. Older individuals dealing 
with age related conditions, people recov-
ering from surgery and those with chronic 
illnesses can benefit from a variety of 
home health care equipment, products 
and services. Home based clients will find 
help from blood pressure meters, home 
dialysis, mobility devices and respiratory 
equipment. Home health care products 
can assist with ostemy and mastectomy 
care, pain management, physical therapy 
and bathroom safety. Services, such as 
nursing care, meal preparation and house 
cleaning are also available to at-home 
clients. This column will highlight the 
various ways the profession is working to 
keep folks where they are most comfort-
able - at home. www.comfortkeepers.com

COMFORT KEEPERS would 
like to welcome the readers of  Next 
Door Neighbors to our monthly 
column. In the months ahead, 
we will be presenting you with 
interesting and informative home 
care topics. Our goal is to provide 
individualized and comprehensive 
home care - helping you stay 
healthy, happy and independent. 

Please call (757) 229-2777 for 
more information. Our non-medical 
care services are available 24/7.
Comforting Solutions for In-Home 
Care. Each of our caregivers is 
thoroughly screened, bonded and 
insured for your peace of mind.

Count on us for quality services 
that help you stay in your home.
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Jeanne 
Zeidler

MAYOR OF WILLIAMSBURG
By Meredith Collins

Next Door Neighbors 1/4 page Ad; 4-color
Size: 3.66 x 4.72”
Insertion Date: 

2010
2010

2010
2010

early signs of recovery

      

Throughout Greater Williamsburg, nearly 900 businesses 
are displaying these signs — confident of the future and 
confirming their continued commitment to their Customers, 
their Businesses, and their Community. 

Look for these signs when shopping, dining or seeking  
personal services here at home.

     Mayor Jeanne Zeidler talks about the status of  the 
local economy with a perspective that is different from those who 
have specific business interests. Her interest is broad and focuses on 
addressing economic challenges in a way that looks after those who 
live and work here – not only in the City of  Williamsburg where her 
responsibilities lie, but also regionally where she knows cooperative 
efforts can go a long way in easing the burden for all.
     Zeidler has a long history working cooperatively with others in 
community work. She grew up in Milwaukee, WI and later attended 
college at the University of  Wisconsin for two years. She finished her 
undergraduate education at Madison in Madison, WI where she stud-
ied history. In 1971, Zeidler moved to Williamsburg and earned her 
Masters Degree in History Education from the College of  
William and Mary. She has lived here ever since.
     Zeidler spent the next 30 years working 
in Hampton for various mu- seums and 
cultural organizations. She joined with 
others to promote commu- nity arts pro-
grams to help create places where diver-
sity was welcome. When her children 
were in elementary 
school, Zeidler chan-
neled her interests 
towards education 
and became in-
volved with the 
local PTA. She 
later became a 
school board 
member and 
then chairman 
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Exceptional Experiences Every Day is a Service Mark of Brookdale Senior
Living Inc., Nashville, TN, USA. ® Reg. U.S. Patent and TM Office.

Another
Friendly
Neighbor

Maintenance-Free Living - Recreation - Chef-Prepared Meals - Clubs and Activities

Independent Living
Personalized Assisted Living

Exceptional Experiences Every DaySM

3800 Treyburn Drive
Williamsburg, Virginia 23185

(757) 220-1839

www.brookdaleliving.com

Exceptional Experiences Every Day is a Service Mark of Brookdale Senior
Living Inc., Nashville, TN, USA. ® Reg. U.S. Patent and TM Office.

“I was born in Germany but moved to the United States in 1938 and lived in New
Jersey for many years. In 1992, my husband and I moved to Williamsburg to be close
to family. We chose Chambrel for many reasons, including the friendly people. When
my husband passed away several years ago, our friends and neighbors at Chambrel
were a great comfort to me.”

“Three times a week I spend time in physical therapy to work on my balance and
walking. I also love spending time there with my favorite therapy dog, Sophie, a
Cavalier King Charles Spaniel puppy. Sophie has a very loving temperament and bonds
well with residents. She’s pretty, too.”

“I love living at Chambrel Williamsburg. The apartments and living areas are
comfortable, delicious meals are prepared by a professional chef and everyone here is
friendly and helpful. I’m happy to call Chambrel Williamsburg my home.”

– Greta Friedhoff –

To learn more, call Chambrel Williamsburg at (757) 220-1839
and schedule your personal visit.

of  the school board. In 1994, Zeidler ran for 
city council and won.
     “If  you are interested in children and edu-
cation it is not only the schools that impact 
them,” Zeidler says. She knew city council 
had an impact on the funds for education and 
she wanted to have a voice.
     In 1996, Zeidler became Vice Mayor of  
the City of  Williamsburg and in 1998 she was 
elected Mayor. She has continued in that  po-
sition since that time. The role was a natural 

one for her to evolve into.
    “My father was the Mayor of  Milwaukee 
for 12 years,” she explains. “I grew up around 
City Hall.” 
     While Zeidler has served as Mayor through 
difficult times before, she admits that the 
challenges of  the current economic situa-
tion require good decisions, sacrifices and 
cooperation like never before. She believes it 
could be 2011 or even 2012 before the local 
economy turns around completely. She sees it 

as a slow gradual improvement over time.
     “Economists say that we’ve hit the bottom 
of  the recession,” Zeidler explains. “So that’s 
a bright spot. But then they say that the re-
covery will be really slow and there won’t be 
a lot of  job creation. That’s not a real bright 
spot.”
     Just as businesses must make adjustments 
for fewer sales and less profit, the local gov-
ernment has to find ways to operate effec-
tively with fewer funds.
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Daniel Carlson, D.C.
The Spine Center of Williamsburg

A Modern Chiropractic Practice

757-259-0077
219 McLaws Circle

www.WilliamsburgChiro.com
MEDICARE, ANTHEM , HEALTHKEEPERS AND 

MOST OTHER INSURANCES ACCEPTED

HURTING?
For more than 30 years I’ve worked with people with pain like sciatica, 
headaches, neck, arm and hand pain. I have a spe-
cial interest in teaching patients 
how they can help themselves.

Modern chiropractic doesn’t re-
quire the use of sudden jerky 
movements with popping or snap-
ping noises. It does include low-
force and traditional adjustments, 
lower back decompression, a 
wide variety of soft tissue thera-
pies and even nutritional support. 
The addition of up-to-date self-
care concepts drawn from authorities around 
the world make for a very comprehensive 
and effective treatment approach.

Maybe I can help.OUR EXCLUSIVE FOCUS 

Providing personalized and customized wills,
trusts and estate plans.

OUR GOAL

Serving the needs of today’s
multi-generational families, 
creating estate plans that
offer stability, flexibility and
peace of mind.

115 Bulifants Boulevard, Suite A, Williamsburg, VA
757-229-5510 | www.WilliamsburgEstatePlanning.com

John M. Sadler
Attorney at Law
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     “I think we have a long period of  tighten-
ing our belts,” Zeidler says. “In local govern-
ment in particular and the state government, 
our tax revenues are falling. It isn’t just the 
City of  Williamsburg. It is also James City 
County and somewhat in York County al-
though they are not suffering quite as much. 
In our current fiscal year, our budget is 5% 
less than it was last year and we anticipate it 
to be even less next year. We’re looking for 
ways to become even more efficient and I 
don’t think this has been a wasteful city. We 
have great services and I’m very proud of  
that. I don’t want to diminish the services but 
it is very clear that we have to find ways to do 
more with less.”
     The reality is that in today’s economy peo-
ple are spending less. Some have less money 
to spend and others are spending less because 
they aren’t confident in spending while there 
is still a level of  uncertainty in the health of  
the economy. This means there is less busi-
ness to go around. 

     Zeidler says the challenging economy is af-
fecting everyone – the City of  Williamsburg 
and surrounding counties – and it is inspiring 
people to work together more to find ways 
to make things better for everyone. A Task 
Force of  economic development, tourism, 
education leaders and others throughout the 
Historic Triangle has been formed to look at 
the issue of  diversifying our economy and 
to find ways to make improvements for the 
future.
     “We are very tourism based,” Zeidler em-
phasizes. “We will always be tourism based. 
This is who and what we are.”
     According to Zeidler, the question is: Are 
there smart ways the local economy can be 
broadened and diversified in perhaps the 
most logical way, which is to build on the 
tourism industry?  If  so, it would be a positive 
move toward building a stronger economic 
foundation for the entire Historic Triangle, 
one that would be a regional benefit in tough 
economic times such as these. NDN



 (888) 843-2520
 7031 Richmond Rd., Norge
2004 Main St., West Point

www.baylandsfcu.org    
This credit union is federally insured by the National Credit Union Administration.

That we have a SWEET deal for Christmas for you?
The sweetest way to help you afford the 
Christmas of your dreams might just be 

through the equity you’ve built up in your 
home! Rates are pretty sweet, too! Call us 

today for more information about a 
Home Equity Line of Credit!

Merry Christmas and Happy New Year 
from your friendly BayLands Staff!

     When the economy slows down, it impacts retail businesses di-
rectly - generally with fewer customers and fewer sales. Retailers who 
sell large ticket items typically feel the impact in a greater way. While 
consumers may be willing to spend small amounts of  money on inex-
pensive items they want or need, the decision to spend becomes 
much greater when hundreds or thousands of  dollars have to 
be considered. The furniture industry is one business cat-
egory that has been greatly impacted by the economy. 
In the Williamsburg market, the furniture store owners 
have their own stories to tell.
     Joseph Steele II had a plan when The Shops at 
Carolina Furniture was established almost 35 years 
ago, and his plan has stood the test of  time. Span-
ning 14 acres, there are over 400 lines of  carpets, wall 
coverings, furniture and accessories for consumers. 
     “When we started this business in 1975, we want-

Joe Steele
THE SHOPS AT CAROLINA FURNITURE

By Lillian Stevens
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ed to bring the concept of  beautifully made 
furniture and Carolina pricing to Virginia,” 
says  Steele of  the family owned and oper-
ated business. He is, of  course, referring to 
furniture made in North Carolina 
which is widely known as the fur-
niture capital of  the world.
     After graduating from the Col-
lege of  William and Mary with a 
degree in economics, Steele and 
his wife, Judy, took over an ailing 
furniture store and over the years 
have made it what it is today.  She 
is the company’s Chief  Financial 
Officer, and their son, Joe Steele 
III, serves as Vice President.
     Steele learned the industry ropes from his 
father who was also in the furniture business 
with a store originally located in Fredericks-
burg, VA. His father aspired to attract travel-
ers heading south on Interstate 95 who were 
in the market for good furniture.
     According to Steele, the local economy 
is not quite as impactful on his business as 
it is for businesses who rely solely on local 
consumers. Nearly half  of  Carolina Furni-

ture’s business is shipped across the country, 
helped in large part by tourism and business 
conducted via the Internet.  
     “We began selling to tourists who came 

here,” explains Steele, “folks who had noth-
ing like this back home. Then about ten years 
ago the web exploded that.”
     Boosted by Internet marketing, the store 
enjoyed abundant sales going into the holi-
days and though he forecasts a steep incline 
in 2010, Steele is cautiously optimistic look-
ing farther out on the horizon.
    “It’s going to be a long time – and it might 
not ever be the same – but I think that the 

worst is over and that we’re going to see slow 
but steady growth,” Steele says.
     Grateful for an incredibly loyal follow-
ing which has kept the company in business, 

Steele notes that his is an industry 
where there is a 50% failure rate. 
Most furniture stores nationwide 
are facing difficult times. Repeat 
business accounts for much of  his 
company’s sales and this has helped 
keep his business moving forward.
       Over the long term, Steele pre-
dicts a trend toward more handmade 
furniture pieces and is noticing that 
people are increasingly interested in 
buying local.  

    “We do have a couple of  lines that are 
made locally – furniture made in Virginia by 
Virginians,” he says.
       For today, however, Steele’s biggest thrill 
is when a customer walks in and finds the per-
fect night stand to go with the bed purchased 
last year. Over three and a half  decades in 
the furniture business has not diminished his 
passion for serving his customers - no matter 
how strong or weak the economy.
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OPEN: Thursday, Friday & Saturday, 10 am - 6 pm

Amish Country Products
7521 Richmond Rd. in the Candle Factory Shops • 1-800-786-0407

NOW
 CARRYING: 
Spices, Candies, 
Baking Supplies, 

Soup Mixes, 
Fruitcake Mix, 
Pasta, Cereals
& MUCH MORE!

Pennsylvania Dutch Birch Beer • Dried Beef
• Shoo Fly Pies • Zooks Homemade Chicken Pies

• Kitchen Kettle Products • Much More!

Bulk Food Store
Explore Our NEW

 

OVER 350 

ITEMS JUST 

ADDED!

BEST SMOKED 
HAM HOCKS 
IN TOWN!

Discover Bulk...Savings 
in All Sizes!
Stop by and see all of 
the new food items 
we have in stock!

 “I think the worst is over 
  and that we are going
  to see slow but steady
  growth.” - Joe Steele



Casey 
Duplantier

1ST ADVANTAGE FEDERAL CREDIT UNION

By Ryan Jones

     The red, white and blue of  1st Advantage Federal Credit Union’s (FCU) 
colorful logo has become a familiar sight for many area residents traveling to 

nearby destinations on Bypass Road and in NewTown. To Adrian G. “Casey” 
Duplantier Jr., President and CEO of  1st Advantage FCU, the impressive 
sign posted outside brings to mind the spirit of  cooperation that attracted 
him to credit unions years ago when he was a student in college.

    Duplantier’s history with the industry can be traced south to the 
warm bayous of  Louisiana. Not long after finishing high school, Du-
plantier, the oldest in a family of  four boys and two girls hailing from 
New Orleans, traveled northwest on I-10 towards Baton Rouge to at-
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tend Louisiana State University (LSU). He later returned home for 
classes at the University of  New Orleans. As fate would have it, a 
paragraph in a college textbook introduced him to the concept of  
credit unions.
       “The textbook covered the unique points about each finan-
cial institution, including ownership,” says Duplantier. “What got my 
attention was the fact that credit unions were cooperatively owned. 
Cooperative ownership today is the biggest difference between banks 
and credit unions.”
      It wasn’t long after reading about credit unions at LSU that op-
portunity came knocking for Duplantier.
      “I was looking for a part-time job, and my father rather strongly 
suggested that I go see my godmother, Audrey Cerise,” says Duplan-
tier. She hired him to work at Louisiana Public Health Workers Credit 
Union, and Duplantier found himself  in a position that allowed rare 
opportunities to learn the business from the ground up.
     He also learned first-hand as he worked in a small 20’ x 20’ build-
ing what it meant to have a spirit of  cooperation, both as a busi-
ness model and a business ethic. Members of  the credit union would 
sometimes knock on the door as much as an hour after closing with 
urgent requests.
    “We would give them a withdrawal out of  petty cash,” says Dul-
pantier. “I learned what credit unions were all about from that.” 
     As Duplantier combined knowledge with hands-on experience, 
he moved on to become the manager of  the largest credit union in 
New Orleans. Later, he followed the winds of  change north toward 
Virginia’s cooler coastal climate. Duplantier’s success in the financial 
market is not surprising, considering his family’s extensive involve-
ment in the industry. 
      “My father understood the credit union cooperative ownership 
difference,” he says. “Up until his death a few years ago he would 
always ask me, ‘How is my credit union doing?’ ”
      Duplantier’s forecast for the local economy in 2010 is not surpris-
ing.  He believes that cooperation and the area’s economic foundation 
has helped Williamsburg to successfully navigate the winds of  the 
current financial storm affecting our nation. 
     “Our stable retiree base and predominant government / military 
employment have kept our local economy relatively unfazed,” he says. 
“Personal net worth’s have begun to rise with the stock market turn-
ing around, and we have seen only minor housing value declines in 
our area.”  
    Even with the positive elements such as the military presence 
and extensive retiree population that help our community in difficult 
times, he says there will be a slow upturn for our local economy.     
Two words sum up Duplantier’s predictions for the coming year:           
     “Slow growth.”
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For the Man Who Likes the 
Finer Things of Life

Last Minute Shopping!
Unique Gifts for the

Special Woman in your Life
Gift Certificates Available!

Visit Kyrie Designs for Mother-of-Pearl Cufflinks, Silk Ties, 
Socks, Scarfs & Hankies from the Finest English Shirtmakers

(757) 220-0008
Now at 

1490 Quarterpath Rd.,Unit 5E
Quarter Path Crossing Shopping Ctr.,

where the new Harris Teeter is located www.kyriedesigns.com

• Short-term Recuperative Stays
• Month-to-Month Rentals

APARTMENTS NOW AVAILABLE!

Securities offered through LPL Financial, Member FINRA/SIPC

“At WFG, We value working 
together with our clients to 
exceed their expectations and 
strongly believe that money 
goes where it is treated best”
	 ~ Lyle K. Schiavone,
		  President

A Personal Approach to Financial Advice
Williamsburg Financial Group is the solid 

local choice for individuals and corporations 
seeking assistance with financial planning and 
wealth management. With over 20 years of 
comprehensive financial planning expertise, 
how may we assist you?

4365 New Town Avenue • 757.941.2600
WilliamsburgFinancialGroup.com

Call Today to Schedule a Complimentary Consultation

• Tactical Asset 
   Allocation Strategies 
• IRA, 401(k), 403(b) & 
   Pension Rollover
• Retirement Planning
• Insurance Review

   



Buddy 
League

BRANSCOME, INC. 

By Ryan Jones

  If  Williamsburg area resident Buddy League had spent his 

free time collecting matchbox cars to play with as a youngster, it is 

likely his hot-rods would have had plenty of  well-built roads to nav-

igate. Visions of  kid-sized dump trucks, asphalt road pavers, and 

bright yellow steam rollers come to mind as probable toy favorites 

of  a young man who followed all of  the right roads to a challeng-

ing career in grading and highway construction. As a team member 

of  the Peninsula-based construction giant, Branscome Inc., League 

has been “paving his way” in the industry since he joined the work 

force in the early 1990’s. 
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Audi/VW • BMW/Mini • JAguAr • MErCEdES-BEnZ • SAAB • VolVo

421 East rochambeau drive    www.eurocarsofwmsbrg.com 

to Avoid unexpected and Costly repairs 
on your European Vehicle

16 CHECKS
P Lighting
P Steering
P Tires
P Transmission

P Drive Train
P Emissions
P Exhaust
P Fluids

P Belts & Hoses
P Brakes
P Cooling System
P Charging System

PScheduled Services
P Maintenance
P A/C & Heating
P Battery

regular maintenance will keep your 
European vehicle in good shape all year long.

Let us help you extend the life of your European car. We have the expertise and equipment to service 
your vehicle. A car that is regularly maintained will perform better, be more reliable for you and your 
family and will get you where you want to go - on time and safely.

Call Us for an Appointment Today  (757) 220-9660



    Keeping busy around construction sites comes natural to 

League.	

      “My father is in the concrete business,” he says, leaning back 

casually in his chair. “I’ve been around construction all of  my life.

It was a natural gravitation towards the construction industry when 

I finished school.”

      In this economic climate, however, knowing a business inside 

out isn’t the only thing necessary. Having a plan for the future and a 

strategy for weathering slow times is equally important. League has a 

good understanding of  his current situation and knows that a quick 

turnaround is not a likely happening.

     “Money is the biggest challenge facing the construction indus-

try as a whole,” he says. “It’s starts with the Virginia Department 

of  Transportation (VDOT) getting enough money from the state 

legislature to do what they need to do. Many of  our roads are fail-

ing. We’re at an all-time high as far as the deficiency rates of  our 

roads.”

      League acknowledges that lack of  financing is affecting local 

road repairs here in Williamsburg as well.

     “There is no money allocated to deal with secondary roads right 

now,” he points out. “It’s all primary roads and interstates. VDOT 

funds all the municipalities. There is a certain portion of  money that 

each city gets to maintain their own roads. Those budgets are being 

cut as well.”

     Unfortunately, the private sector hasn’t faired much better than 

the public sector. The economy has impacted growth locally with 

less  development and less opportunity for his company.  With con-

struction work waning in many markets in the United States, Wil-

liamsburg has felt the squeeze of  investors tightening their hold on 

their wallets which translates into fewer jobs for his company.

   “Commercial and residential construction is down this year,” 
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(757) 253-9000
1781 Jamestown Rd. • www.duketel.com

“We have been working with 
Duke Communications since the 
1980’s. Duke Communications 
always offers multiple cost- 
effective solutions to our 
communication challenges 
in addition to providing the 
service that we need to keep our 
phone/communication/computer 
systems working 24/7.”
~ Samuel W. Edwards III,
	 President
   S. Wallace Edwards & Sons, Inc
.
(Doing business as: 
Virginia Traditions 
Catalog, Edwards 
Virginia Ham 
Shoppes, The Virginia 
Company and Surry 
Farms)

TELEPHONE & INFORMATION SYSTEMS

Any Lunch or
Dinner Entree

with coupon
Limit one coupon per table.

Valid through 1/31/10.

10
Non-Smoking • Kids’ Menu • Great  Vegetarian Selection
Plus Pot Roast, Meat Loaf, Jerked Chicken  
and Pad Thai

eat. drink. think.save!

Open 11:30am Daily • foodforthoughtrestaurant.com

NEW FOR SENIORS: “The Magic 55”

Healthier Sized Portions and Lower Prices
Please Join Us for Lunch or Dinner!

%
OFF

NDN121709

“Money is the biggest   
challenge facing the 
construction industry as 
a whole.” - Buddy League



League reports.

      With lean months likely ahead in the road construction industry, 

League has maintained the same strong stature and calm, positive 

attitude that he counts on from his site foremen and heavy equip-

ment operators as they work through opposition in the field. While 

there have been slight reductions in their work force, League has 

succeeded in maintaining their core of  experienced personnel to 

ensure a high quality finished product. 

     “We value our field workers. They’re the building blocks that re-

ally make all of  this work,” League says.

      As League helps the team at Branscome find an avenue through 

the sluggish local economic conditions, he says that Branscome has 

diversified it’s scope of  services, and expresses confidence that the 

market will eventually pick up. 

     “We’ll keep our core group of  people busy. We’re looking at 

different opportunities out there to take advantage of. As long as 

we’re able to change with the times and the economy, we’ll be fine,” 

he says.

     Looking at the bright photos of  heavy equipment framed in wood 

outside of  League’s office, one can’t help but notice Branscome’s 

catchy tag-line between the images of  plodding machinery: “The 

Road Forward.” While League’s prediction of  “more of  the same” 

for the local construction market may present it’s fair share of  twists 

and bends to navigate, it is sure to be a project that can be man-

aged with the right blueprints. The positive thinking that League has 

drawn on to pour the foundation of  their business model will surely 

contribute to making “The Road Forward” in 2010  easier to navi-

gate  - with the hope that it won’t take long to become as smooth as 

a freshly paved highway. 
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     Over many years of law prac-
tice, the question I hear most of-
ten is: “Why don’t more people 
plan their estates?” There are 
many reasons for this. For ex-
ample, some people think they 
are too young to be concerned 
about estate planning; some think 
their estates are not large enough 
to plan; some do not believe their 
estates will go through Probate or 
will not be taxed; others believe 
estate planning is only for the 
rich. I believe that the most com-
mon reason is fear:  fear of delv-
ing into the unknown; fear that 
planning will be too much trou-
ble; fear of having to make tough, 
yet important family decisions; 
fear that planning will be too ex-
pensive; fear of doing something 
wrong; even fear of dying. Fear 
causes people to procrastinate! 
If we put it off, we will not have 
to face any of these fears; doing 
nothing is always less painful. 
    I recommend that you view es-
tate planning as LIVING PLAN-
NING. In fact, it is an opportuni-
ty to combine your creative ideas 
and financial resources to develop 
an environment (and a plan) for 
yourself and your family that will 
extend far beyond your lifetime. 
It is your opportunity to share 
your successes with others, espe-
cially family members. By com-
pleting your Estate Plan, you take 
the “What If” worry away and re-
place it with “Peace of Mind”. 
     Your estate plan is not just 
about documents; it is about RE-
SULTS! I have learned that all 
of us regardless of our financial 
worth share a set of common 
needs and concerns. We want to 
preserve our dignity during our 
lifetime. We want to protect and 
increase our assets to the great-
est extent possible. We want 
to provide and take care of our 
loved ones in our own unique 

family way.  In addition, we want 
to make sure that what we have 
worked so hard to build is not 
wasted through unnecessary in-
come and estate taxes or estate 
administration fees after we die. 
    The four most expensive words 
I hear as an estate planning prac-
titioner are “I’ll do it tomorrow.”  
In estate planning, tomorrow may 
instantly become today. Thinking 
about doing it will not overcome 
your fear; “getting it done” will!
     For 30 years, I have been on 
the cutting edge of estate plan-
ning as a practitioner, author, 
teacher and frequent motivation-
al speaker before student, civic, 
social and professional groups 
including the National Network 
of Estate Planning Attorneys. My 
law firm, Ferris & Associates, 
P.C. has published many articles 
and provided many of these ar-
ticles on the firm’s website:
ferrisandassociates.com.  
     In future editions of Next Door 
Neighbors, our attorneys will 
answer your questions: Who can 
help me develop my estate plan?, 
How do I remain in control of my 
assets during life yet protect my-
self in case of disability or inca-
pacity?, What is Probate and what 
are the alternatives to Probate?, 
What is the roll of my succes-
sor Trustee or executor at death?, 
Should I use a Will or Revocable 
Living Trust as my basic estate 
plan?, How can I avoid death 
taxes and be sure my estate goes 
to whom I want, when I want and 
how I want?, How do I keep in-
heritance in my “bloodlines” and 
protect my children’s inheritance 
from predators, greedy non-fam-
ily members, failed marriages or 
creditors?
    Please call us with any ques-
tions you may have. (757) 220-
8114. 

Dick Ferris

Answers from your Estate Planning Attorneys 
at Ferris & Associates, P.C.

Love • Money
Control

“As long as we’re able 
to change with the times 
and the economy, we’ll 
be fine.” - Buddy League
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