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A.n issue about our waterways seemed
appropriate to me last fall when I was
planning 2011 themes for this magazine.
After all, this is Hampton Roads where
there is water just about everywhere. You
don’t have to fish or boat to appreciate the
abundance of water resources adding to
the beauty of our surroundings and pro-

viding a habitat for creatures living in the

waters and along their banks. We are even

Meredith Collins, Publisher

fortunate enough to be within close driv-
ing distance to the Atlantic Ocean.

With this issue we wanted to bring you a mix of stories and introduce
you to people who are tied to our waterways. Some of the folks we have
interviewed conduct research and make their life’s work from rivers and
the Chesapeake Bay. Other people see the nearby rivers as a place to play
and relax. If you read all of the stories (and I hope you do) you will find
that no matter what the individual’s connection to the water is, there is
a great appreciation for our waterways and the Bay they feed into. There
is an equal of amount of respect for environmental concerns relating to
our waterways.

I enjoyed reading the stories my talented writers provided for this issue
because I learned a few things from neighbors who do more than stick
their toe in the water when it comes to doing what they like to do. They
dive deep! I hope you enjoy learning more about our waterways and also

about ways we all can help make them cleaner and healthier with each

new day. NDN
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Dr. John Wells got his start in marine science
at an early age, collecting sharks teeth along the
Potomac River.

“If I trace back as best I can to what really
oriented me into the marine science area, I'd
have to say that my earliest childhood memo-
ries take me back to Westmoreland State Park,
where our family would camp on the Potomac
River,” he says. “I remember that there were
fossils littered on the beaches of the Park and
I was extremely interested in those fossils be-
cause I couldn’t understand where they came
from. I couldn’t understand how sharks’ teeth
that were very old and preserved — how they
turned up on the beach?”

While studying Earth Science in high

SIr. John T. Wells

By Lillian Stevens

school, the young scholar learned that before
the sharks’ teeth turned up on the beach, they
had actually eroded from sedimentary strata
once covered by the ancient Atlantic Ocean.
When the sea level changed the sharks’ teeth
became fossilized over millions of years.

“That got me very interested in marine life
in general and the geological aspect in particu-
lar — and I really liked the Potomac River area,”
Dr. Wells says.

As he was picking up fossils, he was also
picking up the first thread of a career he would
later weave into becoming head of an institu-
tion recognized worldwide for its expertise in
coastal marine science. Dr. Wells is the Direc-

tor of the Virginia Institute of Marine Science

(VIMS) and the Dean of William and Mary’s
School of Marine Science.

Encompassing 40 acres along the York River
in Gloucester Point, VIMS is one of the largest
marine research and education centers in the
country, and its scholars and alumni are recog-
nized worldwide for their expertise in coastal
marine science.

Though Dr. Wells wears two separate hats -
one as an academic dean and the other as direc-
tor of a state agency — the missions of the two
institutions closely dovetail. VIMS’ primary
focus is coastal and estuarine science, which
in turn provides William and Mary’s marine
science graduate students unparalleled oppor-

tunities to study and conduct research, from
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inland watersheds to the ocean.

“VIMS is unique because it has a legal mandate to provide research,
education and advisory services to government, citizens, and industry,”
Dr. Wells says. “That means that, as a state agency, we are on call 24/7
to pick up the telephone should a question come in about a fish kill. We
might be able to provide an answer that could take as little as five min-
utes — or the phone call could lead to a two or three year project funded
as a separate initiative from the State.”

Dr. Wells takes the service part of what VIMS does very seriously.
He also takes seriously a less-than-robust economy, but prefers to look
at economic setbacks as opportunities. Last year, for instance, VIMS
took an unprecedented financial hit yet continues to turn out excellent
work, as evidenced by recent accomplishments and recognition for the
scholarship and research there.

“From a budget perspective, the past three years have been among the
worst I've seen in my career. Permanent budget reductions forced us to
make some really hard decisions. We approached those decisions with
great purpose — very thoughtfully — asking ourselves ‘how do we do this
strategically?” How do we do it not for the remaining years that I may be
dean and director, but how do we do it really for the future — the next
20+ years?”

One of the things that VIMS does extraordinarily well is to take
research, much of which is funded through grants and competitive
contracts, and turn that research into understandable products for the
public. Experts at VIMS also study the effects of weather on shorelines
and impart knowledge to the public regarding places hit with disasters
— whether natural or ecological.

Just months ago, Dr. Wells was reminded forcibly of the relevance of
science to his own life. His son Gaelen was living in Japan during the
recent tsunami which claimed the life of a young colleague from nearby
Midlothian.

“Gaelen teaches English as a Second Language (ESL) and was physi-
cally located in a small coastal town north of Tokyo when the tsunami
hit,” Dr. Wells says. “He was perhaps 100 miles from Sendai which is
sixty miles south of the Fukushima Daiichi Nuclear Power Plant. We had
one email from him talking about a massive earthquake and didn’t hear
from him again until the next day. It was pretty bad but we knew there
was nothing we could do but wait until we heard from him again.”

While there is nothing we can do to prevent a tsunami, Dr. Wells
points out that our actions do have a direct impact on local waterways.
Just like a stone tossed into a pond causes ripples, things that happen in
one part of the Chesapeake Bay impact other parts of the Bay.

“I think that there are two truths of the Chesapeake Bay. One, every-
thing in the Bay — from the water that flows through it to the habitat to
marine life — is connected. Second, the health of the Bay is absolutely,
fundamentally tied to our economy. So if we want a fishery or fisheries
to be economically viable, we must have a Bay that has clean water — we
must have an adequate habitat — and not overfished. It’s important to
recognize that the Bay and the economy are tightly tied together.”

Dr. Wells says that the best way to ensure a better Chesapeake Bay is
to educate citizens as to the value of science in their lives — and encour-
age them to help educate others.

“I think that’s something important that we can all do,” he says.

This summer, VIMS is partnering with Yorktown Sailing Charters
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and the Schooner Alliance to offer weekly “Sci-
ence Under Sail” cruises during which guest
scientists will share their knowledge of the Bay
and its marine life during two-hour cruises on
Wednesday afternoons.

VIMS also continues its work with William
and Mary and other external partners on a
project called ChAP (Chesapeake Algae Proj-
ect) which explores biofuel production using
algae growing naturally in the Bay. Also, a
50-year monitoring program shows that Ches-
apeake Bay oysters are now developing resis-
tance to diseases which were contributing to
their decline.

In addition, the region’s signature crustacean
- the much-loved blue crab population - is be-
ginning to recover after decades of decline.

If anyone wonders why marine science is
so important, last year’s massive oil spill in the
Gulf of Mexico offers another clear example.

“The Deepwater Horizon spill drove home
the need to protect our natural resources even
as we produce the energy our nation needs.
Our graduates - our alumni - played lead roles
in the scientific response to the spill,” Dr. Wells
says.

Dr. Wells comes from an academic family,

so he had an appreciation for the academic
world from a very young age.

“My father spent his entire professional ca-
reer in the physics department at James Madi-
son University,” he says. “And my grandfather
taught Psychology at Radford University. So
while I can't say that led me into marine sci-
ence necessarily, it probably had some role in
leading me into academia.”

He attributes his foray into the administra-
tive world as happenstance, and says that he
had no particular aspirations to be involved in
administration.

“When I first got my doctorate, I was young
and enjoyed teaching,” he says. “I was involved
in research projects that were very exciting be-
cause they took me to different parts of the
world. At UNC Chapel Hill, I taught one class
in particular that I loved — a field course in bar-
rier island ecology and geology. But one day,
the Director of the Marine Science Institute
stepped down and over the course of a month
or two, I was pressed into service. So it sort of
just happened.”

“Or maybe they got me in a moment of
weakness,” he says with a laugh.

After a successful decade in administration

at UNC Chapel Hill, Dr. Wells was tapped for
his current post at VIMS, a 20-minute drive
from the Queens Lake home he shares with his
wife, Patsy.

“Patsy is pursuing her own long-term goals
of being an accomplished musician, artist and
Master Gardener,” Dr. Wells says with pride.

The couple enjoys gardening and tending
to their yard together. Dr. Wells also enjoys a
good book, day-hiking and occasionally pick-
ing up his banjo.

In addition to their son who remains in Ja-
pan teaching ESL, the Wells’ have a daughter,
Loretta, and two grandchildren who live in
Pensacola, Florida.

One wonders if a budding marine geologist
had looked up at the stars in the evening sky
all those many years ago, instead of turning
his eyes on the fossils strewn along a Virginia
beach, might he have become an astronomer?

VIMS and William and Mary are all the bet-
ter for Dr. Wells’ choice. INDN

To learn more about the Virginia Institute of

Marine Science visit: http://www.vims.edu
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BAY 101

Backyard Basics

By Sandy Rotermund

Its summer. The temperature is warm, and
rain is expected this evening. You just mowed
your lush, green lawn and faithfully fertilized it.
Grass needs food, too, you chant to yourself. A
good rain will soak in the nutrients along with
the grass clippings, and the extra water will just
run off into the storm drain. You are certain
that this is Mother Nature’s clean-up for your
job well-done. You sing out, “Ahh — what a
beautiful day!”

Ann Jurcyzyk might see it a different way.

“Oh, what you've done to the Bay,” she'd say.
“Nitrogen and phosphorous won't go away!”

As the Virginia Outreach and Advocacy

Does your child need summer

Speech Therapy!

I provide therapy services during the summer
months and throughout the year for speech-lan-
guage delays and disorders impacting the com-
munication of children, adolescents and adults.
Accent modification training is also available.
Call today to schedule a
complimentary consultation.

(757) 645-3339 @
‘WORDS MATTER, LLC % .

358 McLaws Circle, Suite 1 « www.wordsmatterslp.com

|

Jacque Jordan, CCCSLP
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Manager for the Chesapeake Bay Foundation
(CBF), Ann’s message is one worth hearing.
The Chesapeake Bay, a national treasure, needs
to be saved right here in our own backyards.

“Nitrogen and phosphorous are the two nu-
trients we're most concerned about,”
Ann says, “because, together, they
cause the algae blooms.” The smooth,
emerald vegetation blanketed across
the James River’s inlets comes to
mind.

“Algae blooms, when they occur,
are like an explosion of algae,” she
says, emphasizing that this is okay
because algae gives off oxygen. “It’s
when they {the algae} decompose that
they suck all the oxygen out of the
water and create what are called dead
zones. It’s these dead zones where not
enough dissolved oxygen is in the water to sup-
port the aquatic life that’s in there.”

When this happens the living things that
move — like rock fish and crabs — will just go
elsewhere. Occasionally, you'll see what is called
a “crab jubilee”. The name sounds joyful - like

a celebration, but it is just the opposite. Dur-

The Art of
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Tom Ford Eyewear
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other discounts.

ing a “jubilee”, crabs will burst onto the beach
in huge numbers - all at the same time.

“There is not enough oxygen in the water to
support them, and then they’ll just die. They

need to be in the water.” Organisms that don’t

“If we fix the ecosystems
in our own backyards, the
Bay will take care of itself.”

~ Ann Jurcyzyk

move - like oysters and clams - will eventually
suffocate without enough oxygen.

Storm water is untreated water that eventu-
ally feeds into the Bay. Runoff from over-fertil-
ized lawns and gardens creates a major prob-
lem, especially in heavily populated areas of the
Chesapeake Bay watershed. Add to that the

OFF

Excludes insurance and
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runoff water from our agricultural areas - farms
with livestock - and you have more nutrient
overload. Storm water runoff is a priority issue
facing the Chesapeake Bay’s ecosystem.

With a degree in Horticulture and English,
Ann’s science background touches
many aspects of her life. Ann’s full-
time job at CBF evolved last year
after she was required to complete
a 40-hour Bay-related stewardship
project for a course she was taking.
An admitted lifetime conservation-
ist, Ann aggressively pursued a Living
Shoreline project with Walter Priest,
a Restoration Scientist from the
National Oceanic and Atmospheric
Administration (NOAA), and Scott
Hardaway, a geologist at the Virginia
Institute of Marine Science (VIMS).

Both gentlemen were skeptical of Ann’s lack of
experience in that area. Her determination and
persistence persuaded them to involve her in
the restoration of the eroding shoreline at the
Jamestown 4-H.

“He {Mr. Priest} thought I was crazy,” Ann

says shaking her head and laughing. Ann dis-

Debby Bauer-Robertson, Optician & Jeanne |. Ruff, Optometrist
Partners in Exceptional Vision Wellness

Love Your Vision... Love Your Eyewear!




covered that their ideas, measurements and cal-
culations were recorded in a number of places.
“They had all the specs for it {the shoreline
project}, but they just had sketches on the back
of a napkin. And you can’t turn that in for a
grant proposal.”

Ann’s 25 years working as a director of mar-
keting and communications for technology
companies paid off — literally. Her two grant
applications for the Jamestown 4-H Living
Shoreline Project earned a combined $225,000.
With those funds, the project would stabilize
the bank along the river by creating two break-
waters where grasses could be planted. The
second grass planting was completed in May
2011.

“Wee are trying to stop the sediment from the
erosion, which goes downstream and covers up
the submerged underwater grasses and silts over
the oyster beds,” Ann explains. “If there’s too
much sediment in the water, and it settles out
on those oyster reefs, then the spat {baby oys-
ters} can't set — it’s too slippery.”

No bigger than a grain of sand, these tiny
oysters need a rough surface, like an oyster

shell, to attach to. This is how oyster reefs grow,

thus maintaining their filtering function for the
Bay.

“Besides the fact that a lot of people like to
eat them,” Ann says, “if the water is above sixty-
degrees, and if the average market-sized oyster
is three inches long, it {an oyster} can filter 50
gallons of water a day.” That’s a cleaning con-
tract that’s difficult to compete with.

As an educator and advocate for CBE, Ann
disperses her message more through the spoken
word than through her writing.

“You know, I'll go pretty much wherever I'm
invited,” she says. Her speaking engagements
have included the Commonwealth Club of
Virginia, Fords Colony’s Trailblazers Club, and
numerous civic and volunteer organizations
throughout the region. “I'm happy to give them
this sort of Bay 101 and talk about what they as
individuals can do.”

As the mother of two teenage daughters, Ann
shares parents’ concern for the safety of their
children when they swim in the local waters.
Several area beaches close on a regular basis due
to unacceptable levels of bacteria in the water.
As a triathlete, Ann also knows the risks for

adults. A fellow athlete who recently partici-

pated in a race which included swimming in a
local river, required weeks of multiple antibiot-
ics before a cut on her ankle would heal.

Ann, along with trained volunteers called
Clean Water Captains, is committed to educat-
ing citizens of the Chesapeake Bay watershed
about the impact their actions have on the
Bay.

“The easiest thing you can do is to avoid
“I think
we take it for granted that {the Bay} is there,

over-fertilizing your lawn,” she says.

and it’s beautiful. On a day like today, with the
sun bouncing off the water, it’s gorgeous — but
on a surface level.”

Though she admits that the Pre-Colonial
days are gone when the Bay’s waters were pris-
tine and filled with enough sturgeon that you
could almost walk across them, the Bay can
definitely get healthier by employing better
practices on land.

“If we fix the ecosystems in our own back-
yards, the Bay will take care of itself,” Ann says
with certainty. NDN

To learn more about the Chesapeake Bay Foun-

dation visit: http://www.cbf.org
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most all his life.

“I have fished the York River ever since I was a child,” John says,
adding that he and his brother, Jason, “grew gills” when it came to the
York River.

John grew up in King William County and he would visit James City
County often. Many members of his mother’s side of the family lived in
Toano. His father also had a good friend who was a waterman in West-
moreland County and they often fished together.

“He [his father] probably gave me my first taste for fishing,” John says,
solidifying his strong love for the water.

John earned a degree in Agricultural Education from Virginia State
University, and it was there that he met his wife, Brenda, from Charlot-
tesville, Virginia. Fate caused him to eat at the college cafeteria on the
day that he met her. “I was too broke for McDonald’s that day,” he says.
They dated for three years and married in 1991.

For 14 years John commuted to Richmond to work in the billing and
credit department for Virginia Power Company. John is also a Reverend
at Trinity Baptist Church, where both of his parents still serve as deacon
and deaconess.

“I felt God leading me into a different field of life,” John says. He
decided to leave Virginia Power Company to substitute teach at the local
schools and also spend more time with another of his passions: pho-
tography. John especially enjoys shooting photos of nature and he has
spent a considerable amount of time at York River State Park honing his
craft. He was there shooting photos so often that Chief Ranger, Brad
Thomas, began to refer to him as the “guy with the camera”.

It wasn’t long before John was filling out an application for a summer

“There is enough fresh water
in our section of the river
making it possible to catch
some pretty decent catfish,
in addition to croaker, spot

and such.”  ~ John Gresham

job at York River State Park. He was hired and provided maintenance,
served as a park interpreter and worked with the kids” hiking programs.
John worked two summer seasons at the park as a Contact Ranger/Park
Interpreter. Last year he accepted a 1,500-hour yearly position as an
Education Specialist where he assists with guided-ranger, hiking, canoe-
ing, and kayaking programs. John also writes articles and submits pho-
tos to the Virginia State Park’s social networking sites (http://www.dcr.
virginia.gov/state_parks/index.shtml) and blog entries on Virginia Out-
doors and Facebook. He publishes his own blog (http://baystrideim-
ages.wordpress.com) which features engaging wildlife photos along with
his stories about fishing, kayaking and other adventures along the York

River and other waterways.
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Answers from your Estate Planning Attorneys

at Ferris & Associates, P.C.

460 McLaws Circle, Suite 200 Williamsburg, VA 23185

Prenuptial Agreements were
once thought of as the exclu-
sive province of the “rich and
famous.” Today, however, mar-
ried and unmarried couples are
implementing these agreements
quite often. Prenuptial, Post-
nuptial or Partnership Agree-
ments are legal documents
sanctioned by Virginia law that
provide for how the parties will
take care of each other in case
of health or incapacity issues;
how to treat property owned
by the parties; how to handle
debts during the relationship
and how to provide for children
(or other heirs) in life and after
death.

The document should include
(at least) the following provi-
sions: (1) net worth of parties;
(2) description of premarital
property; (3) property acquired
during the marriage or partner-
ship; (4) premarital debts; (5)
post-marital debts; (6) rights of
parties upon divorce and death;
(7) alimony or child support,
if appropriate; (8) present and
past employment intentions of
parties; (9) how to handle life
and health insurance issues;
(10) proper beneficiary desig-
nations of IRA and other retire-
ment plans.

Here are several frequently
asked questions with our an-
swers  concerning  Marital
Agreements:

Is a marital agreement for
me? If you are approaching a
marriage (or long term rela-
tionship) with assets of your
own, have children from a pri-
or relationship, are a surviving
spouse, or own a business, you
need a marital agreement. By
planning now, you make sure
your wishes are clearly known
to each other. Your failure to
plan now may cause an irrepa-
rable rift in your family during
life and after death.

I have a revocable living
trust already in place. Do I still

(757) 220-8114

need a marital agreement? Al-
though revocable living trusts
are important documents, they
are still subject to state laws
such as the “Augmented Estate”
law. In Virginia, in absence of
a properly implemented marital
agreement, a surviving spouse
is entitled to one-third of the
deceased’s estate. This “right
to elect” against the deceased’s
estate can be waived in a mari-
tal agreement.

Do I have to retain an at-
torney? 1t is best if both par-
ties have their own attorney to
protect each party’s property
rights and other legal rights
you have in a marriage or long-
term relationship. For example,
Ferris & Associates will repre-
sent one party and prepare the
marital agreement. The fiancé
or other partner will then re-
view the draft with his or her
own counsel so that the parties
have independent counsel on
the important issues contained
in the agreement.

Can we make a premarital
agreement after marriage?
Yes — everything that can be
done in a premarital agree-
ment can also be included in a
postnuptial agreement. It is our
practice experience, however,
that after the marriage has oc-
curred, few couples (or part-
ners) actually follow through
with a postmarital agreement.

What do I need to do in
preparation of a prenuptial
agreement? Seek competent,
experienced, legal counsel in
marital agreements and be-
gin the process 90 days prior
to marriage. The document
should be signed by the parties
30 days prior to marriage.

If you would like more in-
formation on Marital Agree-
ments or a consultation with
one of Ferris & Associates’ at-
torneys, please call us at (757)
220-8114 or visit our website at
www.ferrisandassociates.com.

NEXT DOOR NEIGHBORS
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John has always had a love for the water. Even though he has spent
many hours in and on various streams and rivers, it was not until 2006
that he took up kayaking.

“I saw a guy in a kayak while I was reading a fishing angler maga-
zine,” John says. “It prompted me to buy one myself. They are the per-
fect fishing boat because you can go into shallow water undetected and
almost shake hands with the great blue heron.”

John suggests that people who want to be out on the water try both
kayaks and canoes.

“Everyone should try both,” he says. “Kayaks are faster and less likely
to tip over since your body is already pretty much in the water - almost
level with the water.”

John smiles as he admits that there have been a couple capsizes.

“That’s why we call it a water sport,” he says jokingly. “If you don’t
make any sudden leaning movements, you won't get wet.”

Part of John’s job that
he enjoys greatly is talking
to people about the many
amenities the park has to
offer. One of the greatest
features of the York River
is that it has very little de-
velopment along the water-
front. There are a lot more

opportunities to encounter

wildlife such as blue herons
or snowy and great egrets. Fiddler crabs can be found in the marsh as
well as muskrats and river otters.

“There is enough fresh water in our section of the river making it
possible to catch some pretty decent catfish, in addition to croaker, spot
and such,” he says.

One section of York River Park is called Fossil Beach where groups
(with a reservation) can hike along the shoreline where erosion has
taken place, revealing shells and other ancient remains. The park also
houses two playgrounds along with kids’ camps for elementary children
throughout June, July and August. High school and college classes are
also available for self-guided or ranger tours, as well as paddle tours and
demonstrations on paddling and paddling safety.

The history and adventure the park offers is endless. People visiting
the park can discover findings on the American Indians, Colonists, and
the Civil War. They can participate first hand in finding a special fos-
sil, eel or baby flounder with a seine net, or visit the indoor aquariums.
There is a treasure of some sort for every one visiting York River State
Park...even if it’s as simple as taking in some fresh air.

For John it’s like a dream come true to be employed by the park and
work in an environment that he loves. He can still recall many wonder-
ful moments as a boy fishing with his brother and their dad on the fam-
ily boat at a local farm pond.

“My brother and I grew up with reels in our hands,” he says. |NDN

To learn more about York River State Park visit:

heep://www.dcr.virginia.gov/state_parks/yor.shtml



SZelly Pratt

By Alison Johnson

™

Ask Kelly Pratt if he has any hobbies be-
sides fishing and the answer comes almost
before the question is completely out.
“Nope,” he says. “No ma’am.”
There’s a pause, a chuckle and then a
slight elaboration: “I just fish. If I'm not
working, I'm fishing.” Most days, Kelly
gets out on the water as soon as he’s fin-
ished jobs for his landscaping business
— no matter if the weather is cold or
rainy. “The fish are already wet, so they
don’t care,” he says. “I've been out there
with ice on the water. You learn how
to bundle up. Its cold, but youre on
the water catching fish and that means
youre having fun.”
Kelly, 51, has been fishing since he
was about 6 years old, and his boy-
hood love for the sport has never
faded. That, combined with determi-
nation, patience and years of experi-
ence, has helped the lifelong James
City County resident win bass fish-
ing tournaments locally and up and
4 Cming ProtosBY down the East Coast. Not surprisingly, he also is
i : passionate about preserving local waterways.
Kelly loves two sides of fishing: the chance for peace and the thrill of hooking a fish. His
ideal day is driving his favorite 20-foot boat past geese, bald eagles and osprey on the Chicka-
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hominy River in search of large-mouthed bass.
He doesn’t carry a cell phone and if he’s alone,
he soaks in the quiet — other than locusts and
birds chirping. “You listen to the world,” he
says. “Your problems fade away. You can worry
about your own world when you come back.”

Kelly also has a major competitive
streak. He relishes the challenge of
fooling fish into thinking his lures
are something alive. His best catches
have included an 8 Ib. 3 oz. bass
from Waller Mill Reservoir and a
number of 70-plus pound catfishes
from the James River. Reeling in the
latter, he recounts, is “like hooking
up to a pick-up truck and holding
on,” usually for five or 10 minutes.
He lets the vast majority of his catch
go free, however. If a fish doesn’t sur-
vive, he gives it to a friend who likes
to eat it so it won't go to waste.

“But it’s probably been three years since I've
had one die on me,” he says.

Kelly came by his love of the outdoors early.
The second of four siblings, he grew up on
National Park Service Property in James City
County, where his father worked as a park

maintenance supervisor. The two often went

Fill Your.:£

" Growlers!

YOUR FAVORITE CASE
OF ALEWERKS BEER

Not valid with other offers. Limit one
coupon per person

fishing off a bridge leading to Jamestown Is-
land. The boy’s first catch, a three-pound cat-
fish, came one late afternoon when he was
about 6. With his father’s help, Kelly remem-
bers reeling in the fish as a ferry sailed by on
the James River.

“You listen to the world.

Your problems fade away.
You can worry about your
own world when you come
back.”

~ Kelly Pratt

“I thought that fish was a monster,” he says.
“That was the good old days.”

After graduating from Lafayette High
School, Kelly worked a variety of maintenance
and management jobs with the park service
and later at a private campground. He and a
younger brother now run Kelly’s Landscaping,
offering services such as grass cutting, tree re-

moval, pruning, seeding and fertilizing. “Right
now we almost have too much work,” he says.
“Not enough time for fishing.”

Kelly was just 16 when his father passed
away, but he continued to fish with friends and
on his grandfather’s farm in Kentucky. Being

a good fisherman, Kelly says, mainly
requires resolve, a little coordination,
arm strength to reel in the bigger
fish and good equipment, especially
sharp hooks and a strong line. Last
but definitely not least is the experi-
ence to puzzle out where fish will be
— according to season, time of day
and tide — and the best bait to use.
“Anybody can do this,” he says.
“You don’t have to be the biggest,
fastest or strongest person. It just
takes a lot of hard work. If you go out
there and don't catch fish, you know
youre doing something wrong and you try to
adjust. It takes practice.”

For example, different bait is best at certain
times of year. When fish are spawning or lay-
ing eggs Kelly uses soft soft plastic lures that
are easy to control. Bass protect their eggs in
an area about the size of a dinner plate, and
slowly navigating the bait into that spot is al-
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most certain to catch them. “The fish will go
to it because they want to get it out of there,”
he explains.

Kelly began entering weekend tournaments
in 2000, mainly fishing for bass. He currently
competes in 15 to 20 a year, and has traveled to
Alabama, Florida, Georgia and New York. He
has won numerous individual and team con-
tests and once placed 9th among about 200
skilled competitors in the Bassmaster Open
on the Potomac River. For an extra edge, Kelly
custom-paints his “crankbait” — a manufac-
tured lure that imitates the natural foods fish
eat — to look as realistic as possible.

Kelly earned almost $30,000 from competi-
tions two years ago, including a new boat that
brought the total number of boats he owned to
three. However, that was a banner year. Over-
all the money he earns is about equal to what
he spends on his sport. “If you do more than
break even, youre having a very good year,” he
says.

During the week, Kelly goes to work early
so he can practice for tournaments at the end
of the day. The divorced father of two stepchil-
dren gets out on the water — usually the Chicka-
hominy River — an average of four days a week,

spending about five hours fishing before head-

ing home after 8 or 9 p.m. In November and
December, after bass competitions have ended,
he heads to the James River for catfish.

“The James actually has become one of the
best rivers in the country in terms of big cat-
fish,” he says. “It’s gotten pretty famous. The
Chickahominy now is well-stocked with four-
pound bass. When I was a kid, you couldn
catch many four-pounders. Fishing here has
definitely gotten better over the years. I'm not
sure why. Hopefully it’s just a better environ-
ment.”

Naturally Kelly is an advocate of keeping our
waterways clean and safe for everyone. Kelly
urges people to not throw trash or used fishing
line into rivers. Among other harmful effects,
fishing line can easily wrap around a boat’s mo-
tor and destroy it.

“I see that stuff out there all the time, and
it’s just sad,” he says. “Our waterways belong
to everyone.”

As for his advice to novice fisherman, he en-
courages them not to worry if they don’t catch
anything right away. “Sooner or later, it will
be your turn,” he says. “Don’t get discouraged.
Just keep trying different things, going to dif-
ferent places. It’s like life: never give up.” NDN
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Zinsley Goad

Creating
Eco Discovery Park

By Linda Landreth Phelps

Tinsley Goad first heard about the concept of Eco Discovery Park
from his friend Steve Rose. As they chatted by the pool that is a gather-
ing spot for their Indigo Park neighborhood, Steve shared a vision that
he had for a learning center that would inspire individuals and govern-
ment to make the health of our environment a priority. Steve described
a park that would feature nature trails as well as interactive, hands-on
display areas for composting, recycling, and other new technologies that
encourage sustainable living.

Tinsley was willing to help, although bringing this concept to reality
would be a big project for people whose careers already kept them very
busy. But thanks to a recent change in Tinsley’s employment, it will be
possible for him to devote more time to the development of Eco Discov-
ery Park as well as to his family and his favorite hobby.

After six years of working with a British company and thousands of
frequent flyer miles, Tinsley is now Chief Financial Officer of Advance-
Path Academics. AdvancePath is a growing Williamsburg company that
provides a different learning model for public schools struggling with
retaining at-risk students. This new position with its more relaxed travel
schedule also allows Tinsley to consider a purchase he’s wanted to make
for a long time.

“I had to sell my boat when my family moved to London for a year in
2007, Tinsley says, “and I have been missing it ever since. I am looking
forward to getting another one so I can get out on the water again with
my family.”



Tinsley’s affinity for the great outdoors, and
especially for the water, can be explained by
family tradition. In Virginia, a love of boating
and fishing is often handed down from gen-
eration to generation like the secret recipe for
Grandpa’s barbecue sauce.

“I have been on and around the water since
I was 6 years old. My family lived in the little
town of Lovingston, Virginia, the county seat
for Nelson County. Growing up, my brother
and I would fish some of the most spectacu-
lar rivers and lakes in the world, both from a
scenic and a sport fishing standpoint. We tried
our luck on the Tye, the Rockfish, and the
James Rivers. My parents had a boat on Smith
Mountain Lake, so we spent a lot of time there,
t00.”

It’s a family tradition Tinsley is anxious to
continue. If all goes as well as Tinsley and his
colleagues expect, he and his family will soon
be able to enjoy the water together as a part of
Eco Discovery Park.

When Steve Rose, owner of Williamsburg
Event Rentals, first conceived the vision for
Eco Discovery Park, it was a natural outgrowth
of another organization, Inclusion, a nonprofit
he founded in 2004. Steve’s idea was to build
an educational center that would serve to in-
form and inspire young people of diverse back-
grounds living in the Historic Triangle com-

munity about environmental issues. He soon
realized that not only did the need for such
a place transcend such a narrow application,
but its implementation could also attract more
ecotourism (one of the fastest growing segment
of the tourism industry) to Williamsburg. Eco
Discovery Park, as he imagined it, would be a
place where the protection and appreciation of
the environment would merge education with
family-friendly fun.

Steve and his dream came first, followed by
two more men that pooled their expertise with
Steve’s vision to make a cooperative commit-
ment to the future. Steve, Tinsley, and their
neighbor, Harold Philipsen, managing director
of Northwestern Mutual Insurance Company
in Williamsburg, formed a nonprofit corpora-
tion.

Eco Discovery Park, Inc. is currently work-
ing to evaluate potential locations. Their blue-
sky vision is land with waterfront access to al-
low visitors to experience and learn about our
unique environmental areas. The plan includes
both kayak and bike rentals, as well as guided
kayak and canoe trips designed to educate peo-
ple about how to both enjoy and protect these
fragile wetlands.

“We'd like to be located somewhere near The
Capital Trail so that Eco Discovery Park will be
a destination for hikers and bikers as well as a

stop for boaters,” Tinsley says. “We have plans
for a ropes course, too, designed to bring in the
more adventurous and active crowd, as would
a solar powered water feature that can double
as an ice rink in the winter.”

Ultimately, planners hope for such success
that paid employees will be possible, but un-
til that time a cadre of volunteers devoted to
the Green and Clean cause will keep the place
humming.

Tinsley graduated from the University of
Virginia with a Bachelor’s degree in Biology, so
has always claimed a keen interest in ecosys-
tems, flora and fauna. Those interests took a
pragmatic twist a few years later when he and
his wife, Mary K., came to Williamsburg to
earn Tinsley’s MBA at the College of William
and Mary and launch his career in finance.

“We've lived in Williamsburg for 21 years,
so instead of a ‘Come-Here’, by now I think I
can safely say I fall into the category of a ‘Been-
Here- for-Awhile’,” Tinsley laughs.

Tinsley is now appreciating the short daily
trip to his new office in McLaw’s Circle. Even
if the fish aren’t biting and the bugs are, it will
still beat the red-eye to London. NDN

To learn more about Eco Discovery Park visit:
http://ecodiscoverypark.org
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Emily Williams, an avid rower and past e

president of the Williamsburg Boat Club,

finds being on the water very soothing.

“I love the places where we row,” says
Emily, who has rowed along the Chicka-
hominy River and Gordon’s Creek many
times since joining the boat club six years
ago. “It is so pretty in the morning when
the water is calm. I like the feeling of iso-
lation there. It is a very calm, peaceful,
beautiful place. Rowing is very repetitive
and, as a result, has a meditative aspect.
It’s a great stress reliever.”

Emily first found comfort with the
water thanks to the influence of her
mother, Caroline. “My mother was a
very passionate swimmer, S0 we grew up
swimming,” she recalls.

Emily’s father, John, was a college
professor of Islamic studies, and di-
vided his time between the University
of Texas in Austin and the American
University in Cairo, Egypt. Emily
spent a great deal of her childhood in
both places. She has fond memories of
summers spent in Alexandria, Egypt,
swimming in the Mediterranean Sea.

“Growing up in the desert, you
find water landscapes very refreshing
and calming,” she says. “I loved it.”
Emily later took up rowing upon the
recommendation of a friend while
completing her graduate studies
in archeology at the University of
Durham in England, where rowing
is a popular sport.

“The first day I was there, I saw a By Brandy Centolanza
boat on the water, so I followed it,”
she says. She started a discussion
with the four people in the boat, which led to

the discovery of rowing opportunities with two
clubs, the Graduate Society Boat Club at the

university and the community-based Durham

Amateur Rowing Club.
She got her feet wet with the university row-
ing club, which was filled with members who

Emily Williams

Row, Row, Row
Your Boat'

Lisa w. Cumming Phatography

“were very friendly and very patient with peo-
ple who were learning how to row,” says Emily.
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Eventually, she started competing with the Durham Amateur Rowing
Club.

“It was a lot of fun,” she shares. “We went all over the north east
of England to compete in little regattas. It was nice to see all the little
towns. I loved rowing. It was a great experience.”

After graduation, Emily settled in Williamsburg, taking a job with the
Colonial Williamsburg Foundation where she works as the Conservator
of Archeological Materials. Throughout the 1990, she tried to find a
place locally to row without success. At the time, the only place with a
rowing club was the College of William and Mary, and only students
could participate. Discouraged, Emily took up other sports, including
running, swimming, and scuba diving.

She took her first scuba diving lesson in Thailand while visiting her
sister, Hilary, who was stationed there with the Peace Corps, then later
did some scuba diving excursions, including a return trip to Egypt in
1998 to scuba dive in the Red Sea.

“Scuba diving was something that I just always wanted to do,” she
says simply.

A vyear later, Emily took a leave of absence from Colonial Williams-
burg to work at the Western Australian Maritime Museum, helping to
recover artifacts from shipwrecks. Emily’s conservation research is water-
logged organic archeological materials such as leather and wood.

“It just proved to be a lot of fun, more fun than work,” she says.

One day in 2005, after having long ago given up on her quest for
a place to row in Williamsburg, Emily stumbled upon a submission
to the “Last Word” column in 7he Virginia Gazette in which a reader
wondered about a place to row for a friend who was visiting the area.
Someone from the newly-formed Williamsburg Boat Club responded
with a phone number. Emily called right away and began rowing with
the club two days later. She quickly bonded with members, whom she
describes as “very enthusiastic and encouraging,” and has been with the
club ever since, serving two terms as president.

Today, the club consists of roughly 30 members, some of whom have
previous experience with the U.S. Coast Guard or other venues and oth-
ers who are novice, including the eight new members who joined this
spring. Members gather to practice on weekends during the summer at
Chickahominy Riverfront Park along John Tyler Highway. The club is
typically active from March through December, though members have
access to indoor rowing machines to maintain their shape during the
winter.

“Rowing is really great exercise,” Emily says. “It is the only non
weight-bearing sport that works all your muscles. That’s a great aspect.
You are doing something that is calming but that is also a really great
workout.”

Emily says she also enjoys rowing because “It’s the ultimate team
sport. I had a coach who always used to say “There is no I in team’ and
that is so true about rowing. You really have to work with your team
members. I think that’s a lovely aspect about it.”

Currently, Emily is a sweep rower, which means she only uses one oar,
though her goal by the end of this summer is to become a scull rower,
using two oars, allowing her more freedom on the water.

Emily, who is one of five boat club members with coaching experi-
ence, also hopes to continue to help recruit new members to the club
through its learn-to-row classes, held regularly throughout the summer.

“I love to watch people learn to row, to see their enthusiasm,” she says.
“I’s always a lot of fun.” NDN

To learn more about the Williamsburg Boat Club visit:

htep://www.williamsburgboatclub.org
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Old Fashloned Values

“We’ve been in business for
over a century because we
know how important it is

to take care of your health
needs. Our selection of home
health items is the largest in
the area. With many years of
experience let me assist you
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in choosing the best items for ro

your needs. Stop in or give
me a call. 'm always happy
to help!” ~ Fay Cunningham
We look forward
to serving you! " .
e Full Service Pharmacy e FREE Delivery of
e US Post Office Your Prescriptions

e Home Health Items

Williamsburg
DRUG//CO.
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Let Us Make You Look
and Feel Your Best!

$20 off Brazilian Blowout
$5 off any One Hour Massage

$10 off Manicure & Pedicure
Tuesday is Senior Day - 10% Off any Services

Call us or stop by today!
(757) 229-1041

240 McLaws Circle
Route 60 near Busch Gardens in
Market Place Shopping Center

Visit one of us

& receive special
treatment at
special prices...

Offers good through 7/31/11

374 MclLaws Circle ¢ Suite One

Open: Mon. - Fri. 9am to épm
Sat. 8am to 4pm
Evening Appointments Available

l’[Musnons

Now book your
appointments online
and SAVE 10%
*._cannot be combined with other offers

Phone for your appointment today!

757-253-7790

www.illusionsbymarcus.com
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Lisa W. Cumming Pho aphyis

More than a third of all Virginians rely on
the James River and its tributaries for water,
commerce and recreation, but in the 1970s, af-
ter generations of nurturing its people, the river
itself desperately needed help. Sterling Nichols,
Williamsburg real estate developer and James
River Association board member, makes this
ongoing necessity a personal priority.

Sterling settled in Williamsburg 44 years
ago. “I've been here so long now, I'm almost
a native,” he says. But no matter where he has
called home, it’s always been near the water,
and its presence has affected his life in many
ways.

As a boy, Sterling lived a few miles upriver in
Hopewell, Virginia. In the late 1940s and early

A

‘50s, young Sterling and his buddies would fish,
ski and swim on their favorite playground- the
creeks and estuaries that join the James River
on its journey from the Virginia highlands to
its brackish marriage with the Chesapeake Bay.
He recalls his active childhood with pleasure.
“Back in those days, enormous schools of
herring would come upriver to spawn in the
creeks every spring,” Sterling says, “There were
millions of them! My friends and I netted her-
ring mostly for fun, but then I started salting
and selling them and made some good pocket
money that way.” Even as a chemical engineer-
ing student at Virginia Tech, Sterling kept up
this lucrative cottage industry when he could

get home in time for the spawn.

Americas Founding Bl

By Linda Landreth Phelps

Sterling’s early days on the water might
sound idyllic unless you knew that his home
town was then a place that most people avoided
unless they had to live or work there. At times,
Sterling recalls vividly, Hopewell’s omnipresent
paper mill stench combining with the airborne
ammonia from Allied Chemical’s fertilizer pro-
duction made the townsfolk gasp for breath as
they rubbed tears from their swollen, inflamed
eyes. In addition to the factories upstream,
several different companies were present in the
Hopewell area, and all of them were draining
their untreated effluent directly into the river
causing it to rapidly become a stinking chemi-
cal sewer.

“The river was nothing more than a dump

fared

Knowled

www.coopriderfinancial.com

e

The basis of a good decision.

RETIREMENT INCOME PLANNING + 401(k) ROLLOVERS & IRAs ¢ LIFE INSURANCE
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site,” Sterling recalls. “I've seen it at its worst,
when the water smelled so bad that it would
take your breath just getting your boat from
one side of the creek to the other. Other rivers
of that time would occasionally get so polluted
that they'd actually catch fire; I often wondered
if that was going to happen in Hopewell, too,”
Sterling says.

Though hard to believe now, this
wholesale contamination of our river
heritage was entirely legal. Protective
policies didn’t exist during that time,
but since then, environmental laws
passed by Congress and the Virginia
General Assembly have placed limits
on the pollutants that can be dis-
charged into the land, air, or water.
Citizen watchdog groups can claim
much of the credit for this change.
Sterling Nichols, through his asso-
ciation with one of those groups, has
been part of a massive cooperative ef-
fort to repair and protect Virginia’s waterways.

Sterling’s role in this initiative began when
a friend asked him to host a cocktail party at
his Governor’s Land waterfront home so that

people could learn more about the James River

Association (JRA). At this point, Sterling was
a real estate developer with a lifelong enthusi-
asm for the water and boating, but he, too, was
unfamiliar with the organization.

“Once I learned a little bit about what JRA
was accomplishing,” Sterling explains, “I want-

ed to get involved. They asked me to be on the

LAk
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board of directors, and I was happy to accept.”

For the last 35 years, the rebirth of the James
has been the sole focus of the JRA. Its genesis
began with property owners in Charles City

County who saw their waterfront land values

L)

plummet disastrously in direct proportion to
the James’s worsening pollution, but it soon
became a larger group motivated by an altru-
istic desire to rescue what they call “America’s
Founding River”.

Ironically, when Stetling first came to live
in Williamsburg in 1967 he was an engineer
working for what was then called
Dow Badische Chemical Company.
This company was a major player
among many whose practices still
pervade the local soil and water.
One small company’s dumping of
their pesticide, Kepone, defiled the
James River for decades and led to
the near-destruction of the area’s
fishing industry. The Kepone re-
mains, but has settled to the bottom
of the river, so those crippling con-
ditions have improved to the point
that it is once again relatively safe to
eat what you catch - at least in mod-
eration. Fish species that had virtually disap-
peared from the river have now returned.

“Somebody caught a seven foot sturgeon the
other day,” Sterling says. “I havent seen one of

those in the James since I was a kid.”

As your dentist,

Dr. Brett C. Dunnill, D.D.S.
and family

we
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overall health. Keeping
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As a chemical engineer, Sterling was involved
with the construction of three plants, but when
he started building his own family home, he
switched careers.

“In the late 1970s Williamsburg was having
a growth spurt and contractors couldn’t keep
up with demand,” Sterling recalls. “Kingsmill
was being developed rapidly, and I was soon
building houses for a lot of people.”

But success brought changes to his life that
were not all positive.

“It got to the point where I couldn’t even
cut the grass in my yard at Kingspoint with-
out somebody stopping to discuss their project
with me,” he says.

Sterling and his wife, Dottie, briefly con-
sidered buying a peaceful weekend cottage in
Gloucester, but then decided to get a boat and
live aboard instead.

“I grew up as a fisherman,” Sterling says, “so
I wasn't interested in sailing. It’s strictly power
boats for me, the faster the better. We'd go over
the bridge to the marina on Friday afternoons,
and for the whole weekend there was no phone
and no hassle. The kids, Brad and Jennifer,
loved it, too,” Stetling remembers.

From those early days, Sterling and his “First

Mate” of almost 50 years, Dottie, have gradu-

SERVICES

Finest

TO BENEFIT
America’s

ated to bigger adventures. The couple now own
Double Trouble (named in dubious, tongue-
in-cheek honor of their two granddaughters),
a 46-footer that’s docked behind their home at
the Governor’s Land at Two Rivers marina, as
well as a larger, 68-foot motor yacht anchored
in Gloucester’s deeper water. Sterling’s favor-
ite poker game, Texas Hold-‘em, inspired the
name written boldly across that stern - All-In,
meaning to bet everything on what’s hoped to
be an unbeatable hand. All-In also has its own
tender boat, Fold-‘em.

Now that Sterling is largely retired from his
real estate development career, he and Dottie
can usually be found at the marina, at least
when they're not taking off for the Florida Keys
or the Bahamas.

“We've been all up and down the East Coast
and into Canada, but we've made 39 trips to
Florida,” Sterling says. “We used to go down
for just a week or two at a time, but after I
retired, we'd head south after Christmas and
wouldn’t come back until May or June.”

When at home, they like to cruise over to
Yorktown to take in the al fresco summer con-
cert series; they love holding an open house for
their friends aboard All-In and enjoying the
sight of the crowds dancing on the Riverwalk.

Sterling spent most of his working years de-
veloping property, both locally (Settler’s Mill
is an example) and farther afield. His greatest
success came in building housing for college
students. His business is still thriving today
under the management of his children, freeing
him to work just enough to keep his hand in.
This agreeable arrangement allows Sterling to
pursue his boating adventures as well as to take
on positions such as serving as a board mem-
ber of the James River Association. It’s just one
among many worthy causes that fill his month-
ly agenda, but one that’s particularly dear to
the heart of a man whose happiest hours are
spent afloat.

“It’s a way for me to pay something back for
the pleasure I've gotten from being on the wa-
ter over the years,” Sterling says with a smile.
If such accounts were being kept, surely that
ledger’s bottom line - including the pocket
money the young Sterling Nichols made from
his salted herring - already favors America’s
Founding River. NDN

To learn more about the James River Associa-
tion visit:

http://www.jamesriverassociation.org

let Chambrel serve you!
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Did you know you may be entitled to $1,949
per month from the Veterans Administration?

Visit Chambrel Williamsburg and find out why so many veterans
call our community home. If you are a senior who served in the
United States military, simply tour Chambrel any time between
Independence Day (July 4) and Veterans Day (November 11) and
we'll treat you and your guest to lunch. You served your country, now

Call (757) 220-1839 to schedule your visit.

Independent Living
Personalized Assisted Living
Exceptional Experiences Every Days™

3800 Treyburn Dr., Williamsburg, VA 23185
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ieve Martin

Keeping
Our

W aterways
Clean

By Rachel Sapin

Steve Martin is a longtime resident of Wil-
liamsburg. Locally born and raised in York
County, he’s been in the area long enough to
remember where Confusion Corner really is at
the intersection of Page Street, Lafayette Street,
and York.

“Before the traffic signal was installed, it was
“Whenever 1 hear

people mistakenly refer to College Corner as

truly confusing,” he says.

Confusion Corner, I can tell how long they

Susan Krancer, REALTOR®

phone: 757-784-0363 fax: 757-240-5666
waterfront4u@cox.net

5350 Discovery Park Bivd. « Williamsburg, VA

have been around town.”

Steve is also an official scorekeeper for the
men’s basketball team at William and Mary. “I
have been doing this since 1974 and have seen
alot of great games,” he explains. “The best was
in 1977 when they beat Carolina which was
ranked number two in the Country.”

Having lived in Williamsburg for over 40
years, Steve has developed a close relation-

ship to the city’s waterways. “I fish all around

Lisa W.:Cumming Photography

the lower Chesapeake Bay,” he adds, “from
Gwynn’s Island to Cape Henry, depending on
where the best bite is occurring. The structures
along the Chesapeake Bay Bridge Tunnel are
my favorite spots.”

Steve’s love of the outdoors led him to pur-
sue a degree in Biology at Christopher New-
port University (CNU), where he also started
working for the city as a draftsman in 1970.
After graduating from CNU in 1974, he went

£33
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I Nail Technician
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Masque, Moisture Scrub and Massage Oil
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Coupon good thru July 31, 2011
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@ Prudential

Navigate Our Neighborhoods!

Towne Realty

Prudential Towne Realty is an affiliate of TowneBank and is an independently owned and operated member of Prudenhal Real Estate Afﬂhates Inc

QUEENS LAKE - $363,000
Updated Colonial, 3 BRs, 3 BAs,
master suite, family room with FP
& built-ins. Amenities nearby.

Andrew Nelson
757-220-9500
757-561-3725

il W= T St eyl
GREENSPRINGS WEST ¢ $457,000
Golf course property. Ranch w/
splendid master suite, beautiful trim,
tall ceilings, HW floors & 2 FPs.

Diana Bucci
757-220-9500
757-345-3812

KINGSMILL . $500 000
Contemporary with open floor plan,
BRs upstairs and down, new kitchen,
granite countertops, hardwood floors.
Great golf view!

Donna Magoon
757-345-3885

GOVERNORS LAND ¢ $630,000
Charming, traditional home. Bright w/
open floor plan. Totally decked rear w/
hot tub, gazebo, gas firepit, dining area.

Susan Caulk
757-220-9500
757-810-7371

COLONIAL HERITAGE - $329,900
One floor living! 2 BRs, 2 BAs,
open floor plan, kitchen w/island,
breakfast room, sunroom, office and
much more!

Cathy Richardson
». 757-814-9084

POWHATAN SECONDARY
$665,000
Immaculate home with upgrades!
Gourmet kitchen, master suite, finished
basement with BR, BA, media room.

FORDS COLONY - $847,000
Custom Built Perfection! 4,300
sq. ft. custom brick home, 4 BRs,
4.5 BAs, Master suite with FP.

I

Jolene Burke & Marshall Toney
757-746-7446 « 757-328-0095

FORDS COLONY
$750,000
Remodeled to enhance views. 3
bedroom 3 bath, all stainless ap-
phances granlte and 2 ﬁreplaces

LAKE SERTOMA
$274,900
3 Bedrooms 3 Baths, large work-
shop in garage, screened back
porch, Charleston-style front porch
on 6.7 acres.

John Roberts
757-220-9500
757-345-3889

SEASONS TRACE - $222,000
It shines! Immaculate 3 bedroom
Rancher with gleaming hardwood
floors and sited on a private lot.

Sheila Meyers
757-220-9500
757-345-3816

KINGSMILL
Kingsmill on Warehams Pond. Pris-
tine! $139,000 below JCC assessment.
Many amenities. MLS#30027276

Judie Croft
757-345-3840

THE RETREAT - 3 ACRES
$559,900
4 BR 3.5 BA with stainless and
granite in the kitchen and a fin-
ished walk-out basement with
fireplace.

STONEHOUSE GLEN
$399,999
4 Bedrooms, plus bonus room, 3.5
Baths, large sunroom off kitchen,
many upgrades. Sited on private
cul de sac.

Barbara Levine
- 757-345-3808

PENNIMAN EAST
$259,900
Well maintained 4 bedroom, 2.5
bath, close to shopping and inter-
state.

SKIFFES CREEK CIRCLE
$136,500
Well maintained 3 BR townhouse
w/many upgrades. Conveniently lo-
cated to base, interstate & shopping.

Ken Cuffy
757-220-9500
757-593-4712

JAMES SQUARE - $163,000
Close to, college, 2 masters, hard-
wood floors, fresh paint, new
dishwasher, private rear yard,
wood burning fireplace.

Ludmila Rich
Sheila Rivera
757-220-9500
757-926-5909

4135 Ironbound Rd, Williamsburg,VA 23188 « (757) 220-9500 - www.PrudentialTowneRealty.com
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When you see a sign in front of a Prudential Towne Realty home, @ Prudential
TEXT PRU to 59559 and get all the MLS info on that home!

STONEHOUSE ° $694,900
Brick 5,579 sqft custom home on
cul desac.4BRs, 4.5 BAs, screened
porch, fitness & bonus room.

Lisa
Remington-Smith
800-617-1743

SHELLBANK WOODS ° $425,000
3,336 sq. ft. all brick home with
numerous upgrades. 4 large BRs
and huge bonus on cul de sac.

John Otey
757-220-9500
757-876-4460

WINDSOR FOREST - $334,900
3 bedroom, 2.5 bath, hardiplank
front porch, first floor master -
bright, clean & renovated; new
windows, kltchen hardwood'

VILLAGE GREEN - $169,900

2 BR, 2.5 BA, renovated condo.
New lighting, plumbing, paint,
HW floors, secluded patio, low
city taxes.

Linda Berryman
757-220-9500 « 757-532-7749

KINGSMILL $599,000
Classic 5 bedrooms 2.5 baths on
Halfway Creek. Renovated kitch-
en, custom trim, sunroom and bo-
nus room.

YORKSHIRE ° $200,000
Rare opportunity to build in the
City of Williamsburg with low tax
rate and great service. Beautiful lot
on cul-de-sac.

Towne Realty

THE VINEYARDS * $625,000
Built by Ron Staples. Granite coun-
ters, screen porch, backs to 3.5 acres
of wooded privacy. MLS #30028220

8 Julia & Jack McNulty
757-291-6464
757-254-1200

THE WOODS - $1,269,000
Sophisticated elegance and unsur-
passed quality. This 5 bedroom, 4
bath home has a master upstairs

as well as downstairs.

Lenora Petoe
Sandra Clay
757-220-9500
757-345-3852

BRUTON GLEN - $230,000
Updated 3 Bedroom 2.5 Bath
Transitional with large deck and
fenced backyard, overlooking
common area.

MONTICELLO WOODS
$550,000
3 BR brick rancher, bonus room,
very open, private lot, screened
porch, deck with hot tub, large
master. owner/agent.

Bill Pritchard
757-570-3606

'WINDSOR FOREST * $409,000

5 bedroom home on commanding lot.
Open floor plan, with first floor master
suite; bonus room. Superb condition.

Sheila Meyers
757-220-9500
757-345-3816

WILLIAMSBURG $825, 000
4,400 sqft home in the city! 5 en-suite
bedrooms, 5 updated baths. 1st floor
master suite, private entrance.

Sandra Clay
757-207-9543

GLOUCESTER
$675,000
Circa 1712 home restored
with original materials. 3-car
garage, guest house, green-
house, pool.

Steve Burch ¢ 757-880-0081

SEASONS TRACE - $319,900
Stately brick-front Colonial with
4 large BRs, HW and ceramic tile
flooring, sited on lovely lot.

Tom Girard
757-220-9500
757-345-3828

RICHMOND HILL
$770,000
Gracious Federal style home in
small town neighborhood with 4
bedrooms and 2.5 baths.

KINGSPOINT
$669,000
1.48 acres, totally remodeled 4
bedrooms 3 baths, cathedral ceil-
ings, open floor plan, views of
Halfway Creek.

Tessa Louer
757-345-3804

4135 Ironbound Rd, Williamsburg,VA 23188 « (757) 220-9500 - www.PrudentialTowneRealty.com @
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Private Suites
Accountability

Accelerated
Results

Personalized
Programs

NEW!

Nutrition
Together

A six week program
developed by a
nationally known
nutritionist.

1 GLIENT = 1 TRAINER = 1 GOAL! >

FITNESS
FOR LIFE

We Offer Programs, Personal Trainers
and Motivation that Provide Results

FITNESS TOGETHER

“I've worked very hard to develop a personal training studio that is
the “Mercedes” of personal training. If you want to ‘drive a Hyundai’
you may find your needs will be best met at a gym. If you want a
‘Mercedes’ you'll be very pleased with the
exceptional training we offer in our private
studios. | train some of the executives of
Sentara Healthcare and speak to groups
on the topic of fitness and health care. Let
me help you to live a more fit and healthy
lifestyle.”

vy

~ Frank Rosalie, Owner £Z

757-345-2246

4854 Longhill Rd., Olde Towne Sq. Plaza
www.fitnesstogether.com/williamsburg

FITNESS TOGETHER The (mly'one-to-one Personal Training Studio in
Williamsburg. We are more than a gym!

Virginia Cooperative Extension’s Turf Love Program Presents the Tenth Annual
SUPER TURF taieer
August 6
SATURDAY! s
°

FREE Admission!

James City Williamsburg Recreation Ctr., Longhill Rd., Rooms A - C
Registration Required by August 5th
Call Virginia Cooperative Extension at 564-2170

Learn what's new in environmental lawn care from
Turf Love Program and the Virginia Tech turf experts!

Topics: Irrigation, Weed Control, How to Manage Your Soil,
Mowing Strategies, How to Buy the Right Seed, Cool Season versus
Warm Season Lawns, Strategies for a Beautiful, Healthy Lawn

If you are a person with a disability and desire any assistive devices, services or other ac-
commodations to participate in these activities, please contact Sandra Kee, Virginia Coopera-

tive Extension, James City County Office, at 757-564-2170 or TDD (800) 828-1120 during
business hours of 8 a.m. and 5 p.m. to discuss accommodations 5 days prior to the event.

Bob Winters
Certified Nutrient
Management Planner with
the Virginia Department

Recreation ' i

Virginia Cooperative Extension programs and employment are open to all, regardless of race, color, national origin, sex, religion,
age, disability, political beliefs, sexual orientation, or marital or family status. An equal opportunity/affirmative action employer.
Issued in furtherance of Cooperative Extension work, Virginia Polytechnic Institute and State University, Virginia State University,
and the U. S. Department of Agriculture cooperating. Edwin J. Jones, Director, Virginia Cooperative Extension, Virginia Tech,
Blacksburg; Jewel E. Hairston, Interim Administrator, 1890 Extension Program, Virginia State, Petersburg.

@ViginiaTech Virginia Cooperative Extension
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on to earn a certificate in Engineering, and eventually took on the role of
Stormwater Program Administrator with Williamsburg. “This involves
making sure that drainage that flows through the city’s system does not
create pollution and erosion problems downstream,” he explains.

Williamsburg is fortunate in terms of its water quality. Its proximity
to the Chesapeake Bay makes it part of a unique community that works
to enhance and preserve what is in fact the largest estuary in the United
States.

“We developed a stormwater management plan before we were re-
quired to by regulation,” Steve says. Williamsburg’s large tourism in-
dustry also contributes to the city’s water quality. “Since our industry
is tourism, we put a lot of effort into keeping things well maintained
and ‘spiffed’ up,” he notes. “We have a very intense street sweeping pro-
gram that keeps our streets clean and prevents sediments from flowing
downstream into our creeks and rivers. We provide yearly inspections to
ensure that all 65 of the stormwater facilities within the city are properly
maintained and functioning.”

The city also pays keen attention to its landscaping. Impervious cover
areas where infiltration of water into the underlying soil is prevented
has proven to be a large threat to water quality in the US as population
and development increases. That’s why, according to Steve, the city has
worked hard to keep the amount of impervious surfaces throughout
the city at around 20 percent. “We are just finishing up a major expan-
sion of our municipal building which utilized LID [Low Impact De-
velopment] practices for our drainage,” Steve gives as an example. “We
installed pervious paver blocks for the parking spaces at the entrance
to the building, our parking areas incorporate a lot of porous concrete
pavement, and grass swales and a bioretention area were constructed to
detain and treat our parking lot drainage.”

Despite Williamsburg’s commitment to keeping its waterways clean,
the city still struggles to meet the water-quality limits the Environmen-
tal Protection Agency (EPA) sets for it. Total Maximum Daily Loads, or
TMDUL, are limits set by the EPA on the amount of nitrogen, phospho-
rus, and sediments that can be discharged into the Chesapeake Bay. This
is where Steve believes Williamsburg’s residents can do even more to
help. “We've been doing a lot in the past 10 or 15 years that has helped
some,” he says, “but we need to do a lot more to try to accelerate the
improvements to the quality of the water in the Bay.”

Keeping a healthy lawn is one of the best ways for residents to help
maintain stormwater runoff quality as healthy turf can greatly filter the
rainwater flowing into nearby lakes and streams. Steve strongly advises
homeowners to devise nutrient management plans for their properties
so that they know when to fertilize, what types of grasses to plant, and
how much to fertilize. “The program fee for a home visit is $30.00,”
Steve explains, “but I suspect that most people would save money by
doing things in accord with the nutrient management plan.”

Other suggestions Steve has for residents include being more efficient,
and often more creative with the water used to maintain home and gar-
den space. One specific suggestion Steve has for residents is to use rain-
barrels to collect water from the roof that can then be used to irrigate
the lawn instead of carrying pollutants directly into nearby waterways.
Another suggestion Steve has is to wash your car on the lawn when you
want to give it a scrub outside. “That’s something I occasionally do, and
I make sure just not to use harsh chemicals,” he says. “If youre cleaning
your driveway, instead of just spraying the water down the driveway
into the street, spray it over into your yard. That will help filter out
some of the sediments, and other things that have accumulated on your



driveway.”

The improper disposal of hazardous chemicals also contributes to a
city’s water degradation. Steve recommends that residents contact the
Virginia Peninsula Public Service Authority (VPPSA) to dispose of this
kind of waste, which collects a variety of everyday household chemicals
at different area locations throughout the year. Other ways that residents
can help maintain and improve Williamsburg’s waterways is to pick up
after pet waste on lawns and in public spaces, as well as recycle as much
as possible to keep waste out of landfills.

Steve has been around Williamsburg long enough to remember when
McDonald’s first came to town in the “70s, and was allowed to open
along Richmond Road so long as it didn’t put up its iconic golden arch-
es. As a longtime resident of the area, Steve is dedicated to a job that not
only ensures a better quality of life for a place he holds near and dear,
but for the people he loves as well: from his parents’ home of 63 years
in Yorktown that he still visits to partake in backyard blackberries and
listen to his mother’s hummingbirds, to his own home that he shares
with his wife, Cindy, his high school sweetheart of 39 years, to the fields
that his grandchildren use to play middle school sports.

“Our city has always done a lot proactively to do things in such a
way as to be beneficial to the environment,” Steve reflects. “I would bet
we are up there with the best of the municipality owned stormwater
systems.” |NDN

What homeowners can do to help:

1. Mainfain a healthy lawn. Turf is an excellent filter and a great storm-
water management tool. Develop and practice a specific nutrient man-
agement plan for your property. It will tell you when and how much to
fertilize. The Virginia Cooperative Extension Office (757-564-2170) can
provide this plan.

2. Cut your lawn high and use a mulching mower to refurn the clippings
to the yard.

3. Use rain barrels to collect rainwater from your roof and use it fo irrigate
your lawn and garden.

4, When possible wash your car on your lawn instead of in your drive-
way.

5. When cleaning your driveway, use water pressure and spray into the
yard, not down the driveway into the drainage system.

6. Try to minimize the amount of impervious cover on your property. Con-
sider constructing driveways and patios out of paver blocks and porous
concrete to encourage infiliration of water.

7. Pick up pet waste and dispose in the frash.

8. Properly dispose of your leaves, compost if you can. Never rake leaves
into ditches or drop inlets, as this can block drainage and create flood-
ing issues.

9. Recycle as much as possible. Keeps waste out of landfills and reduces
the amount of raw materials to make new products.

10. Properly dispose of hazardous chemicals like pesticides, herbicides,
paints, and other household chemicals. VPPSA collects these items about
4 times each year and insures that they are properly disposed of.

11. Know the Resource Protection Area boundaries on your property and
do not disturb anything beyond them.
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J

ON
WILLIAMSBURG
HOSPIGE HOUSE

Linda Taylor is the executive di-
rector for Hospice House & Sup-
port Care of Wiliamsburg. She
has over twenty years of man-
agement experience in nonprof-
its and health care. Before mov-
ing fo Williamsburg in 1983, Linda
moved all over the country, first as
a military “brat,” then as a military

wife. Even though she’s originally burg’s board of directors and

from Vermont, Linda considers , , served for six years. During this
. Lisa W. Cumming Photography . .
Virginia her home. time, the decision was made
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When did you first become in-
volved in the Williamsburg Hos-
pice House?

| have been involved with this
organization in some capac-
ity -director, volunteer, board
member - since 1983. In 1983, |
was hired as their first paid pro-
fessional executive director and
held that position until 1990. We
moved to Dayton, Ohio and
came back to Wiliamsburg in
1994. In 1996, | joined the Hos-
pice Support Care of Williams-
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to build a Hospice House, and | was
a member of the capital campaign
committee. | came back as executive
director again in 2004.

What is the mission of Hospice House?
“To enhance the quality of living for in-
dividuals facing the last phases of life
and tfo support the people they love.”
Our mission has not changed since we
started in 1982.

How did Hospice House become a re-
ality?

In 1980, Bell Jo Rodgers, RN, held a class
on death and dying at the Williams-
burg Presbyterian Church and talked
about hospice care - a concept very
few people knew or understood at
that fime. A notice was put in the locall
paper to see if there was an interest in
starting a Hospice in the Williamsburg
area. A group of dedicated people
worked for over two years to get this
program up and running. The program
was totally run by volunteers for the first
year. As a result of changes in insur-
ance coverage in the 1990s, dying was

no longer considered a reason to keep
someone in the hospital for weeks of
comfort care. Our home patients were
being discharged fo die at home and
family members were expected to be
the full-time caregivers....and we were
finding that many were unable to pro-
vide the care. From this, Hospice House
was built and started serving guests in
July of 2002.

What services are provided by Hospice
House?

For our home hospice patients, we
provide trained hospice patient volun-
teers as companionship for the patient
and/or respite for the caregiver. We
also offer staff support from our Direc-
tor of Patient Volunteer Services, our
Chaplain and Bereavement Coordina-
tor and our Nurse Consultant. Referrals
for additional community resources are
made when needed. Also, some items
of assistive equipment are available
to loan to anyone in the community
with a need. At Hospice House we of-
fer respite care, transitional level care
and end of life care for terminally-ill pa-

tients. We follow family members for up
to a year after the death of their loved
one.

Who qualifies to be admitted to Hos-
pice House?

All guests for each level of care must
be terminally-ill and be under a home
health care/hospice agency. We work
collaboratively with all the hospice
and home care agencies working in
the Williamsburg area to provide many
services that are not covered by insur-
ance. All guests must live in the greater
Wiliamsburg area or have a “connec-
tion” to the area (i.e. immediate family
resides/works in the area).

How do you provide these services at
no cost to the patient or family?

While it has been more challenging the
last two years, the community has sup-
ported the mission of Hospice House &
Support Care of Williamsburg for nearly
three decades. The fact that we can
provide these services without charge
is a statement about who we are as a
community: we take care of each oth-

rningside Salutes
One of Our Superstars!

“Being a receptionist at Morningside of Williamsburg for the
past five years has its rewarding experiences... like getting to
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er. The vast majority of funds sfill come
from individual gifts. Additionally, we
receive funding through United Way,
local government and from founda-
tions. We also receive annual financial
support from area businesses, and from
most local civic and religious groups.
Special fundraising events are held in
the community every year that also
raise a substantial amount of operating
funds for Hospice House. In addition to
the financial support of the community,
we are blessed to have over 300 dedi-
cated volunteers. They help control ex-
penses by contributing their tfime and
services at no cost. We absolutely could
not do what we do without them.

How can the community help?

We need the support of the community
for everything we do. Financial dono-
tions are needed to sustain this impor-
tant community asset. We have many
volunteer opportunities that range from
directly working with patients and fami-
lies, to the Hospice Guild and Teen Out-
reach that provide support to the pro-
gram through volunteering, community

oufreach and special projects. We are
happy to arrange private information-
al tours of the House and gardens for
individuals, businesses, churches and
other community groups. And most im-
portantly, if you or someone you love
needs help and support, please do not
hesitate to call.

What qualifies a person to volunteer?
The real thing which qualifies a per-
son fo volunteer is a personal desire to
be involved in the mission of Hospice
House & Support Care of Wiliamsburg.
The next step is to fill out and submit our
Hospice House Volunteer Application.
Then an interview at Hospice House
will be scheduled fo deftermine what
kind of volunteering best suits the appli-
cant’s preferences and availability.

What are some personal experiences
you have had that renew your commit-
ment to the Hospice House?

Many years ago, | had several person-
al experiences with friends and family
that were dying and they told me they
were afraid of being alone at the time

“'m a busy woman. pr
When | have a problem &
with my computer, |
don’t want to wait to
get help.”

Most people want their computers to work all the time.
When something goes wrong, we think you should

helpdesk

be able to get help immediately.
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of death; they were afraid of pain and
they were afraid of losing their identity
now that they had a terminal diag-
nosis. That really made an impression
on me and is why | am so passionate
about hospice care. We help them live
until they die with their dignity intact,
as pain-free as possible and not alone.
And then we help their loved ones af-
ter.

How has your work affected your per-
sonal life and outlook?

Being involved with Hospice for over
20 years has taught me many lessons
about living, as well as dying. | have
learned to tell people how much | care
about them sooner rather than later; |
have learned that “quality of life" is very
important to me and | have learned to
not be afraid of death - I'm not ready
to die, but | am not afraid of it either.
| am very grateful and proud to live in
a community that made the commit-
ment to build and support a Hospice
House that provides compassionate,
end-of-life care with dignity fo people
based solely on need. NDN
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DAWN HANSEN

Blogging
Builds Her
Business

By Greg Lilly, Editor

She’s featured in a national industry maga-
zine for her clothing designs and sewing pat-
terns, but that didn’t happen overnight. No,
it took Dawn Hansen two years — since the
summer of 2009 when she published her first
sewing pattern and turned her blog “Olabelhe”
into a clothing design and pattern shop.

The term blog comes from the two words:
web log. It’s a type of Internet website where
people can set up a journal that others may
read. “A blog allows you to have a conversation

“They feel like

with people,” Dawn explains.

Next Door Neighbors
Busmess

they get a little insight into you, become some-
what part of your family. It was a place where
I could journal about what was going on with
my family, share recipes and ideas. I just had
fun with it. People started to get to know me
through that. There was a level of trust. They
knew I was a down-to-earth person, a normal
stay-at-home mom, so they felt a connection.”

Dawn loves to sew and make things, and
these interests were part of her blog entries.
“I'm from a family of extremely talented wom-
Dawn states.

en,” “I grew up surrounded by

my mother and my grandmother always mak-
ing things.”

From crafts to sewing projects, Dawn’s
mother and grandmother showed her how to
create things she needed with her own hands.
“I started sewing when I was about six years
old,” she adds. “I began with small pieces, like
making dresses for my dolls.” Throughout
school, Dawn was the star of the Home Eco-
nomics classes.

Dawn married her husband Ole, and they

began to have children. Her business name
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Olabelhe is derived from the first two letters of each of the children’s
names: OLiver, ABby, ELliott and HEnry. “Once my daughter Abby
grew out of the cute, little toddler clothing,” Dawn explains the genesis
of her business, “and the clothing options for her weren’t things I would
dress her in — because, in my opinion, those outfits were not appropriate
for young girls — I started making all of her clothes.” The clothing Dawn
saw in the stores looked more like what a teenage girl might wear, not a
lictle five year-old.

Although she found ready-made clothes in boutiques for outfitting
her daughter in a more traditional way, the price points were too high.
“Through the roof,” she stresses. “It’s not practical, especially in this
economy. People try to cut wherever they can and can't afford to spend
so much for a garment for a little girl to play in.” That’s when making
the dresses seemed to be the best solution.

Dawn’s designs, that Abby wore, stopped traffic. “Literally stopped
traffic,” she emphasizes. “In the parking lot of Target, women would
stop us to ask where we bought Abby’s dress. Moms were nutty about
it. I started getting tons of inquiries to do custom sewing.” She knew
she didn’t have the time to custom sew dresses for all the requests, but
one day a friend suggested she should design a line of sewing patterns so
other moms could make the dresses themselves. “With the do-it-your-
self movement being so huge right now, people crafting, learning to do
new things, it was a perfect niche,” Dawn says.

Never formally trained in sewing, but learning it from her mother
and grandmother, Dawn didn’t use sewing patterns. “I sewed from look-
ing at it, just figuring it out as I went,” she says. To learn about patterns,
she bought a few to see how they worked. She found the language
and terms confusing. “Once I read through it a few times, I thought
there was such an easier way to present a pattern,” Dawn explains. “I
remember hearing so many stories from women who wanted to learn to
sew, but became frustrated by the pattern’s complexity. Pattern designers
had created a language that new sewers didn’t understand. New moms,
just learning how to sew, would get frustrated and never finish a piece.”
She decided to write her patterns in a different way, in a language that
anyone could understand, experienced or not. “I added humor to it
because I want people to enjoy what they are doing. This is my passion,
and I want other people to feel the same joy when they are making a
garment,” she says. “I want them to have success in a reasonable amount
of time and to have a finished garment that they are proud of. That was
the philosophy behind the whole thing.”

During this process, Dawn continued her blog, explaining the frustra-
tions of learning to read standard patterns and her ideas for a new way.
She photographed Abby in new designs and asked for options from her
blog readers. Women weighed in on how much they liked Dawn’s cre-
ations. Some readers helped test her patterns. Others encouraged her
with supportive words. “They were participating in the process and felt
a connection to the products,” Dawn adds.

“My whole objective was to help other moms who were frustrated
like I was and to give them something that they could use to create cute,
appropriate clothes for their little girls,” Dawn states. She designed her
website to start selling the patterns. Customers bought the patterns and
Dawn sent an e-mail with a link to download it to the person’s printer.

“They would have instant gratification,” she says. “It was very easy to

understand.” Since then, Dawn has expanded her design delivery to the



traditional format of a packaged pattern that can be sold in retail stores
as well as ordered on-line and mailed to a customer’s home.

Her ideas and designs were developed with her blog readers’ input.
That connection to the customer, she says, is the key to her growth and
success. Dawn blogs about four or five times a week. “One of the big
keys of blogging is that if you let it sit, people get bored,” she explains.
“They want interaction and updates.”

She admits that not every thought or experience is fodder for a blog
entry. “There are certain subject matters I don't talk about,” she says. “I
don’t discuss religion because it is a touchy subject. I don’t talk about
politics or anything that is potentially confrontational, where people can
start passing judgments. I try to keep it fun. I tell a lot of fun kid sto-
ries because that’s something the readers can relate to.” Her opinion on
world events or celebrities isn’t what her blog is about. She has created
a lifestyle place where she brings together people who share an interest
and want to talk about it. People using blogs to connect with customers
need to remember what it is and what it is not, Dawn advises. “Discuss
what your brand is, what you are known for.”

The blog can create an atmosphere for customers. “Not only with the
dialogue,” Dawn says, “but with the photographs, the whole feel, it cre-
ates your brand. It should be a welcoming place where people want to
go to, where they feel comfortable. It is visually appealing with graphic
design and photographs, touching on the senses in every way you can.”
Fabric store owners, seamstresses, her blog readers, and other people
in the industry told her she’s doing great things, that there was a buzz
around her. Dawn found that hard to believe — especially since she spent
all her time doing design work on new patterns, operational duties for
the business, home schooling her children, plus all the regular house-
hold errands.

“One day my husband asked me what it would take for me to feel
like I was a success,” she recalls. “I said there was a magazine that is
THE magazine for sewing. If they ever even found out who I was that
would be it. If they even uttered my name then that would be success
for me.”

A few months went by and one day an e-mail came to her. “It was the
editor in chief of Sew Beautiful magazine,” Dawn explains. “The editor
sent me this wonderful email saying that one of my fans had told her to
go to my website and look. She said they wanted to do a spread on me.
My heart stopped. Tears started streaming down my face. My husband
thought someone had died. I just said, ‘It happened. It happened. Sew
Beautifil emailed me and wants to do a feature.” As the emails went back
and forth, they wanted to use my photography, my daughter modeling,
my styling. Everything is being used. That was incredibly flattering.
The article comes out in their July issue. Being acknowledged by an
institution that I esteemed so much and to be recognized by my peers as
a talent in the industry, well that is my gauge of success.”

Her Internet blog helped Dawn connect with her customers, learn
their needs and wants. Her blog uncovered a niche and highlighted a
way to fill it. “The Internet was huge for me,” she says. “I would have
gone nowhere if not for the Internet. It opened the whole world to
me, literally. I've had visitors to my blog from all over the world.” She
grew her following by interacting with her blog readers; together they
have spread the word and built Dawn Hansen into a nationally known

designer. NDN
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Sports

KEYANA BROWN

Out-Wor
Your
Oppone

By Greg Lilly, Editor

By the end of her high school freshman year,
Keyana Brown had achieved what many seniors
set as goals. The rising sophomore at Williamsburg
Christian Academy is just six points away from
scoring 1,000 points in her high school basketball
career. She should break through the milestone
during the opening few minutes of her first game
this coming season.

“T'd like to go beyond 2,000 points by the time
I graduate,” Keyana says with the humble smile of

a girl who seems to know she has a great future ahead of her, but was raised too polite to boast.

“I started playing basketball when I was six,” Keyana says. She had gone to cheerleading camp
but became sick and had to come home. Her father, Chris Brown, had a basketball camp start-

ing, so Keyana tagged along. “He let me run around and dribble and shoot. I told him the next

day that I wanted to play basketball and I wanted him to teach me how to play.” She was hooked
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from that time on.

Keyana is an all around athlete, playing other
sports like volleyball and softball. “Basketball is
really my passion,” she says. “I play the game
because I love it, and I have people around me
that motivate me — a good support-
ing group like my parents and my
brothers.”

She and her father spend a lot of
time together practicing and run-
ning drills. “My dad and I are really
close,” she states. “He’s a very good
basketball player. He gives me a lot
of insight by telling me what I'm
doing wrong and when I'm doing it
right. He’s my biggest critic and my
biggest supporter.”

She looks to him on the sidelines
when she doesn’t feel like she’s giving
the game her all. His advice and encourage-
ment rallies Keyana back up to her full po-
tential. “He knows everything about me,” she
adds. “He knows when I'm slacking off, not
doing things right, but he also knows when 'm
working my hardest.”

She appreciates his devotion to her and bas-

ketball. “He really sacrifices a lot of his time
and money for me. He’s one of the biggest
components of me.”

Not only does her father help her with

her goals, Keyana’s mother Shawnie plays an

“I think that losing is
learning. Learning from
your mistakes - learning
what you need to do
and get better at.”

~ Keyana Brown

important role in her achievements. “She re-
ally encourages me at my games,” Keyana says.
“My mom is my loudest cheerleader. I can go
to her with anything.”

Her family has helped Keyana develop a
work ethic that helps her reach her goals. At

such a young age, she knows her achievements

add pressure to her playing. “It does,” she ad-
mits. “It raises the level of expectation because
you can’t have achievements and meet goals
without working hard. When people see these
achievements, they expect you to be at a higher
level.” Her young age doesnt fac-
tor into her thinking about the next
goal in her basketball career. “T feel
like, all my life I have been mature,”
she says. “So achieving these goals,
now, it isn’t really fazing me that ’'m
a freshman. I feel like my maturity
level is higher too — that comes with
achieving things. You have to be ma-
ture and learn how to stay humble.
As my years have gone along, I've be-
come more mature in the game and
as a person.” She credits her focus
on the game as a stabilizing force in
dealing with the attention her talent and game
statistics bring.

The girls’ basketball team at Williamsburg
Christian Academy has their chemistry in place
according to Keyana. “I feel like our team is
very close,” she states. “All the girls on the team

seem like sisters. Me being one of the young-
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est doesn’t really mean anything because we all
have a good relationship, and we’re growing
into the state championship team that we're
meant to be.”

For the past two years, the team has tipped
off against the Miller School of Charlottesville
for the state championship. “When we played
them the second time, this year,” Keyana ex-
plains, “my hand was broken. One of our
guards didn’t play because she had an injury
to her shoulder. I think with a healthy team,
we'll do it. Also, I think we need a bona fide
big person to give us a bigger presence,” she
adds. “The year before this year, they had a 67”7
girl. The tallest girl on our team is 5’11”. I just
think we need a big man...even without that,
I think we can beat them. We have to have
one of those games where we play everything
together, where we have a flat out 100 percent
game. They had a bigger roster. We have what
it take to beat them this year. We just have to
stay focused and keep our eyes on the prize.”

She shows that she realizes that no one play-
er is the team, but the team wins or loses based
on playing well together.

She says that the team lost more games this

past season than the year before. “Because we
played a tougher schedule,” Keyana explains.
“I think that losing is learning. Learning from
your mistakes - learning what you need to do
and get better at. When I lose, rather than tak-
ing it as just a loss, I like to look at the game
and see what we've done wrong as a team, what
I've done wrong as player, and to keep working
on that so that next time we play that team, I
know what we need to do to win.” Her phi-
losophy is simple: “Out-work them.”

Before every game, Keyana tells herself to go
out and play her hardest and give 100 percent.
“When youre not giving 100 percent,” she
says, “you let your coach know so that youre
not hurting the team. Giving 100 percent is
the ultimate goal.”

Always operating at full physical capacity
is difficult, but the hardest part is the psycho-
“The game is 80
“When I

find I'm getting down on myself, that’s going

logical aspects of the sport.
percent mental,” Keyana explains.
to hurt my team. I just hold back and say let
me get my head together. I know when I'm
having a bad game. If you're having a bad of-

fensive game, then you always have a chance

to have a good defensive game. I try not to get
down on myself. I try to lift all my teammates
up with me.”

Keyana works on her basketball skills con-
tinuously — part of her out-work-the-opponent
attitude. “I practice with my dad,” she says. “I
workout for about two hours doing a bit of
everything: ball handling, speed and agility,
defensive drills, shooting drills. I lift weights. ..
running, just about all of it.” She doesn’t take
time off when school is out. She’s playing
AAU (Amateur Athletic Union) basketball
this summer. “So after our season ends, those
AAU teams start to practice. It's an on-going
process,” she says. “This summer I'm playing
for the Boo Williams 15 Elite Team so we'll be
going to Georgetown, we'll go to Georgia and
Florida, t00.”

By the time Keyana is a senior at Williams-
burg Christian Academy, she has a goal to be
one of the top 50 girls’ basketball players in the
country. “Then I want to play collegiate league
— I would really love to go to the University of
North Carolina,” she says with that same smile

of unassuming confidence. NDN
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ERIC CARLSON
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Williamsburg’s
Screenwriter

By Greg Lilly, Editor

How do you succeed as a screenwriter in
¥
Williamsburg?
“Discipline,” says screenwriter Eric Carlson.
“I would say discipline is the key. My military
backeround taught me the discipline to sit
g g p
down and work on something and follow it
g
through, which is what writing is.”
He explains that screenwriting is more than
P g
just the creative part, but also the gritty side

business of selling the writing to a production

ity ol i & “.ﬁ .

company.
“There is that part of me that can understand

it is Show Business, not Show Creativity,” Eric

Lisa W. Cumming Photography

says. “The film production companies have to

make money from these ideas. They need to | this together.” for almost 27 years.

get people in the theater seats. Movie making Screenwriting in Williamsburg is not a typi- “My last duty station was here,” he ex-
is such a collaborative effort. It’s not just me the = cal path to Hollywood deals. Eric graduated = plains. “We got here in 2002. I had command

writer; it is hundreds of people who have to put | from Georgia Tech and then served in the Navy = of a medical logistics operation and retired in
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2004.”

He and his wife, Holly, stayed in Williams-
burg. “I have always loved writing and the
movies for as long as I can remember,” he says.
Even back when he was in high school, he and a
friend filmed a movie with their class-
mates. He had continued writing, off
and on, for years. “I got serious about
screenwriting about 16 years ago,” he

recalls. “I wrote my first screenplay,

swer ‘I wrote five pages.” She would say, Yeah,
so what did you do?’ It’s a really non-structured
life, very different from the military.”

The screenplay, “The Perfect Game”, was a
finalist in the 2006 Virginia Governor’s Screen-

“I have always loved

I've been to Hollywood twice. In fact my wife

and I just got back. My screenplay “Under Pres-

sure” just won the 2011 International Family

Film Festival in the Drama category. We drove
cross country and back with our dog.”

Entering film festival competitions

and screenplay contests gets Eric’s

work in front of producers, the peo-

ple who can take it to a film produc-

tion company. The new screenplay

writing and the movies
for as long as | can
remembper.”

titled ‘Hindsight, and even had a “Under Pressure” has generated buzz

producer interested in it. I met with with the win at the film festival.
him a couple of times to talk over the At a screenwriting seminar last

project...then he fell off a ladder, hit

year, Eric met a woman who is a pro-

his head and passed away! The proj-
ect literally died right there. Nothing
ever came of it, but it was encourag-
ing because someone had been inter-
ested in what I had written.”

Aside from the producer’s bad luck, Eric per-
severed and continued writing.

“I wrote a little throughout the rest of my
time in the military,” he says. “When I retired,
I decided to really do it. I started writing full-
time. At that point, my wife taught school over
at Berkeley; she taught French. She would come
home and ask what I did that day and I'd an-

~ Eric Carlson

play Competition. “We got that produced in
the summer of 2006. The light went off for her.
“You must be doing okay.’ I was off and run-
ning.”

Eric writes about two screenplays a year. He
enters them into screenwriting competitions
and film festivals for the feedback and expo-

sure. “I've won contests or placed in contests;

ducer and the seminar leader. In the

workshop, the participants practiced

pitching. “Pitching,” Eric explains,

“is when you have an idea for a mov-

ie, you have to go into a roomful of
producers and pitch your idea. You may have
about three minutes to sell them; if you don’,
they'll say “Thank you very much...Next.” So
in the seminar, [ practiced pitching this story.
The instructor came up to me afterwards and
said I needed to contact the author and get the
rights.”

Eric optioned the screen rights from the au-
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thor of the book about a submarine mishap, a
true story. “I had read the book several years
ago, contacted the author back in the fall with
the encouragement of that seminar instructor,”
Eric explains. “I got the film rights to the book
and wrote the script; it won the festival compe-
tition; now we have an agent actively shopping
it around.”

Pitching a screenplay to a producer is the
hardest part, according to Eric. “For this story
“Under Pressure” I had to come up with a quick
way to grab the reader’s eye. This is a true sto-
ry and there’s a museum in Washington D.C.
where there is an actual a piece of the subma-
rine hull they had to cut out. It was 1920,” Eric
says as he sets the stage. “A brand new subma-
rine that the skipper took on its performance
trials; they were doing what is called a crash
dive. One of the crew members forgot to shut
the induction valve. Tons of water poured into
the boat — sank right to the bottom. No way
to escape. They were dead as far as they were
concerned. Its a tremendous story as to how
the C.O. (Commanding Officer) got them out
of that. He stood the boat up on its end so that
the stern was a little bit out of the water. They
drilled holes in the hull. Well the piece they

drilled out is in the museum in D.C. T start
my pitch with that: If you go to Washington,
D.C’s Navy Museum today, there’s a round
metal plate, 20 inches across with hundreds of
tiny little holes in it. It has a great story to tell
and this is the story.”

The agent liked Eric’s approach of linking
the museum piece to the screenplay and de-
cided to use it in her pitch to the production
companies.

The attributes that make Eric successful in
a creativity-based career outside the industry’s
geographic Hollywood hub is his ability to
communicate and work with others.

“You have to realize that you created it, but
the screenplay goes out to other people’s hands,”
he explains. “T also understand the business side
of it, in that you have to sell it by making the
contacts, by networking, by talking to anybody.
When Holly and I were in Hollywood, I was
pitching this thing left and right to anyone who
would listen to me. I understand it’s not just
me sitting in a room. I have to get out and do
business, negotiate the contract for the rights.
I trace it all back to military discipline and my
Georgia Tech business degree.”

Like any business person, Eric watches the

fishing for family fun?

boat rates as low as

3.75%.

b
ay
federal credit union

*APR = Annual Percentage Rate. Rate is subject to change and based on creditworthiness. Ask a loan specialist for your qualifying rate.

trends in his industry. Two main markets exist
for selling a screenplay: the big studios and the
smaller independent production companies.

“What I have learned from the producers
I've talked to, in the studio system — the Dis-
neys, the Universals. .. the big studios with huge
overhead — their trend is sequels, prequels, old
TV shows, comic book heroes or toys,” Eric
explains. “That’s the big trend because they
have to invest so much money to make a movie
because of their overhead; they have to make
money and don’t want to take any chances. It’s
pretty rare that you'll see a studio film that goes
outside of those things. Something like “The
King’s Speech’ was not a studio film; it was
distributed by a studio. A studio will often let
an independent producer make the film and
screen it at a festival to test its appeal then a big
studio will pick it up for distribution. Most of
my kind of screenplays will be pitched to inde-
pendent producers.”

Eric Carlson uses his military discipline,
along with his business savvy to get his screen-
plays noticed by film makers. He proves that a
screenwriter doesn’t have to be in Hollywood to
be successful — even a Williamsburg screenwrit-

ing can be a star. NDN
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Health

DR. CHRISTOPHER BOQUIST

Men's
Health

By Greg Lilly, Editor

On the tragic morning of September 11,
2001, Dr. Christopher Boquist was on an air-
plane over the Adantic heading for New York.
“Everything changed right then,” he says. Dr.
Boquist was in his seven-year stint with the
Army after his medical school graduation.
“What was supposed to be a peace mission
took on a new direction,” he explains about
that morning. “That changed what it meant to
be in the military. The tone changed. We had
to readjust.”

When Dr. Boquist returned to civilian
life, he and his wife, Cyndi, decided to move
to Williamsburg, a place of familiarity and a
site near the comforts of family. They had met
while undergraduates at the College of Wil-
liam and Mary and married in the Wren Cha-
pel. His family still lived in the Richmond area,
and her mother lived in Northern Virginia.

“Williamsburg was a pretty easy decision,”
he says.

The Army had taken him to different parts
of the world, but the call of home settled him
and his wife here.

Next Door Neighbors

“For me,” Dr. Boquist explains, “going into
medicine started with me thinking about going
to veterinary school.” In college, the science
courses he took at William and Mary increased
his interest. “That, plus the experiences with
my nephew who had an inoperable brain an-
eurysm when he was less than a year old,” he
adds, “that is what fully convinced me to go
into medicine. That really was the drive.” Dr.
Boquist is the first medical doctor in his family
— “So far,” he adds.

Family medicine became his focus. “You can
run the whole gamut: birth to death,” he says.
“You take care of sports medicine issues, men’s
health, women’s health; you do a little bit of ev-

erything. In the Army, a physician does it all.

A recession proof
job, great pay and
benefits, and the
chance to impact
thousands of students
over your lifetime....

Careers in special education
are in high demand. Go w0
hiip://bit.ly/pie-wm to learn more about

graduate programs in special education
at The College of William and Mary.

Appllcatlon deadline January 15, 2012
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And that’s what family practice was all about.”

The full spectrum of health was what Dr.
Boquist liked. “My family doctor, back in
Chester, Virginia, took care of me as I grew
up, took care of my parents, my siblings, really
everybody in town. He had been there forever.
He was probably the person who influenced
me the most to pursue family practice.”

Dr. Boquist enjoys the relationships he forms
“Not just in the office,” he adds,

“but out and about in town. I see patients all

with people.

the time.
tients at New York Deli during lunch.” This

It’s rare when I dont run into pa-

community feel is what he’s wants to achieve,
to see the person as a whole, not just as a pa-
tient in the office.

] Monday & Tuesday
Regular Pedicure & Manicure $25
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Enjoy a glass of wine & plenty of pampering

N EW' Henna Tattoos

and Threading
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Confirming what most people guess, Dr.
Boquist says men tend to avoid the examining
room unless they are sick, really sick. “Now,
some men do come in for check-ups,” he says,
“but a lot dont.” He thinks the reason is that
men have the idea that when they feel fine, feel
healthy, and are still active, they have no need
for an examination. “It’s usually a spouse that
urges a man to come in,” he adds.

“Often, when men come to see us before
the age of fifty,” Dr. Boquist explains, “they are
probably sick. We use the sick visits to check
their blood pressure, see when they last had
a tetanus shot, check for other health needs
they should be caught up on.” Another reason
a man might come into the office before age
“Like

his dad had colon cancer or prostate cancer,”

fifty is because of a major family event.

Dr. Boquist says, “a men’s issue that hit close
to home; that brings him in.” That significant
event causes a readjustment in the patients
view of his healthy future.

The decades of a man’s life can be guidelines
to when he should see a family physician.

20s: Dr. Boquist says, “Screening for tes-
ticular cancer and learning to do self-exams is
probably the one most important thing for a
young man to do for his health. Besides that,

a man in his twenties typically doesn’t visit the
doctor often unless there’s some family history
of something critical, a genetic link that needs
to be monitored. Usually guys come in after
college at the urging of a parent to get a base-
line. That’s probably the best time to do it.”
The advantage of getting a baseline physical
in the twenties or thirties confirms that things
like cholesterol and blood sugar levels are nor-
mal along with good kidney functions. These
healthy levels can be used later in life to moni-
tor changes.

30s: Testicular cancer screenings and general
baselines are still a good idea during a man’s
thirties. “Maybe come in for a physical every
five years as long as there are no red flags like
blood pressure, cholesterol, or diabetes issues,”
Dr. Boquist says. Also, establishing a relation-
ship with a family practitioner gives a man a
doctor for not just chronic, continuing medi-
cal issues, but for acute needs as well.

40s: “This is when we start thinking about
yearly type maintenance, or every other year,”
Dr. Boquist says. The baselines from years ear-
lier can be monitored against current test re-
sults for changes.

50s: “The 50th birthday is the tipping point

for yearly visits,” he says. “After 50, it is more

The
yearly exams are mostly to monitor prostate
health. “Yearly PSAs (Prostate Specific Antigen
blood tests) and the prostate exam that goes

important to monitor and maintain.”

with it,” Dr. Boquist suggests, “which guys
aren’t crazy about, but I have to do several a
day, the patient can take some solace in the fact
that he only has to have it once a year,” Dr.
Boquist adds with a laugh.

Men’s health concerns change with age.
One that catches a lot of men is Erectile Dys-
function (ED). “Guys, back in their 20s, had
no problems. But at 45 or 50 when things slow
down or a man begins to lose interest, that may
be a problem,” Dr. Boquist says. “Some of it is
‘life type stuff’ like work stress, but all it takes
is one time of not getting an erection then guys
start to avoid the situation.” He says many men
don’t want to come to a medical office for that.
The advent of treatments like Viagra and Cia-
lis have people talking about it. He sees more
men realizing they aren’t the only ones.

“The thing with Erectile Dysfunction,” Dr.
Boquist warns, “is that it can be the first sign a
man has a heart problem or diabetes. It all has
to do with blood vessels.” There may be other
signs, but this is one that men tend to notice.

“They

“It affects men close to home,” he says.
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may blow off a fleeting chest pain while riding
a bike or mowing the yard, but when it affects
something important, guys take notice.”

Another advancement that patients are dis-
cussing is male hormone replacement therapy.
“Men are having hormone replacement more
and more,” Dr. Boquist says. “Maybe it has to
do with the media educating men, that’s a pos-
sibility. Just like with women, men’s hormones
decrease over time, but unlike women, guys
have no major changes.” The gradual decrease
in testosterone can affect libido, erections,
energy and muscle mass. “The problem with
hormone replacement for guys is you have to
be careful,” he warns. “Prostate cancer grows
with testosterone. You have to watch that care-
fully.”

Hormone replacement isn’t for every man.
Although there is a normal decrease in testoster-
one in all men with aging, some men function
perfectly fine at a lower level. “I see many guys
who if their testosterone would get checked
for any reason and it was low, would have no
symptoms,” Dr. Boquist explains. “They don’t
need treatment. But a guy who comes in with
low libido or energy issues might need treat-
ment.” There is not a one-size-fits-all option
for testosterone replacement.

With men’s health, family history is key.

“So much of disease is hinged upon genetics,
whether it’s heart disease, cholesterol or pros-
tate cancer,” Dr. Boquist states. “Typically if
someone has a heart attack in his fifties, it is
rare that a brother or a father or a grandparent
didn’t have something similar. That man prob-
ably had other unhealthy lifestyles to go with
it — smoking or high blood pressure — but fam-
ily history clues me in that this is a higher-risk
person.” He says it is like the standard colonos-
copy at age fifty, which he does for everybody,
not just men; family history is crucial. “If a fa-
ther or mother had colon cancer at age 45, then
I will screen that person sooner than someone
with no family history of colon cancer.”

To stay healthy as long as possible, Dr. Bo-
quist suggests preventative maintenance:
Exercise: “Fit in anywhere from three to five
days a week, a half an hour to 45 minutes of
cardiovascular exercise. A lot of folks don
get that all the time, me included,” he admits.
“It’s just because of life events. Working long
days and family responsibilities make finding
the time to exercise difficult. Exercise is prob-
ably the biggest thing a man can do to stay
healthy.”

Baseline Tests: “Getting baseline labs like
cholesterol, blood sugar and kidney function

give you some place to start to see if you are

2ror1
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healthy now,” he says. “Or if something is out
of line, we can decide what to do to change
that. That starting number is very helpful. We
use those sick visits to bring the guys back for a
complete physical and establish the baselines.”
With health, Dr. Boquist adds that it is always
better to prevent than to treat. A screening visit
to a doctor is a great way to set that mainte-
nance plan in place.

Family History: During a screening visit or a
physical, Dr. Boquist likes to explore a patient’s
family medical history. “I look for trends in the
family history that clues me in to what needs to
be done to help maintain a healthy life for my
patient,” he adds.

Dr. Christopher Boquist understands how
history can change in an instant, whether it’s
the result of something as individual as a heart
attack in a 45 year old man or a brain aneu-
rysm in a baby or as large as a terrorist strike on
our country, history can affect how people re-
act today and readjust for tomorrow. His mili-
tary duty led him to family practice, and he
helps men manage their own health through
their lifetime.

“Be around for your children and grandchil-
dren,” he says. “Some things are out of your
control, but your health is one thing you have
the power to manage.” NDN
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ccording to the Alzheimer’s
Association® every 70 sec-
onds, someone in America devel-
ops Alzheimer’s. Thirteen percent
of Americans 65 or older have
Alzheimer’s disease. Many of
these people choose to remain in
their own homes until other ac-
commodations become necessary.
Compassionate, non-medical home
healthcare aides can offer their se-
nior clients valuable assistance. In-
strumental activities of daily living,
such as meal preparation, shopping,
organizing, light housekeeping,
and laundry can be provided by the
aides. Aides may also engage their
clients in simple activities that the
client may have enjoyed in the past
and that suit their current abili-
ties. Games, crafts, reading to the
clients, and even reminiscing can
prove to be calming and fulfilling
to seniors with Alzheimer’s.
Alzheimer’s victims require

competence, compassion, and un-
derstanding. COMFORT KEEP-
ERS takes great pride in the wide
range of services and products we
have available for home care and
personal care. Comforting Solu-
tions for In-Home Care. For a
consultation or more information,
please call (757) 229-2777.

Our non-medical care services
are available 24/7. We employ only
the most dependable, caring, and
friendly staff. We are an afford-
able alternative that allows you to
remain in your own home.

P.S. The number of people ages 65
and older with Alzheimer’s disease
is estimated to reach 7.7 million by
2030.

Comfort
Keepere,

www.comfortkeepers.com
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BRIAN DOHERTY

Defining
Personal
Spaces

By Greg Lilly, Editor

In Colonial times, wise and friendly Benja-
min Franklin was credited as saying “Love your
neighbor; yet dont pull down your hedge.”
Maybe he said that walking down Duke of
Gloucester (DOG) Street watching the people
of Williamsburg feud about property borders.

Our modern-day good neighbor fence
builder is Brian Doherty who has advice on
adding privacy, safety, style and boundaries to
your yard.

Brian grew up in Chesapeake and moved to
Williamsburg to attend the College of William
and Mary. While there, he met his future wife,
Karen. They moved to the Washington, D.C.
area and became engaged.

“We started looking at houses,” Brian says.
“It just wasn’t doable up there. I had a job op-

INTERTONR DESIGN

117 INDILA '-II-.I
WILLIAMSEL

DERORAH DOANE

All Soaked Pressure Washing

Siding « Decks « Sidewalks « Driveways e Patios « Boats and moreI

“If you need reliable, quality pressure
washing work at your home or business,
give me a call. | will prepare a fair
estimate and give you value for your
investment.”  ~ Tommy Hayes, Owner

Veteran Owned & Operated

SEE  (757) 768-9158

Dk www.all-soaked.com |
Residential & Commercial ® FREE ESTIMATES e Insured
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Present this coupon and receive a FREE APPETIZER with the
purchase of any dinner entrée from our regular dinner menu. Up to
four guests may use one coupon.

Choose from the Following
Delicious Appetizers:

Shrimp Cocktail, Ahi Tuna, Calamari Frita,
Miniature Crab Cakes, New Orleans BBQ
Shrimp, Bourbon Pecan Brie, Chesapeake Bay
Fried Oysters or Homemade Onion Rings.
Excludes Lobster Scampi & New Zealand Lamb Lollipops.

)ptts 9

Steakhouse

New Town Center
5143 Main St.
757-645-4779 1 | |

www. Opus9Steakhouse.com

Coupon not valid with Prix Fixe or Recession Menus.
Not valid on Holidays or with any other offer or promo-
tion. May be used during dinner hours only.

RESERVATIONS SUGGESTED  Coupon Expires 7/31/11

FREE VALET PARKING Friday & Saturday Nights

Reface Your Kitchen Cabinets and

NDN
L ‘

Enjoy A New Kitchen!

At a Fraction of the Cost of Buying New Cabinets!

Cabinet

Refacing
enables you to
revitalize your kitchen
with new doors, drawer
fronts and matching
veneer, while keeping
your existing cabinet

Create a “new kitchen” look
without the “new kitchen” price tag!

Have an Updated,
Beautiful Kitchen
in 1 to 5 Days!

CALL TODAY FOR A FREE ESTIMATE! (757) 221-0999

kitchentune-up

MarkLewy  VISIT US AT www.kitchentuneup.com

Owner EACH FRANCHISE LOCALLY OWNED & OPERATED  LICENSED « BONDED o INSURED
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portunity down here on the Peninsula, and Karen was travelling all the
time with her job.” She worked for Price Waterhouse as a consultant at
the time. “As long as she was near an airport,” Brian explains, “it didn’t
matter where she lived. My boss up in D.C. came here and brought a
few of us with him. Karen and I jumped at the chance to move back to
Williamsburg.”

He worked in sales for a few years, but realized he didn’t want to
do that all his life. “I went back to school and got an associate’s degree
in Web Design,” Brian says. “I did that for a while, but then the Tech
Bubble burst. I was working for a defense contractor; they lost a lot of
contracts all at once. They laid-off just about everyone. I gota job from
a friend of a friend at his fence company.”

When Brian’s wife headed back to work after their first child, Brian
stayed home with the baby. “When our daughter was old enough to go
to asitter, I started my own fence company.” Brian built his business and
took on more jobs as their daughter grew older and was able to spend
more time with a sitter. “I need to be flexible because of my wife’s work,”
Brian explains. “She doesn’t travel day-in and day-out, but she does have
to travel some. If I had a nine-to-five, I'd be fired in a month. They
would never tolerate our wacky schedule. That’s why this has worked
out well for us. I can make my own schedule to go around the family.”
'The fence building business turned into a venture Brian enjoys: the skill,
the design, the people. The main reasons people add a fence to their
yard, according to Brian, are to define property lines, to keep pets and
children in, and sometimes, to keep pets and children out — all things
that enhance the quality of life for the homeowner and define their per-
sonal boundaries.

Along with the utilitarian features of a fence, Brian cites the aesthetic
values as well. A recent trend is to use fencing, or partial fencing, as a
wall to define an outdoor room’s space. “Purely decorative,” he says, “it is
part of the landscaping and is not meant to contain or keep out anything
— serving strictly as an ornamental element.” He explains the trend as an
offshoot of the privacy fences between patios and decks of condos and
townhomes where the structure acts as a screen between the units.

Just as with the walls inside your home, the outdoor wall can be used
to hang art, mount a fountain, frame a view, add lighting or display
plants. A material Brian likes is a wood lattice for an outdoor wall.
“There are different thicknesses of lattice,” he explains. “There is a pri-
vacy lattice with a really small opening. With that, or really any type of
lattice, you can grow vines over it to make it completely private. I have
seen some basket-weave designs in a fence panel that look nice.” If a
homeowner needs to place a fence where it will impact their neighbor’s
outdoor view as well, Brian suggests a fencing style called the shadow-
box design. “It’s sometimes called a ‘Good Neighbor’ fence because there
is no bad side to it; it looks great from both sides,” he adds.

The most popular fence Brian installs is a combination of utility and
style: the picket. “Most picket fences are still built out of wood,” he
says. Other options like vinyl, aluminum, wrought iron or composite
materials are available, but for homeowners, a real wood fence goes with
most home styles.

In the Williamsburg area, pressure-treated pine and cedar are the
woods of choice. “Pine can’t be ripped down to a narrow picket width
because it will twist and warp if it is too narrow,” Brian explains the
parameters of when to choose cedar over pressure-treated pine. “Cedar
pickets will stay true if they are ripped down to a narrow width.”

For people who want an authentic colonial look to their fence, Brian



suggests making a visit into town
to Colonial Williamsburg.

“There’s not one specific style,”
he says. “If you walk around Colo-
nial Williamsburg and look at the
fence styles, they are mostly picket
style, but with the pickets at all
different widths and different top
cuts; there’s a lot of variety. You
can spend all day looking at differ-
ent types of pickets. A lot of times
if people want a colonial picket, I
tell them to spend some time on
DOG Street looking around. Ev-
ery kind of picket there is, can be
found down there.”

Aside from the usage, materi-
als and styling, Brian advises that
homeowners think of fencing as
a basic component of landscape
design and to incorporate it early.
It is a structure on a homeowner’s
property and needs the same at-
tention as any other structure.

“A lot of times people will do a
fence as part of a landscape instal-
lation,” Brian states. “A homeown-
er should call the fence guy first.
It’s almost always easier to have
the fence put in before other land-
scaping — especially if irrigation is
going in.” Fencing crews can have
power lines, phone and cable lines
marked before installation. “But I
have no idea where the irrigation
lines are once they are buried,”
Brian warns. The installation of
the fence posts can wreak havoc
with irrigation plumbing,.

Brian’s best piece of advice is the
most logical, but seems to get lost
in the homeowner’s excitement of
design and installation. “The big-
gest thing,” he says, “homeowners
need to check with their home-
owner’s association first.” Many
communities in and around Wil-
liamsburg have strict covenants,
conditions and restrictions on
fencing and outdoor structures.

Brian helps make good neigh-
bors, picket by picket, functional
or decorative; he helps neighbors
define personal boundaries that
are friendly - maybe ones even
lined by a hedge or two. NDN

What constitutes workforce
housing and how can readers
learn more about it?

PILAND:

On April 30, 2010, Bob Mc-
Donnell, Governor of the Com-
monwealth of Virginia, signed an
executive order for the Housing
Policy Framework that included as
one of its four principles “...pro-
moting the development of work-
force housing, reducing commute
times between home and work,
and increasing residential access
to transportation systems, while
furthering public understanding
of housing finance and economic
literacy.”

By definition, workforce hous-
ing are homes, condominiums
and townhomes that would be
considered affordable to essential
personnel such as teachers, police
officers, firefighters, medical care
providers, government employees
and in our community, service
industry employees. These careers
are the backbone of the communi-
ty that make the Historic Triangle
the great place that it is to live.

Affordability constitutes the
variance between one’s income
and the monthly cost to maintain
residence in the community that
you work in. It is a calculation
based on the monthly cost (mort-
gage payment or rent) vs. the Area
Median Income. The other criteria
used to establish workforce hous-

ing is the prox-

imity to the em-

ployment centers.

The  expanding

distance  between
the two is the direct
cause of urban sprawl and traffic
congestion. Workforce housing is
often restricted by high land costs,
restrictive  zoning  ordinances,
housing market forces and physi-
cal boundaries.

So lets look at an example.
Fannie Mae has issued guidelines
for the Historic Triangle stipu-
lating an Area Median Income
(AMI) of $68,200. If the local-
ity uses a 50% to 80% range of an
AMI to determine the workforce
housing income range that would
be an average annual income of
$44,330 or a monthly income
of $3,694. For lending purposes,
you can use approximately 32%
of your income for your housing
costs so that would be $1182 per
month. That would afford you a
home below $200,000 assuming a
3.5% down payment and an in-
terest rate of 5%. Currently there
are 182 properties that are for sale
below $200,000 in the Williams-
burg Multiple Listing Service in
the 23185, 23188 and 23168 zip
codes. That number sounds large
and since the economic downturn
there are more affordable proper-
ties. Unfortunately, there are many
properties in this price range that
are not insurable by either FHA or
VA loan types, which insure many
workforce buyer’s loans. FHA and
VA properties must pass an in-
spection at the time of appraisal
meeting safety and maintenance
standards.

Q:=A

An Interview with Nan Piland

PRESIDENT OF WILLIAMSBURG AREA ASSOCIATION OF REALTORS®

Email Nan at info@waarealtor.com

Luckily, there is a FHA loan
called the 203(k) that allows the
borrower to purchase a home
needing rehabilitation plus an ad-
ditional amount used to bring the
home to the standards that FHA
requires. While it takes effort and
organization on the part of the
buyer and lender, this is a great
way to improve the community
and own a home.

James City County offers Af-
fordable  Housing Initiative,
Community Development Block
Grants and Housing Rehabilita-
tion programs and has been de-
vising a workforce housing plan.
The City of Williamsburg in-
cluded Incentives for Workforce
Housing as part of its update of
the 2012 Comprehensive Plan in
its Goals Initiatives and Outcomes
for the 2011 and 2012 Biennium
Report. New Kent County has
been diligently devising a Work-
force Housing Ordinance through
its Affordable Housing Advisory
Committee. ~ York County is
also reviewing its Comprehensive
Plan.

To learn more about our com-
munity’s commitment to work-
force housing you may go to The
Greater Williamsburg Chamber
and Tourism Alliance website as it
has great resource of information
(htep://www.williamsburgcc.com/
business-government-affairs/edu-
cation-workforce-development).
You may also study the impact of
the Governor’s Executive Order
and follow the level of commit-
ment the state is making to ensure
workforce housing by going to
www.virginiahousingpolicy.com.

Williamsburg Area Association of Realtors®

5000 New Point Road, Suite 1101

&

757-253-0028

www.waarealtor.com

Williamsburg, VA 23188-9418
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Hey Neighbor!

Please visit www.WilliamsburgNeighbors.com and click on Hey Neighbor! for a complete list of current community announcements.
To submit your non-profit event fo Hey Neighbor! send a paragraph with your information fo: heyneighbor@cox.net

Hey Neighbor!

8TH ANNUAL WARHILL 5K
RUN/WALK

une 25, 2011

The Virginia Legacy Soccer Club
is hosting this Colonial Road Run-
ners Grand Prix event to benefit the
VLSC Scholarship fund. The course
loops around the soccer fields, ser-
vice road, asphalt bike path, park
entrance road, and nature trail.
Registration $20 in advance, $15
for students in advance, $5 for the
1-mile fun run, and $25 for all
competitors on race day. Contact
Frances Ford for registration or in-
formation at (757) 871-8813 or
email Tracy Trueblood (admin@

valegacysoccer.com)

Hey Neighbor!
WILLIAMSBURG FARMERS
MARKET

June 25, July 9 and 23, 2011
Discover You Can: Canning edu-
cation program and canning dem-
onstrations at 9:30 a.m. and 10:30
a.m. 402 W Duke of Gloucester
St. in Merchants Square. www.wil-
liamsburgfarmersmarket.com. 757-

259-3768.

Hey Neighbor!

“SUMMER SINGS” 2011

June 29, 2011

Williamsburg Choral Guild. Fea-
tures sing-alongs of great choral
masterpieces, each with a guest
conductor, soloists and piano ac-

companiment.  Registration and
announcements at 7:00, and sing-
ing begins at 7:30. The Guild wel-
comes singers of all abilities as well
as those who just want to listen. At
Williamsburg Unitarian Universal-
ists, 3051 Ironbound Rd., Williams-
burg. Admission is $10; For concert
information, call (757) 220-1808 or
visit. www.williamsburgchoralguild.
org.

Hey Neighbor!
WILLIAMSBURG FARMERS
MARKET

July 2, 2011

Ninth Anniversary:  An annual
Chef’s Cook-off will be a feature of
the Market from 9:30 a.m. — 11:00
a.m. Ron Fetner will entertain 9
— 11:00 a.m. and Master Garden-
ers will exhibit rain barrels. 402 W
Duke of Gloucester St. in Merchants
Square. www.williamsburgfarmers-

market.com. 757-259-3768

Hey Neighbor!

SUMMER BASKETBALL CAMP
uly 5-8 and August 15-19
Sponsored by Community Action
Agency. Barry Uzzell, a former In-
ternational pro basketball player,
gives top instruction for group and
individual attention to include all
the fundamentals. For boys and
gitls. Camp I - Fundamentals: July
5th-8th for ages 7 to 12 years old;
Camp II - The Next Level: August
15th-19th

for ages 7 to 12 years old. 8:30 a.m.
to 4:00 p.m. at James City/Wil-
liamsburg Community Center on
5301 Longhill Road. $50 per child.
For more information and to enroll,
call Yvonne at 229-9332/fax # 229-
9336 or send an email to caa@tni.
net.

Hey Neighbor!

VIRGINIA SHAKESPEARE
FESTIVAL

Presenting its 33rd Anniversary sea-
son with productions of The Come-
dy of Errors and Hamlet. The Com-
edy of Errors opens July 6; Hamlet
opens on July 21.Tickets may be
purchased by phone at 757-221-
2674 or online at www.wm.edu/vsf.
Ticket prices: $10 - $25, season sub-
scriptions available! Performances at
Phi Beta Kappa Hall at 601 James-
town Road at William & Mary.

Hey Neighbor!

MONARCHS IN THE GARDEN
uly 16, August 20, September 17, 2011
The Williamsburg Botanical Gar-
den will present 3 “Learn and Grow
Educational Programs” for children
and adults this summer. Three pro-
grams about the life cycle of but-
terflies will be provided Saturday
mornings, from 10:00-11:30 am at
the Ellipse Garden in Freedom Park
(Intersection of Longhill and Cen-
terville Roads). Admission is free
and open to the public. For infor-

mation check www.williamsburgbo-
tanicalgarden.org, or call 757 880
1893.

Hey Neighbor!

EARLY CHILDHOOD MUSIC
SCHOOL

July 25-29, 2011

Morning or evening classes are
available for ages 4-35 months (with
parent) and ages 3-5 years (without
parent). Age appropriate activities
are offered in a balanced program of
singing, movement, listening, and
playing instruments. Williamsburg
United Methodist Church, 500
Jamestown Road. Tuition is $36-$58
depending on age of child. For in-
formation contact Cindy Freeman,
Director, at 757-229-1771 X 108 or
cfreeman@williamsburgumc.org.

Hey Neighbor!

SECOND ANNUAL CARD-
BOARD BOAT REGATTA

uly 30, 2011

10:00 am - 3:00 pm. Come join
the Williamsburg Jaycees for their
Second Annual Cardboard Boat
regatta at The Watermen’s Museum
in Yorktown. All proceeds benefit
Big Brothers Big Sisters of Greater
Williamsburg. Visit www.williams-
burgjaycees.org for event details.
Questions? Email president@wil-
liamsburgjaycees.org or at (757)
243-6695.

HeyNeighbor@cox.net

Parlett's Paper
Exﬁreﬁ'iom'

Wedding Invitations

(Birthday, Anniversary and Business, too!)

Stationery
Greeting Cards & Gifts

51 ORIBYSANDIBROVWSEIOURISEN=GIION])
4309 New Town Ave., Williamsburg « 757-561-0231

Do You Have a Home to Rent?
Need to Rent a Home?

We're your full service Property Management Department:
residential listings, owner services, tenant services and more!

www.century21nachman.com

Serving Williamsburg, James City & York Counties
Each office is independently owned and operated

Beth Gossage
Property Manager, Realtor®
(757) 229-5681
beth.gossage@century21nachman.com
"Call me! I can assist you in managing your rental
property or find the right rental home.”
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IN THE
NEIGHBORHOOD

photo challenge
WALLER MILL PARK

L T s Y _ --'l't.

Find the 12 differences
between the original
photograph (top) and
the altered photograph
(bottom).

Enjoy!

Look for the answers
in the next issue of
Next Door Neighbors.

June 2011
In the Neighborhood
Photo Challenge
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Next Door Neighbors

Collins Group, LLC
PO Box 5152
Williamsburg, VA 23188
(757) 560-3235

FORDS COLONY
Gracious Southern living home offers
terrific value! 4,451 sqft. 5 BRs 3 full &
2 half BAs. Great room w/built-ins, gas
FP & a wall of glass looking to screened
porch. Kitchen w/tons of cabinetry,
granite, awesome pantry! Expansive DR.
Ist flr MBR suite. Large 2nd flr MBR as
well as 2 add’l spacious BRs, loft area &
bonus rm. w/BA. Only $665,000.
.

b i
i ot i fome -

757-503-1999
deelynneilson@lizmoore.com
www.PremierWilliamsburgRealEstate.com

PLEASE DELIVER 6/23 to 6/25

VILLAGES OF WESTMINSTER
6241 Weathersfield Way
Beautifully maintained 4 BR, 2.5 BA, 2,250
sqft home featuring a private fenced back-
yard, playground and huge deck with re-
tractable awning. Family room with gas FP
opens to eat-in kitchen w/stainless steel ap-
pliances. Formal LR & DR perfect for enter-
taining. Gleaming HW's throughout the first
floor and cute built-in cubbies. Master suite
with walk-in closet, garden
tub and shower. Large ga-
rage includes great storage

space. $325,000.
Charlotte Turner
757-784-4317
charlotteturner@lizmoore.com
www.homesbycharlotte.com

503 SPRING TRACE
Season’s Trace

Only $229,000

4BR/3.5 Baths. 2n suites!

Lorraine Funk
757-903-7627

lorrainefunk@lizmoore.com

113 STONE BRIDGE
3,522 sqft, 4 Bedrooms, 3 Full and 2
half Baths. Recent price reductions
on this builders personal home make
it one of the best bargains in Ford’s
Colony. Exceptional quality construc-
tion, beautiful cul-de-sac setting, 1st
floor master suite and 1st floor office,
oversized 3 car garage.

Susan Krancer
REALTOR®

Liz Moore & Assoc.
5350 Discovery Park Blvd.

Williamsburg, VA 23188 ‘i\

ph: 757-784-0363 fax: 757-240-5666
golfproperties@cox.net
www. WilliamsburgGolfProperties.com

QUEENS LAKE
Gracious traditional 3,275 sqft home.
Bright open floor plan includes two
back to back LRs, one with FP, DR,
family room with second FP and large
eat-in gourmet kitchen plus bonus.
Located on quiet cul-de-sac near com-
munity facilities, with lake, creek, pond,
two pools, marina, clubhouse and ten-

nis. $485,000. MLS# 30027570

Susan' B mith
757-876-3636

susansmith@lizmoore.com
www.lizmoore.com/susansmith

g bert b g P

144 ROGER SMITH
Kingsmill

Very rare patio home on the 3rd green of the
Plantation course in Kingsmill. One level
living, large eat in kitchen, very open floor
plan for entertaining, cathedral ceilings &
skylights. Relaxing back deck overlooking
the green. Located at the end of a cul de sac.
Move in ready. Price Reduced -
$525,000.

Tim Parker

(757) 879-1781
Cyril Petrop

(757) 879-8811

WWW. ti mparkerrealestate. com

PRESORTED STANDARD
U.S. POSTAGE
PAID
RICHMOND, VA
PERMIT #320

156 OAK HOLLOW
Ford’s Colony
Professionally designed with attention
to detail. The design reflects the charm
of a European Luxury Resort. Impec-
cably maintained. Comfortable and
impressive with every luxury you would
want to surround you. 4 BR, 3.5 BA,
Library, Media Room & Multi-purpose

Room. Absolutely perfect! $900,000.

(757) 869- 5533

amerika@lizmoore.com

105 CONCORD
Fantastic value in prestigious Ford’s
Colony. Custom built in 1998, 3,700 sf,
4 BRs, 3.5 BAs w/master suites on first
and second levels. Move in condition, re-
cently refinished HW floors throughout
Ist level, freshly painted interior, new SS
kitchen appliances w/double oven and
new carpet in upstairs BRs. Plenty of
walk-in storage and professionally land-
scaped lot. Proudly offered at $559,000.

f ﬁf{.‘f/’
i f Grace Lacev, ABR

(757) 876-4634

www.lizmoore.com/gracelacey

LIZ MOORE & ASSOCIATES ¢ 5350 DISCOVERY PARK BLVD. ¢ WILLIAMSBURG, VA 23188 « 757-645-4106 « WWW.LIZMOORE.COM E



